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Buyers’ Guide 


The firms listed below are reliable sources of supply e 
which we are glad to recommend to our readers. 





Absorption Bases 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
Empire Distilling Corp. 
A. K. Hamilton 
U. S. Industrial Alcohol Co. 


Alkaloids 

Abbott Laboratories 

J. T. Baker Chemical Co. 

R. W. Greeff & Co., Inc. 

Chas. L. Huisking & Co. 

Mallinckrodt Chemical Works 

Merck & Co., Inc. 

N. Y. Quinine & Chemical Works 
Aromatic Chemicals, Essential Oils, 
Flavors 

Budd Aromatic Chemical Co., Inc. 

W. J. Bush & Co., Inc. 

California Fruit Growers Exchange 

Dodge & Olcott Co., Inc. 

P, R. Dreyer, Inc. 

E. I. du Pont de Nemours & Cc., Inc. 

Compagnie Duval 

Evergreen Chemical Co., Inc 

Felton Chemical Co., Inc. 

Benj. French, Inc. 

Fritzsche Brothers, Inc. 

General Drug Co. 

Givaudan-Delawanna, Inc. 

George Lueders & Co. 

Magnus, Mabee & Reynard, Inc. 

Naugatuck Chemical 

Compagnie Parento, Inc. 

Edwin Seebach Co. 

Geo. Silver Import Co. 

A. M. Todd Co. 

Ungerer & Co. 

van Ameringen-Haebler, Inc. 

Van Dyk & Co. 

Albert Verley, Inc. 


4 
1] 
Containers & Machinery | 
Applicators and Droppers Ferd. Gutmann & Co. F. J. Stokes Machine Co. (Tube & 
Glass Products Co. Phoenix Metal Cap Co. Tablet) 
A. C. James & Co. : Stokes & Smith Co. (Powder) 
Penn. Glass Products Co. Collapsible Tubes — U. S. Bottlers Machinery Co. (Bottle) 
National Collapsible Tube Co. Machi a 
Bottles & Jars New England Collapsible Tube Co. pricy id (Pro ay gs 
Carr-Lowrey Glass Co. White Metal Mfg. Co. ‘Als od “pote A Com | 
Glass Products Co. Corks pt en ar 
Hagerty Bros. & Co. Armstrong Cork & Insulation Co Highest Grade i iechiaite Inc 
gaa rocde spon Co, Dodge Cork Co. . Manton-Gaulin Mfg.Co. 
hse amy Soa Corp. a oe New England Tank & Tower Co. 
eae Bilianis Glass Oo. Bridgeport Metal Goods Mfg. Co. a, pened Cc 
Swindell Brothers, Inc. Glassine Paper eae tees = ng ¢ 
Riegel Paper Corp. F, J. Stokes Machine Co 
Boxes & Cartons Label pate z ; 
Karl Voss Corp. eo Packing Material 
Young Bros., Inc. John Horn Kimberly-Clark Corp. 
Douglas Young, Inc. Machinery (Packaging) Plastic Materials 
John W. Ayers & Son (Pill & Tablet) General Plastics, Inc. 
Caps Arthur Colton Co. (Tube & Tablet) Tanks, Kettles 
Aluminum Seal Co. Economic Machinery Co. (Labeling) Alsop Engineering Corp 
Armstrong Cork & Insulation Co Karl Kiefer Machine Co. (Bottle) Erte] Engineering Corp. 
Bridgeport Meta! Goods Mfg. Co. Pneumatic Scale Corp., Ltd. (Capping Pfaudler Company 
Dodge Cork Co. & Labeling) Vials 
General Plastics, Inc. Geo. G. Rodgers Co. (Tube) Kimble Glass Co. 
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Beeswax 
W. H. Bowdlear Co. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
Smith & Nichols, Inc. 
Will & Baumer Candle Co. 


Botanical Drugs 
W. Benkert & Co., Inc. 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
Peek & Velsor, Inc. 
S. B. Penick & Co. 

Chalk 
Industrial Chemical Sales Co., Inc. 
John & E. Sturge, Ltd. 

Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 

Cod Liver Oil 
W. Benkert & Co., Inc. 
Consumers Import Co. 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 

Colors 
Ansbacher-Siegle Corp, 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., Inc. 
R. F. Revson Co. 


Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 
Lanolin 
American Lanolin Corp. 





Th. Goldschmidt Corp. 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Pfaltz & Bauer, Inc. 


Magnesia 
Schofield-Donald Co., Inc. 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Seydel Chemical Co. 
Wilson Laboratories 
Mineral Oil 
M. W. Parsons, Imports 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 
Private Label 
Ehrmann-Strauss Co., Inc. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
M. W. Parsons, Imports 
R. F. Revson Co. 


Talc 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
R. F. Revson Co. 


Zinc Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
R, F. Revson Co. 
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Baskets of shredded 
beeswax on the railed 
train ready for the 
second: bleaching on 
open air frames, in 
direct sunlight at Say- 
ville, Long Island. 
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€CSAWAX 
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Represented in New York and 
New England by 
Wallace A. Bush Chemical 
Corp. 

300 Fourth Ave., New York, N.Y. 
Phone: ALgonquin 4-2177 


Represented in the Middle West 
by 
Walter H. Jelly & Co., Inc. 
412-420 N. Western Ave. 
Chicago, Ill 
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OR the second time, the shredded beeswax is taken out to the 

frames in baskets for another period of exposure to the sun. Here 

again the thin layers of shreds are turned continuously, so that the 
intense bleaching rays of the sun reach every part of the wax. 


This wax has now passed through the following steps: the crude 
has been melted and the gross dirt, fragments, etc., drawn off. It has 
then been remelted and shredded in cold water and bleached in 
frames for three weeks of intense sunlight. 


Now the second melting and shredding has taken place and the 
final bleaching in direct sunlight for three weeks make a pure, uniform 
U.S.P. beeswax. 

For more than 80 years Koster Keunen has been sunbleaching 
a pure, uniform beeswax ideally suited for drug and cosmetic manu- 
facturers. A sample of this fine beeswax will gladly be sent to you. 


KOSTER KEUNEN 


@ SUNBLEACHED and YELLOW BEESWAX 


SAYVILLE (Long Island) NEW YORK 
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“I couldn't resist such a handy package / 


What better tribute can a package ask for? Colorful, 
attractive, sales-appealing—trim and neat—handy to 
carry—these are just a few of the outstanding features that 
have put products packaged in Kimble Glass Vials in front 
row space on shelves and counters from coast to coast. 

It was no accident that made America’s leaders in the 
drug, pharmaceutical, perfume and proprietary fields 
standardize on these all-purpose Kimble Glass Vials. It 
was utility — appeal — safety — sanitation that turned the 
tide toward Kimble Vials. 

Strong and sturdy, airtight and leak-proof, Kimble Vials 


carry their contents safely into millions of American homes. 





Conveniently carried in vest pocket or handbag—light in 
weight, sparkling with color and “package personality”— 
it's easy to see why users of Kimble Vials invariably say: 





“1 couldn't resist such a handy package!” 


KIMBLE cuass <o. 


K VINELAND, N.4J. 
NEW YORK © _—s PHILADELPHIA. = *® ~—s BOSTON 
a> CHICAGO e DETROIT 
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Perfume and cosmetic manufacturers every- 
where are on the lookout for new develop- 
ments ... fresh, distinctive creations with 
which they can achieve new and original and 
profitable combinations of their own. 


For that reason our research chemists are con- 
tinuously busy. During the last year they 
have produced outstanding results. As proof 
of the value of research we offer these new 
products. You will find them practical... 
economical . and enormously helpful, not 


NARCISSE FLEURS, L.G. A delightful new scent for 
creams, soaps and floral colognes. 

OPOPONAX No. 5. Makes a fine extract by itself ... and 
as a base for building up other odors. Goes well in lotions 
and face powders. 

PHILARIA. Contributes a fresh and flowery note to many 


odors. 


FRAISE “S”. A new and strong strawberry odor for soap 
makers and perfumers. Economical in rouge and lipsticks. 


PEARL ESSENCE. The latest in nail decorations. Excep- 
tionally pure, it meets the demand for a high grade 
product at low cost. 








only as bases with which to improve your 
present line but as a means of building up new 
perfumes, perfumes for soaps, creams, lotions, 
powders and many other toilet articles. 


Research like this is making new sales for our 


customers and new friends for us. 


Examine this list of new developments. Per- 
haps you will find among them a means of in- 


creasing both the quality and extent of your 
whole line. 


NEROLI No. 33 GIV. Vastly less costly than the natural oil 
and faithfully reproduces the orange blossom fragrance. 
CETYL ALCOHOL PURE. As little as 2% added to acream 
formula greatly improves the texture and smoothness of 
the product. 

CORINYS. A new oriental bouquet that blends well with 
bet teevhomibeCicelttmmnttll-¢ tet teliver ber tcusteltit@e-beCeMB Etna ae) Ce (os 
hydes. Does not discolor creams or soaps. 

SULPHOL No. 1. Removes castor oil smell from soapless 
shampoos inexpensively...and leaves flowerlike 
fragrance in its place. 

NOVO FLORAL COLOGNE OIL. Meets the increasing 


demand for fine cologne oil at low price. 





GIVAUDAN 


DELAWANNA 


80 Fifth Avenue, 
BRANCHES: Philadelphia, Los Angeles, 


INC. 


New York, N.Y. 


Atlanta, Cincinnati, Detroit, Dallas, 


Baltimore, New Orleans, Chicago, San Francisco, Montreal, Havana 
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ALCOHOL 


OF THE 
HIGHEST 
QUALITY 


Pure, completely denatured 
and all formulae of specially 
denatured alcohol. - 


Product of 


Pennsylvania Alcohol Corporation 


SUBSIDIARY OF THE PENNSYLVANIA SUGAR COMPANY 


SALES OFFICE 


A. K. HAMILTON 


342 MADISON AVE., NEW YORK CITY 
SALES REPRESENTATIVES IN PRINCIPAL CITIES 


DISTILLERY 
PHILADELPHIA, PA. 
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The key to many a 1934 mer- 
chandising success is a special 
perfume composition created 
by the house of Albert Verley, 


Inc. This confidential service, 





rendered by a special depart- 
ment, includes compounding 
of related odors for complete 


lines of cosmetic products. 











Important developments, 


about to be revealed, 
promise an even more 


interesting year to come. 
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Manufactured by 


Monsanto Chemical Lompany 
Sr. Louis ,U.S.A. 


Empire State Bidg. . Everett Station’ 500 No. Desrborn 373 Brannan St 378 St. Paul St, West Victoria ae Howse 
NEW YORK BOSTON CHICAGO SAN FRANCISCO MONTREAL LONDON 
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FLEURINGIA—Not like others. Not 
only is it modern, fragrant and lasting 
but it costs only $4.50 per lb. Truly ex- 
traordinary. If you write us on your 
firm's letterhead we will send you a 
sample which contains only 4 ozs. of 
perfume oil to 100 lbs. of powder. We 
believe that you'll agree it's a value 


seldom duplicated. 
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SYLVESTRIES—Here’s a sales stimu- 
lator for you. The ideal aromatic from 
which you can develop a new and 
distinctive line of perfumes, powders, 
toilet waters and fancy bath salts. 
Slightly oriental, but not too heavy. 
$17.50 the lb. In making request for 
testing sample, kindly do so on firm’s 
letterhead. 





GUPONY 


AROMATICS 


E.I. DU PONT DE NEMOURS & CO., INC., 


Fine Chemicals Division, Wilmington, Del. 
















FROM FRANCE 


COME these — /AMCUS Proluds C 


HYACYLENE P SCUR— Its versatility makes it dis- 
tinctive in all branches of perfumery. Has a fresh, 
green grass note of special tone that is extremely 
powerful. Soluble in all proportions in alcohol at 
96 C,...even 90°C. And at 25 C, in vegetable and 


mineral oils and vaseline. 


AUBEPINE LIQUID SCUR—(Anisic Aldehyde 100%) 

An unusual Scur product that blends well with 
Linalool, Terpineol, Terpenyl Acetate, Acetophen- 
one, Acacia, Wallflower, Sweetpea, Lilac, Hyacinth, 
Orchid. Non-irritating to the skin. Will not discolor 


creams, soaps or powders. 


REG. us. pat OFF 


JASMIN DE PALESTINE SCUR—Can be used alone 


l \ R O M A 7 I & S in a finished extract. Or, to cut the cost of the natu- 


ral Jasmin, as it is an unusually true copy of this 








E. I. DU PONT DE NEMOURS & CO., INC., 


flower and very powerful and lasting. In making 
Fine Chemicals Division, Wilmington, Del. 


requests for samples of any one of these Scur prod- 


Agents for Societe Des Usines Chimiques Rhone-Poulenc ucts, kindly do so on firm's letterhead. 
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HOW THE MANUFACTURING CHEMIST, DRUGGIST AND 


PERFUMER USE PFAUDLER GLASS-LINED EQUIPMENT 








Improve your prod- 
ucts with Pfaudler 
Glass Lined Equip- 
ment for: 

Storage cf essential oils, 


perfumes, solvents, 
acids, etc. 


Manufacture of shaving 
cream 


Mixing of lotions 


Extraction of vanilla and 
other flavorings 


Vacuum distillation of 


chemicals 
Distillation of delicate 
serums 
Manufacture of C. P. 
chemicals 


Evaporation of salts 

Storage of elixirs, anti- 
septics, etc. 

Treatment of biologicals. 

Concentration of acids 
and solvents 

Percolation of drugs and 
herbs 
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Left, high pressure glass lined still, one of severaltypes. Above, Partial view of glasslined vacuum concentrating system at Eli Lilly & Co. 


Concentration of Delicate Serums 


i is natural that the manufacturers of delicate serums, with the lives of thousands depending 
on the purity of their product, should turn to Pfaudler for their equipment. 

Eli Lilly and Co., makes Iletin for anemia in Pfaudler equipment. In addition Lilly, E.R. 
Squibb and Sons, Parke, Davis & Co., Frederick Stearns & Co., Sharp and Dohme, and other 
leading manufacturers of insulin use Pfaudler equipment for processing and concentration. In 
fact, Pfaudler glass lined equipment is used in practically every plant in which insulin is made. 

Glandular serums, adrenalin chloride solutions, infantile paralysis serums, are all made in 
glass. Even serums for counteracting poisonous snake bites are made in Pfaudler equipment by 
the Institute De Bacteriologico of Buenos Aires! 

Whether or not, you manufacture delicate serums, the exclusive advantages of glass lined 
steel qualify it for your most serious consideration. The confidential services of our engineer- 
ing department are at your command. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 
Branch Offices: New York City, Chicago, Boston, Philadelphia, San Francisco (Pfaudler Sales Co.) 


glass-lined steel EQUIPMENT 


MULTIMIXERS © STORAGE TANKS © DISTILLATION EQUIPMENT © EVAPORATING PANS « REACTION KETTLES » DOUBLE MDTIDN MIXERS 
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CONTROL PURITY 








FROM BASIC MATERIALS 10 FINISHED PRODUCT 


The fact that Dow manufactures most of the raw materials 
used in the production of its more than 250 chemical 


products insures maximum control of quality and mainte- 


nance of standards. 


The flow chart below shows the various steps in the pro- 
duction of Dow Phenol and serves to illustrate the above 
statement. The basic raw materials are brine pumped from 
deep wells and benzol. Several preliminary products are 
made before Phenol is finally produced. This affords 
numerous opportunities to eliminate impurities which are 


objectionable in the final product. Evidence that this 


actually occurs can be found in the fact that Dow Phenol 


has a congealing point of over 40° C. 


The control of raw materials through basic manufacturing 
processes is equally important in the manufacture of other 
Dow products which have such high standing in the 
markets of the world. 


Just as Dow Phenol, U.S.P., is manufactured by an original 
Dow process in the world’s largest and most modern synthetic 
Phenol plant, so are other Dow products manufactured by 
original processes from carefully controlled raw materials, 


Let us quote on your requirements. 


Dow Pharmaceutical Chemicals Include: 


Acetphenetidin, U.S.P. + Antipyrine, U.S.P. + 
Epsom Salt, U.S. P., Recrystallized ~* Ferric Chloride, U. S. P. 
Phenol, U. S. P. 
Salicylic Acid, U. S. P. (Powder or Crystals) 


Minor Bromides - 
Solution or Crystals) 
Acetyl Salicylic Acid, Granulation, 10% Starch (White, Pink, Green) also 16% and 20% Starch (White 
+ Methyl Salicylate, U. S. P. » Salicylic Acid, U. S. P. * Sodium Salicylate, U.S. P. * Minor 


Benzoic Acid, U.S.P. - 


Carbon Tetrachloride, C.P. » Chloroform, U.S.P. 
Magnesium Sulphate, Desiccated 
Acetyl 


Glycine 


Salicylates * Sodium Benzoate, U.S. P. * Strontium Bromide, U.S. P. IX + Tetrachlorethylene, Purified + Trichloracetic Acid, U. S. P. 


DOW PHENOL U. §S. P. 


TRADE 


BRINE 


CHLORINATOR 


CHLORINE 


4 BS 


ABSORBER 


HYDROCHLORIC ACID 


MONOCHLORBENZENE 


CAUSTIC SODA 


REACTOR 


ACIDIFICATION 
STILL 
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BOISETTE is an aromatic specially possessing a charm- 
ing note of the popular woody odor with a “cuir de 


Russie” background. 


It can be used in Extracts, Powders, Creams or Lotions 
with confidence of pleasing the most exacting buyers. 


Let us send you a sample. 


Aromatics Division 


Naugatuck Chemical 


DIVISION OF UNITED STATES RUBBER PRODUCTS, INC. 
1790 Broadway New York, N.Y. 
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Tablet manufacturers have a variety of require- 
ments.In preparing aspirin tablets, forexample,some 
manufacturers prefer to make their own starch 
granulation and consequently use Merck Acid 
\cetylsalicylic, U.S.P. Fine Crystals. Others employ 
Merck Starch Granulations, prepared ready for 
direct feeding to the machines, in either ihe 10%, 
16% (new) or 20% mixtures. Experienced tablet 
makers know that the Merck product gives no 
trouble such as pitting, sticking, splitting or capping. 
In making tablets from Merck Starch Granulations, 
freedom from development of Acetic Acid odor is 
assured. When the finished tablets are placed in 
water, disintegration starts immediately. Further- 
more, the particles are fine and soft, an important 
factor when the finished product is used for gargling. 
Sodium Salicylate Merck (U.S.P. Crystals Free 
Flowing) has been preferred by druggists and 
manufacturers alike for many years. Rapid solu- 
bility, permanence of color,and freedom from caking 
are some of its outstanding qualities. The Merck 
Powder, U.S. P. is excellently adapted to straight 
tablet and compound tablet manufacture. If you 
are not using these high quality Merck products 


we invite you to request samples for examination. 


MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. 
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F the hundreds of basic materials that 
O might be used for distilling a lovely 
perfume only relatively few are practical in 
creating perfumes for creams. The majority 
must be avoided because they irritate the 
skin, discolor on being applied, or crystal- 
lize when exposed to the air. 

In our 61 years experience we have not 
only discovered the greatest possible num- 
ber of raw materials best adapted to cream 


here’s more to 


DESIGNING PERFUMES 


é 





perfumes, but have developed exclusive 
methods for using such materials. As a result, 
Fritzsche offers you a selection of odors for 
creams nowhere else available. 

With Fritzsche perfumes in your creams 
you can be certain that your product will 
not only have a winning fragrance but that 
the quality will be consistently fine through- 
out its use. Send today for complete list of 
odors and prices. 


“Fragrance Creates Sales Appeal”’ 


poiaCREAMS 
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FRITZSCHE 77... 


164 SO. CENTRAL AVENUE, LOS ANGELES, CAL. 


Proprietors of PARFUMERIES de SEILLANS, Seillans, France 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 
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MODERN COSMETICS 















| . . 
din the manufacture of cosmetics. Its four h 


information. This is the first practical 


“This book is a well-constructed volume, being printed in type of 
convenient size, on substantial paper, and well bound. 

‘Its purpose, set forth in the author’s Foreword, is ‘to provide a 
practical manual on the composition and manufacture of cosmetic 
products.’ He has relied upon the cooperation of leading technical 
men in the preparation of the work, and his collaborators have been 
well chosen. The information, while highly technical, is presented 
in a readable manner, and the non-scientific cosmetic executive will 
find it interesting reading. 


soll . . | 
with limited 


“The text is divided into twenty-six sections, and concludes with 
some valuable recommendations regarding the equipment of a cos- ; 
metic factory, the lay-out, and the proper packaging of the different PRICE: $6.00 
types of cosmetics. The first section, containing 40 pages, is devoted 
to a general discussion of the different types or classes of cosmetics 
namely, emulsions, solutions, soaps, pastes, powders, sticks, jellies, 
suspensions, mucilages, cakes, and oils. It contains some theoretic 
material, especially regarding emulsions, and discusses how the 
operations for producing the different classes are conducted. 

“Several sections are often devoted to the same general type of 
product; for example, there are 47 pages wherein each variety of 
cream is given special attention, the purposes for which it is used are 
noted, and many type formulas are given for such preparations as 
cleansing, tissue, cold, and hand creams. Eight sections have to do 
with preparations for the treatment of the hair and scalp, including 
modern waving fluids and jellies. 


Modern Cosmetics 


Formulation 


“The formulas, as far as can be determined froma superficial exam- 
ination, are modern in their composition, and embody recent con- 


tributions in the way of chemicals to the manufacturing industry. FF aaitt 


’ sre NCIS € 
“The book ends with a Buyers’ Guide, enabling one to locate the FRAN 
source of various chemicals, packaging equipment, and machinery 


essential to the manufacturer of cosmetics.”’ 


—H.C. Fuller in Inpusrrtat anp Encineerinc Cuemistry 


THE DRUG AND COSMETIC INDUSTRY = 
101 West 31st St., New York City 


Please send me at once ““Modern Cosmetics” for which I enclose 
six dollars. 


Company Title. 
If after 24 hours examination I wish to return “Modern Cos- 
metics’’ it is understood that my money ($6.00) will be refunded 


at once, on publisher’s receipt of the book. 





phase of cosmetic production. It 





than a 


’ : pages of practical, usable information for the 
Contemporary ai | 
F facturer of cosmetics is the result of more 
Comment year's work carefully compiling and checking 


manual 


for the manufacturer, covering every 


willbe found particularlyvalu- 


able to the manufacturer 
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tecnni- 


cal training. 














> 


590 The Drug and Cosmetic Industry Dec. ’34: 


XXXV, 6 





ze .0UlUC Km 


— (0 

















by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 
following distributors: Bead ol 








DISTRIBUTED EAST OF THE ROCKIES BY 


Aare CHEMICAL WORKS, St. Louis, Philadelphia, SWANN CHEMICAL COMPANY, Birmingham, Alabama. 
ew York, Chicago. st THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohio. 
J.T. BAKER CHEMICAL COMPANY, Phillipsburg, New = Cay VERT ANILINE & CHEMICAL CO., 225 Walnut Street, 


ersey. saa ’ ; 
DODGE & OLCOTT COMPANY, 180 Varick Street, New York. Cincinnati, Ohio. 
NEW YORK QUININE & CHEMICAL WORKS, 101 North THOMPSON-HAYWARD CHEMICAL CO., 29th & South- 
llth Street, Brooklyn, New York. west Boulevards, Kansas City, Missouri. 


PACIFIC COAST SERVED BY 


Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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MARYLAND 











Tr you want your product to be more readily 
recognized and bought—distinguish it from com- 
peting brands with Maryland BLUE Bottles and 
Jars. Their brilliant BLUE color catches the cus- 
tomer’s eye and reminds him or her to buy. 

And in the home these smart, distinctive bottles 
register a daily impression—a constant reminder 
of the high quality of your product. Result: 
When the time comes for a repeat sale, substitu- 
tion is impossible. Your product is easily re- 
membered, identified and bought. 

Maryland BLuE Bottles and Jars are available 
in many smart stock shapes and sizes. Also in 
special designs for famous products. 

We'll gladly send samples if you'll write telling us 
the nature of your product and the sizes in which it is 
packed. Maryland Glass Corporation, Baltimore, Mary- 
land. New York Representative: 270 Broadway, New 
York City. On Pacific Coast: Owens-Illinois Pacific 
Coast Co., San Francisco, California. 


MARYLAND 
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Ou Can 


LAUGH 


at Counterfeiters 





You are MONEY IN POCKET when 





economical ALSECO **LOCKS” stand guard 


@ Perhaps you think they can't counterfeit your brand. But 
don’t be too sure. You may recall the ingeniousness and _per- 
fection of detail with which other products have been imitated 
and bootlegged. These racketeers have been forced into new 
fields. They have diverted rightful profits earned by brand 


names in wide demand. 





There is one way to beat them, and to make SURE that you 
alone get all the sales and profits your established demand 
earns. They'll pass up products closed with Alseco “Locking” 
Seals. Why? To open such a bottle the “locked” part of the 
seal must be destroyed, leaving tell-tale evidence. And this 
type of seal can only be applied in your plant on the patented 
machines we furnish. 

Whether your bottle is large or tiny, there are types of 
\lseco “Locking” Seals adapted to your needs. They can be 
beautifully embossed and lithographed. Made of Aluminum, 
they cannot contaminate. And only the Alseco method of 
rolling-on seals can combine ability to hold even a vacuum. 
with easy unscrewing by dainty feminine fingers. 

The whole story is too big to tell in this space. For full 
information. address ALUMINUM SEAL COMPANY, 
NEW KENSINGTON, PENNSYLVANIA. 





TRADE MARK | AL VECO) REG, U.S, PAT, OFF 
s 


(CCQ SEALS AND SEALING MACHINES 


Dec. ’34: XXXV, 6 The Drug and Cosmetic Industry 593 














. 594 


LILAC No. 271 


the otl $8.00 per lb. 


LILAC No. 323 


the otl $3.00 per lb. 


new — good! 


Perfume --- 16 ozs. or more to the gallon 
Toilet Water --- 2 ozs. or more to the gallon 
Cream --- 8 ozs. to one hundred pounds 
Powder -- 8ozs.to 120zs.to 100 pounds 
Talc -- 4 ozs. to 100 pounds 
Lotions --- 3 0z. or more to the gallon 


Send for samples of oils and 
try them in your own way 


van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


Flavor Materials, Aromatic Chemicals 
Essential Oils, Perfume Specialties 


315 FOURTH AVENUE, NEW YORK 
180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. F. 
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: PASTE ME 
ON A PENNY POST CARD 
and send me to Armstrong Cork & Insulation 


Company, Closure Division, 913 Arch Street, 
Lancaster, Pa. Please send “A Buying Guide to 





Armstrong’s Closures’’—giving full details about 


Armstrong’s Closure products. 


Name 


Street A 

BUYING GUIDE 

City ARMSTRONG'S 
CLOSURES 

State 
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SMART PACKAGES HELP 
OVERCOME COMPETITION! 


N the over-crowded, sharply 
competitive cosmetic field, Out- 

door Girl products have fought 
their way to the front .. . and one 
of the main reasons for this success 
is their package. It’s distinctive; 
it stands out; it’s inviting. 

For convenience as well as beauty, 
the Outdoor Girl package is topped 
off with an Artmold Cap—a molded 
cap that doesn’t stick, that seals 
securely, that comes off and reseals 
with a twist of the fingers. 

Your packages, too, can benefit 
from the added convenience and 
“sales appeal’? of Artmold Caps. 


Many stock designs are > 
available—or you can have ( yan ) 
them molded to your order. 





Armstrong's 
ARTMOLD CAPS 


' 


| 


been ad 
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For Smoother, Purer Creams, Face Powders, etc. For Purer Deodorants 

ZINC STEARATE MALLINCKRODT ALUMINUM CHLORIDE MALLINCKRODT 
Absolutely gritless and white. Finer than 300 mesh. Makes Affords perfectly clear solutions. No filtering necessary—saving 
powders cling better and spread evenly. Packaged in dust-proof time, labor and material. 
containers. 
For More Effective Depilatories Where Silver Nitrate is Required 

BARIUM SULPHIDE MALLINCKRODT SILVER NITRATE MALLINCKRODT 
Pale yellow in color. Assays 90°¢-95°% pure. Packed in air- Made from Virgin Silver and chemically pure Nitric Acid. At 
tight containers. least 99.9% pure. 


CHEMICAL WORKS 


ST. LOUIS 


FINE COSMETIC CHEMICALS 











MALLINCKRODT COSMETIC CORNERSTONES 


The wise manufacturer protects himself—and it is only business common sense—by using standard, 


pure chemicals in the making of his cosmetics. A vast number rely, and rightly so, on Mailinckrodt 
chemicals for finer, purer cosmetics, because they know that for almost three quarters of a century 


Mallinckrodt chemicals have set a high standard for purity and fineness. 


Among the fifteen hundred and more chemicals that are manufactured by Mallinckrodt, there are 
several that have fundamental characteristics that make them useful for cosmetics. These chem- 
icals are known as Cosmetic Cornerstones, and are carefully manufactured to be free from all harm- 


ful impurities. Mallinckrodt Cosmetic Cornerstones are unsurpassed for quality—assuring high 





uality products—more sales—more repeat business—at no greater cost. 
e fo] 


OTHER MALLINCKRODT COSMETIC CORNERSTONES—Potassium Sulphite, Acid Tannic, Acid Salicylic, 
Ammonium Carbonate, Borax, Resorcinol, Quinine Sulphate, Bismuth Subnitrate, Hydrogen Peroxide, Potassium 


Hydroxide, Sodium Benzoate, Magnesium Stearate. 


Send for sample sand de scriptive literature. on your letterhead 


© CHICAGO & PHILADELPHIA ) NEW YORK ® MONTREAL ) TORONTO 
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A Dangerous Situation 


| Vere the leaders in the drug industry arrive at some 

sort of mutual understanding regarding revision of the 
Federal Food and Drugs Act, the ultimate course of the in- 
dustry might be exceedingly difficult. Since revision appears 
certain, the only course open to the industry is to arrive at a 
satisfactory revision of the proposed acts and then honestly 
try to have the bill enacted into law. It is time for all the 
suspicion of double-dealing to be eliminated from the in- 
dustry in one way or another. 


WE HEAR a great deal about the fact that no one man 

should try to dominate the situation or attempt to 
get all his ideas across without letting anybody help. We 
hear the plea that everybody should be allowed to take part 
in a proposed revision so that everyone can feel that he did 
his part and that he can properly claim that he was definitely 
responsible for a part of the revised bill. All this listens well 
and represents not only a desired situation but also a situa- 
tion that has existed and will continue to exist. 


= fact of the matter is that the industry can work out 

its problems with the Government if the industry is 
willing to have the bill improved in such a way as will 
benefit both the manufacturers and the public. It is up to 
these various branches of the industry to realize that revision 
is not only essential but desirable. Unless the industry 
takes this attitude and honestly supports it, the industry 
is apt to wake up with a severe headache some day when 
the Administration and the legislators arrive at the con- 
clusion that there is little to be gained by working with the 
industry. For at such a time, the legislators will listen only 
to the Government’s officials with rather disastrous results 
for all manufacturers. 
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A Despicable Job 


To us the failure of Robert P. 
Fischelis, President of the American 
Pharmaceutical Association, to re- 
appoint Dr. James H. Beal and Dr. 
E. F. Kelly to their regular positions 
as delegates to the National Drug 
Trade Conference was bad enough, 
but to charge that these men worked 


other than in the best interests of 


pharmacy during the opposition to 
the Tugwell Bill last year is despic- 
able. These men have labored the 
best parts of their lives in an honest 
effort to do the best they could ac- 
cording to their lights. And their 
actions have been continually com- 
mended byt those who properly ap- 
preciate the problems which have 
been placed before these men. Dr. 
Beal and Dr. Kelly will continue to 
serve the interests of pharmacy in a 
way that will command respect and 
confidence despite a multitude of 
half-baked reformers like Fischelis. 

We know that when Dr. Fischelis 
has completed his one year of office 
his name will go to that limbo of 
forgotten men who tried to scale to 
dizzy heights by attempting to dis- 
credit those who occupied positions 
of confidence and respect. Rather 
than being unfortunate that his 
shafts were leveled at these two dis- 
tinguished men of pharmacy, we be- 
lieve that it was fortunate and that 
in this way both Dr. Beal and Dr. 
Kelly have served pharmacy again. 
For if the attacks were made against 
some lesser lights the full realization 
of Fischelis’ true character might 
not have been so easily and so in- 
stantly evaluated. 

We believe that it is up to the 
American Pharmaceutical Associa- 
tion to right this wrong in such 
manner and at such time as is pos- 
sible under the constitution and by- 
laws of the Association. For our- 
selves, after we have published this, 
we have completely forgotten that 
such a person as Fischelis ever 
existed. 


@ 
Medical Dictator 


An interesting question is in- 
volved in the releases from the 
Food and Drug Administration re- 
garding products which some people 
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believe detrimental to health. Dur- 
ing the recent years the Adminis- 
tration has sent out releases ad- 
vising the public against the use 
of phenolphthalein and cincophen, 
and still more recently warning 
against amidopyrine and dinitro- 
phenol. 

We are fully in sympathy with 
the warning against dinitrophenol. 
We would be in sympathy with 
warnings against several other prod- 
ucts which we can recall at the 
moment. 3ut how about those 
products which are very debatable 
such as phenolphthalein, amidopy- 
rine and cincophen? 

In the first place, has the Food 
and Drug Administration, which is 
merely an agency of the Govern- 
ment charged with enforcing the 
Federal Food and Drugs Act, any 
right to distribute such warnings? 
The head of the Administration is 
not a physician, but merely a law- 
yer. But by what right does he do 
these things? Should not the Public 
Health Service be responsible for 
such warnings if any agency of the 
Government is responsible. 

Here we have an excellent ex- 
ample of what would take place if 
the new Food and Drugs Act were 
to give to the enforcement chief the 
sole right to rule against products 
which in his opinion were detri- 
mental to health. 


Cooperation! 

The desperate fight of the various 
distributive elements of drugs and 
cosmetics to maintain themselves is 
still being felt by the manufacturers 
of nationally known products. Man- 
ufacturers are expected to stabilize 
their prices to the extent that they 
will do business only through certain 
wholesalers and retailers. Surpris- 
ing as it would have seemed some 
years back, the largest chain stores 
are included as desired customers 
as well as the service wholesalers. 
Chain stores who now seek to estab- 
lish their businesses via the route 
of cut prices are frowned on as the 
long established chains were frowned 
on years ago for the same tactics. 

Even though many of these large 
distributors to whom the manufac- 
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turers are expected to restrict their 
distribution are in severe competi- 
tion with the manufacturers, this 
fact is to be overlooked by these 
same manufacturers. The distribu- 
tors expect the manufacturers to 
“hold an umbrella over the heads” 
of the distributors by maintaining 
prices at high levels so the dis- 
tributors can offer their merchan- 
dise at most attractive prices. 
ca 


Cheap Goods 


Small wonder that manufac- 
turers of nationally advertised goods 
as well as the wholesale and retail 
outlets who sell these goods are 
having a hard time increasing their 
volume if the tooth pastes and 
shaving creams mentioned in this 
issue under “Packaging Notes” have 
any wide sale. For whether distrib- 
utors like it or not, low priced mer- 
chandise throughout the drug and 
cosmetic industry is on the increase. 

In the large cities, tooth pastes 
and shaving creams are being sold 
to push-cart peddlers and other 
cheap sellers at four to six cents per 
tube in dozen lots. These are sold 
to the consumer at from ten cents 
per tube to two for a quarter. Busi- 
ness with cheap sellers of simple 
home drug necessities has been on 
the increase and is still on the in- 
crease. Naturally these products 
will not stand very much in the way 
of distribution expense and this is 
the one thing that keeps them from 
spreading very rapidly. 

3ut if incomes remain seriously 
curtailed, the sale of these products 
will continue to increase. Likewise 
more producers in the large centers 
are bound to arise and fulfill the 
demand which exists. As more 
manufacturers come into this line 
of business, more pressure will be 
made to sell them. 

We do not know how the manu- 
facturers of nationally advertised 
goods can meet the situation, or if 
they will even try to meet it, but 
it is a very real obstacle in the way 
of the increased volume promises 
which the wholesale and chain dis- 
tributors continue to hold out as 
bait to manufacturers. 
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NEW AND NON-OFFICIAL 


Revision Maneuvers 


Maneuvering on the matter of revision 
of the Food and Drugs Act is going on 
full tilt in the industry. A new man of the 
hour is Ole Salthe, variously described as 
Senator Copeland’s confidential advisor, 
manager, emenuensis, etc. However, it is 
said that Mr. Salthe was with Senator 
Copeland when the Senator was New 
York City Health Commissioner, and that 
he is now located in the Senator’s New 
York office. Mr. Salthe is said to be the 
man who is actually writing the bill for 
Senator Copeland. 


Scuttling the Ship 
Unless the progressive elements of the 
industry get together in a serious effort to 
write a proper bill, the thought is expressed 
by many prominent members in the trade, 
that certain interests are going to work so 
as to have the bill presented in such a form 


as to be objectionable to all branches of 


the industry and thus force a united front 
of opposition. Only in this way, it is said, 
can certain interests hope to block the 
passage of any bill, which is said to be 
their desire. 

There seems to be a strong desire on the 
part of various trade interests to get close 
to the Administration in Washington and 
to Chief Campbell in particular. The de- 
sire on the part of some is to create the 
impression that “everything is under 
control’? with Campbell and that the bill 
will be worked out in a most reasonable 
manner. However, these people are said 
to object to other people getting in com- 
munication with Campbell “‘as this might 
upset matters.” 

Those who are interested in a proper re- 
vision of the bill feel that such tactics 
will not work this year, and they believe 
that it is going to be too bad for the in- 
dustry if such tactics are allowed to give 
the government the wrong impression of 
the industry. The progressive elements 
feel that a bill is certain to be passed and 
they are afraid that an unfair bill will be 
enacted if the trade, through trickery is 
forced into the position of appearing to 
fight any bill that is offered. 


Board of Review 

Some interests see nothing in the board 
of review as proposed in the McCarran- 
Jenckes Bill, it is said. The report comes 
that this is obvious from the fact that 
Chief Campbell is reported to have said 
that the board would be of no use to the 
industry since the President would consult 
him as to whom should be named on it. 
However, it has not been explained how 
they expect to hurdle certain provisions 
that are certain to be in the new bill such 
as control in the Administration to prevent 
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the sale of any product which is believed 
dangerous to health. 

And if anyone believes that the Admin- 
istration has not an excellent argument for 
such a provision let him read what the 
U.S. Supreme Court said in the Marmola 
case, or let him think how he would like 
to have any member of his family succomb 
to dinitrophenol. The recent releases of 
the Administration on dinitrophenol, cin- 
cophen, and amidopyrine are cited by 
those in the industry as examples of what 
must be covered by this provision in the 
law. It is stated that such releases are not 
within the purview of the enforcement 
agency of the Food and Drugs Act, but 
should properly be distributed by the 
Public Health Service. Be that as it may, 
industry leaders say, the new bill will give 
the Administration the right to rule def- 
initely against such products and bar them 
from the market and the industry can not 
logically object to such a provision. The 
Board of Review is essential to keep the 
Administration from abusing its authority 
not only with reference to this one pro- 
vision but also with reference to many 
more provisions which are certain to be 
in the revised act. 

. 
Three Free with a Dozen 

Recently we heard of the fact that the 
old trade practice of “‘three-free-with-a- 
dozen” is still going on in some directions 
despite the fact that prices filed with the 
code authority show no such distribution. 
The trick is worked in this way: The sales- 


man for the manufacturer calls on certain 
large accounts to secure orders to be placed 
through the wholesaler. He informs the 
buyer, probably by whispering in his ear, 
that he will see that he gets three free 
with each dozen. Only the accounts which 
are good enough to require a call from the 
salesman can get such a favor. The goods 
are then “given” to the wholesaler by the 
manufacturer, and the wholesaler in turn 
“gives” them away. The defense of the 
practice is that the wholesalers are all 
warm personal friends of the manufacturer 
and every manufacturer gives some goods 
away to his personal friends at times. Per- 
haps a wholesalers’ code might check the 
practice, but thus far it remains unchecked 
by the manufacturers’ code authority. So 
go to it if you want to. 
t 
Fifteen Miles of Kidneys 

On the matter of advertising control we 
recently had called to our attention the 
advertisement of Doan’s Kidney Pills 
with the line “Washes Fifteen Miles of 
Kidneys.’’ Our informant proved to us 
that this advertisement was not exag- 
gerated, in fact it was grossly understated. 
The explanation goes this way: Each 
kidney contains 2,000,000 tubes which 
are each 3 centermeters long. This makes 
a total length of 12,000 000 centermeters. 
Converting this into kilometers it be- 
comes 120 kilometers. Then multiplying 
by 5/8 to change it into miles, it becomes 
no less than seventy-five miles. So 
you can see how conservative this is, 

















WITH TUGWELL ABROAD 


“The Government ought to make those round” 
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DRUG LAW REVISION 


By Charles Wesley Dunn 


Under the sponsorship of this magazine, 
a masterly and comprehensive address 
analyzing the various points in revision of 
the Federal Food and Drugs Act was 
delivered November 27 by Mr. Dunn 
before the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade. We have abstracted the 


salient points. 


At the next session of Congress the revision of the 
food and drugs act will be again considered. Secretary 
of Agriculture Wallace has announced that the Depart- 
ment will again recommend this revision and press for 
its early enactment; and Senator Copeland has an- 
nounced that he will again introduce his bill of revision, 
in a further modified form, and actively work for its 
early enactment. Because of the fact that Senator 
Copeland will probably be the new Chairman of the 
Senate Committee on Commerce and because of the 
fact that the democratic majority in both the Senate 
and House has been greatly enlarged and because of the 
fact that the act is undoubtedly open to a broad con- 
structive revision—for these and other convincing 
reasons the outlook is that the act will probably be 
broadly revised at the next session of the Congress. 

This revision is not required because the act is a weak 
or ineffective or unsuccessful federal food and drug law. 
It is apparently a stronger law than the English Food 
and Drugs Act, which is the parent law of such legisla- 
tion in this country. Neither is this revision required 
because the act has been ineffectually administered. 
For its administration has been notably efficient, from 
the beginning. 

Rather revision is required to cure serious defects in 
the act, and to strengthen its protection of the consum- 
ing public in additional important respects. 

Since the Tugwell bill was originally introduced on 
June 6, 1933, it has been largely modified in numerous 
respects. 

A. The provisions deleted include 

(a) The provision requiring that a drug be labeled to 
disclose the name and quantity or proportion of each 
medicinal or physiologically active ingredient thereof. This 
provision was subject to the objection that it would be 
practically effective to work a serious and unjust trade 
injury. The injury of exposing the manufacturer of a 
valuable original drug made by him under a private 
formula to its unfair imitative reproduction under cir- 
cumstances which are effective to deprive him of the 
valuable asset of his trade formula, in a competitive 
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sense, and to permit and encourage the deceptive palm- 
ing off of an inferior drug upon the consuming public 
to its detriment. This provision was subject to the 
further objection that the label disclosure of certain 
ingredients, such as a narcotic, is a questionable public 
policy. 

(b) The provision authorizing the Secretary of Agricul- 
ture to prescribe informative labeling requirements addi- 
tional to those specified in the revised act, by regulations 
made by him and subject to no statutory limitation other 
than that he must deem such requirements necessary to 
protect the public health. 

(c) The provision prohibiting the advertisement of any 
drug for numerous diseases stated and for other diseases 
named by the Secretary of Agriculture in his administra- 
tive discretion. 

(d) The provision authorizing the Secretary of Agricul- 
lure in a slated situation to place drug manufacture under 
government control upon the basis of a permit issued by 
him and open to withdrawal by him upon a violation of its 
conditions prescribed by him. 

(e) The provision prohibiting the labeling of drugs con- 
trary to the general agreement of modern medical opinion. 

(f) The provision making the Secretary of Agriculture's 
administrative findings of fact conclusive, if in accordance 
with law. 

(g) The provision authorizing a civil suit for damages 
for injury allegedly caused by a violation of the act. This 
provision was subject to the objection that it is unneces- 
sary, because the right of such suit exists in any event. 

(h) The provision creating a so-called “voluntary in- 
spection service,’ at the manufacturer's expense, and 
empowering any manufacturer found by this service to 
comply with the act to make an official label declaration 
accordingly. This provision was subject to the objection 
that it is unnecessary, because the bill elsewhere 
authorizes an adequate government factory inspection. 

(i) The provision vesting in the Secretary of Agriculture 
the broad powers given to the Federal Trade Commission by 
Sections 9 and 10 of its act, to secure intimate business 
data. This provision was subject to the objection that 
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jt has no appropriate place in the revised act. For the 
Secretary of Agriculture administers this act upon the 
basis of samples and information readily secured by 
him in the open market or through his authorized 
factory inspection, whereas the Commission administers 
its act upon the basis of data it must secure from 
private business files. 

B. The provisions added include— 

(a) The provision defining the terms “‘medical profes- 
sion” and ‘“‘medical opinion.” 

(b) The provision declaring that any label or advertise- 
ment representation concerning the effect of a drug shall 
be deemed false, under the revised act, if it is not supported 
by substantial medical opinion or by demonstrable scienti- 
hie faels. 

(c) The provision against unwarranted multiple seizure. 
This provision empowers the United States District 
Court to enjoin the institution of more than one seizure 
action against any drug if (1) its alleged violation is one 
of misbranding only; (2) all current shipments of this 
drug bear the same labeling; (3) its alleged misbranding 
does not involve danger to health or gross deception, 
and (4) its misbranding has not been the basis of a prior 
judgment in favor of the United States in a criminal or 
seizure proceeding under the act. The provision then 
goes on to stipulate that the court shall dissolve this 
injunction on motion by the United States Attorney 
(1) upon presentation by him of a duly certified judg- 
ment of condemnation in a seizure case against this 
drug, or (2) at the expiration of the term of court next 
ensuing after the term in which such injunction issued, 
unless the complainant files with the court a duly certi- 
fied judgment rendered upon a determination of this 
issue of misbranding and entered pursuant to the 
seizure section of the act after the issuance of such in- 
junction, or evidence satisfactory to the court of his 
inability to secure such determination. 

Now it is clear that any provision against unwar- 
ranted multiple seizure is a constructive addition to the 
revised act. But it is also clear that this provision 
against such seizure has a strictly limited application. 
For it is effective to permit multiple seizure in any 
adulteration case and also in any misbranding case 
alleged by the Secretary of Agriculture and found by 
the District Court to deal with a misbranding involving 
danger to health or gross deception and also in any mis- 
branding case involving a prior condemnation of such 
misbranding in a criminal or seizure proceeding under 
this act. However this provision will be valuable to 
prevent the multiple seizure of a drug for a misbranding 
presenting a purely technical labeling question and one 
not involving danger to health or gross deception. 

(d) The provision making it a felony for a government 
inspector to misuse information officially secured by him 
in an authorized factory inspection. 

(e) The provision exempting from the revised act any 
drug intended for export, if such drug is labeled on the 
outside of its shipping package “For Export’ and if it 
accords to the specifications of the foreign purchaser and 
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if it complies with the laws of the country to which it is 
intended for export. This provision is in the present act. 

(f) The provision authorizing the Secretary of Agricul- 
ture to settle minor violations of the revised act, by notice 
and warning, whenever he believes that the purposes of the 
act can best be accomplished by this informal procedure 
and that an expensive formal court proceeding is unneces- 
sary. There is no such provision in the present act. 
And there manifestly should be such a provision in that 
act and in the revised act. 

C. The provisions modified include— 

(a) The provision defining the term “drug.” This 
definition has been modified (1) to expressly exclude 
the application of the revised act to the legalized prac- 
tice of the healing art; (2) to expressly include drugs 
recognized in the Homoeopathic Pharmacopoeia of the 
United States; (3) to expressly include dentifrices; and 
(4) to limit the application of the act with respect of 
products for the correction of any structural or func- 
tional defect in the body, to such products for human 
use. But even as so revised this definition remains 
open to two sound objections. The first objection is 
that products to correct a structural or functional de- 
fect in the body of a domestic animal should be left sub- 
ject to the revised act, by appropriate language. The 
second objection is that is it basically wrong thus to 
define a dentifrice as a drug. And for two convincing 
reasons. 

In the first place a dentifrice is essentially a cosmetic 
and within the bill’s definition of that term. And if it 
is not within that definition, then the latter should be 
enlarged to include it. Of course, if a medicinal claim 
is made for a dentifrice it becomes to that extent a drug 
within the meaning of the act. But this is so because 
of such claim and not because the product is essentially 
a drug. In the second place to define a dentifrice as a 
drug is automatically to make it subject to the state 
pharmacy laws which restrict the retail of drugs to 
registered pharmacists, subject to certain exceptions 
inapplicable here. And patently such a situation will 
present a serious merchandising problem to dentifrice 
manufacturers. 

(b) The provision defining the adulteration of drugs. 
This provision has been modified in several respects. 
First, the “dangerous to health’ definition has been 
modified so as to declare a drug adulterated if it is 
dangerous to health under the conditions of use pre- 
scribed in its labeling. Whereas originally this defini- 
tion also declared a drug adulterated if it may be danger- 
ous to health under such conditions. Second, the 
“official drug’’ definition has been modified (1) to ex- 
pressly include drugs recognized in the Homoeopathic 
Pharmacopoeia of the United States; (2) to substitute 
‘‘manufacturing formula’ for “formula’’; (3) to limit 
the Secretary’s power to administratively prescribe 
tests or methods of assay, which are not prescribed in 
the applicable official publication or which if so pre- 
scribed are insufficient, whereby he is authorized to do 
so only in a case where the maker of the official publica- 
tion fails to establish sufficient tests or methods of 
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assay within a reasonable time after notice by the 
Secretary to do so; and (4) to delete the provision ex- 
pressly authorizing the Secretary to administratively 
prescribe the manner and form of the label statement 
required in the case of a variation from the official 
In comment upon this last modification I 
should note that such administrative power exists in 


standard. 


any event. 

(c) The provision defining the misbranding of drugs. 
This provision has also been largely modified. First, 
the basic definition of misbranding has been modified 
to declare a drug misbranded if its labeling is false or 
misleading in any particular and then to stipulate that 
any representation concerning any effect of a drug shall 
be deemed false, if that representation is not supported 
by substantial medical opinion or by demonstrable 
scientific facts. Whereas originally this basic definition 
declared a drug misbranded if its labeling is in any 
particular false or by ambiguity or inference creates a 
misleading impression regarding such drug. The re- 
vised definition simply repeats that in the present act 
and adds the important interpretative statement indi- 
rated. That the original definition is unsound I estab- 
lish later. 
limited administrative exemption from the labeling and 


Second, a provision has been added for 


packaging requirements of the revised act, with respect 
of drugs labeled or repacked at an establishment other 
than that of original manufacture. Third, the “‘pal- 
liative”’ definition has been modified to declare a drug 
misbranded if its labeling bears the name of a disease 
for which it is a palliative and not a specific cure and 
fails to bear a plain and conspicuous statement, so 
placed as to be readily observable where such name 
occurs, indicating that the drug is a palliative and the 
nature of its palliative action. Whereas this definition 
originally declared a drug misbranded if its labeling 
bears the name of a disease for which it is a palliative 
and not a specific cure and fails also to bear in juxta- 
position with such name and in letters of the same size 
and prominence a statement that the drug is not a cure 
for such disease. 

Fourth, the “medical opinion” definition is deleted 
which declared a drug misbranded if its labeling bears 
any representation, directly or by ambiguity or infer- 
ence, concerning the effect of such drug which is con- 
trary to the general agreement of medical opinion. 
Fifth, the definition requiring the label disclosure of 
named narcotic or hypnotic ingredients has been en- 
larged to include marihuana and (1) to delete the 
“theoretical chemical derivative” clause and (2) to 
delete the provision authorizing the Secretary of Agri- 
culture to administratively extend this list of narcotic 
or hypnotic ingredients. Sixth, the definition requiring 
the labeling disclosure of other named ingredients, such 
as ethyl alcohol, has been greatly enlarged to include 
numerous other ingredients. Seventh, the definition 
requiring the label disclosure of each medicinal or 
physiologically active ingredient has been deleted, as 
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previously noted. Eighth, the definition requiring the 
label of a non-official drug to declare its common name, 
if any there be, has been modified to say “‘common or 
usual name.” Ninth, the definition requiring the label- 
ing declaration of directions for use has been enlarged 
(1) to apply also to germicides, bactericides, disin- 
fectants and antiseptics, which latter were originally 
excluded therferom; and (2) to include the additional 
requirements that the labeling of a drug must alo de- 
clare such warnings in such manner and form as may 
be administratively prescribed, against use in such 
pathological conditions or by children where its use is 
contraindicated and may be dangerous to health, or 
against unsafe dosage or methods of administration or 
application. 

Tenth, the definition requiring the precautionary 
packaging or labeling of drugs liable to deterioration 
has been modified to stipulate that the Secretary shall 
not administratively make any official drug subject to 
this requirement until he shall have notified the maker 
of the applicable official standard of the need of such 
packaging or labeling requirement for this drug and 
such body shall have failed within a reasonable time to 
prescribe such requirements. Eleventh, the definition 
explicitly defining the misbranding of germicides, bac- 
tericides, disinfectants and antiseptics has been sub- 
stantially rewritten and divided into two parts. Twelfth, 
the provision has been deleted authorizing the Secretary 
to administratively prescribe informative labeling re- 
quirements additional to those specified by the revised 
act, which he may deem necessary to protect the public 
health. 

(d) The provision defining false advertisement. As 
originally drawn the bill defined a drug advertisement 
to be false if it “by ambiguity or inference creates a 
misleading impression regarding such drug,” ete. This 
is patently an unsound definition. For it makes the 
falseness of an advertisement turn, not upon the ques- 
tion whether it is actually false or deceptive, but upon 
the question instead whether it happens to make a mis- 
That 
this definition is unsound is proven by the fact that an 
advertisement which is actually truthful and inherently 
free from deception may be thereby condemned as 


leading impression upon the mind of a reader. 


legally false solely because it makes a misleading im- 
pression upon the mind of a reader, which impression 
is due entirely to his own ingorance or stupidity or 
prejudice or to his misreading or misunderstanding the 
advertisement. 

Therefore the definition was corrected to declare a 
drug advertisement as false only “if it is false or mis- 
leading in any particular relevant to the purposes of 
this act regarding such drug.”” In this form the defini- 
tion is essentially and properly similar to the basic 
definition of misbranding, which has been in the act 
from its beginning. In addition the “palliative’’ defini- 
of false advertisement has been materially modified. 

(Continued on page 689) 
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HALIBUT LIVER OIL 


By Harden F. Taylor* 


It is scarcely more than ten years since cod liver oil 
was regarded by the medical profession as a harmless 
domestic remedy with perhaps some alterative or tonic 
qualities. About that time the fat soluble vitamins 
A and D in cod liver oil were fully recognized, and 
thereupon cod liver oil was promptly elevated to the 
dignity of one of the most valuable medicinal sub- 
stances. 
stimulation to the industrial production, refinement and 
distribution of cod liver oil; its quality was greatly 
improved, its sale was increased many-fold, and coun- 
tries like Norway and Newfoundland found themselves 
growing prosperous. 
centrating the vitamins in a smaller volume of oil, and 
extensive search was made for other sources of them. 
While cod liver oil still remains the standard of excel- 
lence as a source of vitamins A and D, halibut liver oil, 
a new and much more concentrated source of these 
vitamins, within three years has come to occupy a 
most important place in medicine and the pharma- 
ceutical trade. 

It was inevitable that the livers of other fishes would 
be investigated as possible sources of these vitamins. 
The waters of North America alone provide over 3,000 
different kinds of fish, about 300 of which are used com- 
mercially. It was most unlikely that codfish would be 
the only one of all these fishes that contained vitamins 
in the liver. Indeed, they were found in rich quantity 
in many species of fish—the ling, burbot, salmon, 
haddock, whiting puffers, tuna, swordfish and sharks. 
Some of these fishes yield richer oil than that of the cod; 
but because of the smallness of the liver and the scarcity 
of the fish, or for some other reason, most of them fail 
to meet all of the requirements for commercial volume 
and low costs. The most potent liver oil found avail- 
able in commercial quantity and medicinal quality, was 
that of the halibut— Hippoglossus hippoglossus, Lin- 
naeus. This big flatfish, formerly common off Cape 
Cod, is now produced chiefly in the Pacific waters off 


This important discovery gave tremendous 


Processes were developed for con- 


*The Atlantic Coast Fisheries Company, New York. 
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Oregon, Washington, British Columbia and Alaska, in 
Davis Straits west of Greenland, in the North Sea, and 
off Norway. 

The liver of the halibut contains an oil of prodigious 
richness in both A and D, especially A. In fact, it is by 
far the richest known large volume source of both A 
and D though still more potent oils are found in other 
less abundant fishes. Good halibut liver oil contains 
from 50,000 to 175,000 revised U.S.P. or International 
units of A per gram, and 1,000 to 3,000 new U.S.P. 
or International units of D—80 to 200 times as much 
A and 10 to 30 times as much D as a high grade cod 
The halibut is a sufficiently large and abun- 
dant fish to yield a really substantial commercial supply 
of the oil. The oil itself is highly suitable, digestible, 
and free from hydrocarbons, and, having a lower iodine 
number’ than cod liver oil, is much less prone to become 
rancid. The color is slightly darker than that of cod 
liver oil, but the flavor is mild. 

No story of halibut liver oil would be complete or 
half as interesting if it did not tell about the remarkable 
life of the halibut. This fish belongs to the family 
Pleuronectidae, those curious flatfishes that include, 
besides the halibut, the flounders, soles, plaice, and 
turbot. In all of these fishes the body is wide, thin and 
flat—white on one side and dark or colored on the 
other. They lie flat on the sea-bottom, white side down. 
Both eyes, which protrude from the sockets, are on one 
side of the head,—on the colored side. Unlike most 
fishes, the flatfishes can move the eyeball around in the 
socket and see in different directions without moving 
the head or body. We shall see in a moment how per- 
fectly this arrangement fits in with the food-getting 
habits of the fish. But before we leave the eyes: These 
flatfishes when first hatched from the egg swim upright 
like other common fishes, with the wide dimension ver- 
tical, the eyes on opposite sides of the head and the 
belly downward. At this stage the tiny young swim at 
the surface. Soon the left eye begins to migrate around, 


liver oil. 


1, Iodine number of halibut liver oi: 125 to 155; cod liver oil, 140-180. 
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while the bones of the skull undergo a distortion and the 
body begins to keel over, so that by the time the fish is 
1% inches long, the body has assumed a horizontal 
position, both eyes are on one side of the head, which is 
now uppermost, the body on the other or bottom side 
is white, and the eyed side of the fish takes on pigmenta- 
tion. Soon afterward the fish, four to five inches long, 
go down and assume their bottom-living habit, lying 
flat on the sand, or gravel, with belly on the right side,— 
and waiting for or rushing after victims. The halibut 
is right-handed, though rarely a left-handed one is 
found. Some of the flounders are regularly left-handed, 
in which cases, right-handed ones are rare. 

The colored or upper side in most of the flatfishes has 
the remarkable property of changing color, like the 
chameleon, to match the background. Not only can 
they change color, but they can, to a really surprising 
degree, change the pattern or figure to match the 
bottom on which they lie. On fine white sand they are 
nearly white; on black mud they are black; on shell or 
gravel bottom they mottle their bodies with blotches 
that closely imitate in size the shells or gravels of the 
bottom, a practically perfect camouflage. 

Let us now see how all these extraordinary adapta- 
tions fit into the flatfish’s way of life. It goes down to 
the bottom, flirts the fins and tail to stir up some mud 
or sand, and settles down to a perfect repose. The 
mud, sand and shell settles down partly on it. The big 
fish then takes a look at his surroundings and sets about 
making himself look as much like them as possible. 
The color of the exposed portions of the skin is adjusted 
to match in various shades of brown, blue, gray, yellow 
and red, broken up into patches, and the fish is now 
almost invisible. The pop-eyes wall around looking for 
the unlucky little fish, and a pair of heavy jaws armed 
with sharp teeth is waiting. The unsuspecting little 
fish comes near, is snapped up in a second and con- 
sumed. The food or halibut is mostly other flatfish, 
cod, haddock, flounders, etc. In turn, The North 
Atlantic halibut is treated roughly and most incon- 
siderately by the Greenland shark, which makes its 
staple diet of halibut. 

The halibut lives in very cold water—32° to 38° F, 
on the bottom. It is caught by hook and line, many 
such hooks being attached to very long lines and set to 
a distance of half a mile or more on the bottom. 

The halibut grows to great age and very large size— 
rare ones running up to 700 pounds, though most of the 
commercial sizes are under 100 pounds. It lives longer 
than most fishes. It reaches reproductive maturity at 
9 to 10 years old, when about three feet long, and the 
very large ones are estimated to be fifty years old. A 
200 pound female halibut contained over 2 million 
eggs. Both its food and the exceptionally long life of the 
halibut have an important bearing on the vitamin 
potency of the liver oil, as we shall see. 

On this question of potency, the known variations in 
cod liver oil has until recently been a puzzle. Various 
countries have claimed that their particular cod liver 
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oil was most potent. Norway, because of the cold 
water of the far North; Newfoundland because of the 
rich abundance of the little fish, capelin, as food for the 
cod. Among the causes of variation in liver oil is the 
breeding cycle. When the fish are spawning the livers 
are thin and contain little oil, but this oil is very potent. 
When the livers are full of oil, out of the spawning 
season, the oil is less potent. Drummond and Hilditch’, 
in England, made a careful study of the vitamin con- 
tent of the liver oil and the food of the cod, and found 
a far greater potency in the liver oil than in the food. 
Their evidence pointed to the conclusion that the cod 
must acquire the vitamins slowly by a process of ac- 
cumulation, getting a little more in its food than is 
used, and storing the surplus in the liver. If this is 
true, the liver oil should become more potent as the 
fish grows older. MacPherson now shows” by examin- 
ing the livers of individual codfish, that in the old fish 
the oil is more potent than in the young, and, further, 
that the potency is in a measure proportional to the age 
of the fish. Says he, “The feeding conditions and oil 
content of the livers must play parts of minor signifi- 
cance in the variation in vitamin concentration. The 
major influence is the age of the fish.” He gives his 
results in table I. 

Relation of color and potency of cod liver oil to 

length and age of fish. 


Table I. 


Colour of oil 


Vitamin A measured in 1 em. cell Length Appror. 
potency Yellow Red of cod age of cod 
Blue units units unils cm. years 
2.9 0.6 0.1 42 4 
2.5 0.6 0.1 a2 ° 
21.0 2.2 0.3 105 12 
24.5 2.4 0.2 117 13 


The age of the fish is determined by the rings on the 
scales, or by rings in the ear-stones found in little cavi- 
ties in the skull. The rings are analogous to those 
found in tree trunks. 

These findings give an illuminating clue to the cause 
of the high potency of halibut liver oil, for, as we have 
seen, the halibut reaches maturity in 9 to 10 years and 
may live to 50 or more. In the codfish most of the com- 
mercial sizes are from four to seven years of age. A 30- 
inch cod may be nine years old and a very large cod 
four feet long, 13 years old, while the medicinal cod 
liver oil of commerce is, of course, the mixed average 
of the oil of the regular catch of cod mostly from three 
to eight or nine years old. The commercial age-group 
of halibut may be, let us say, 8 to 25 years, which is, on 
the average, perhaps four times the average age of cod, 
a difference which alone could hardly account for 80 to 
200 times the potency of cod liver oil. But the food of 
the halibut consists in large measure of the whole cod 
and other fishes including liver and liver oil which is 
already highly concentrated. The halibut therefore has 
the advantage not only of a food already very rich in 
vitamines, but many years in which to accumulate 
them, producing an oil which, by natural processes, is a 


concentrate of a concentrate. Halibut liver is thus ex- 
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VARIOUS VIEWS OF THE HALIBUT MATCHING HIS APPEARANCE TO HIS SURROUNDINGS, 
IN THE UPPER RIGHT HE SEES WHITE WITH ONE EYE AND BLACK WITH THE OTHER, SO COMPROMISES WITH GRAY 





FLOUNDERS CONCEALING THEMSELVES IN GRAVEL AND SHELLS 


ceptionally high in its potency of both A and D 
vitamins. 

Whether of halibut or cod, or others, the potency 
varies not only with the age of the fish, but also with 
the amount of oil present in the liver. This depends, in 
turn, on the season of the year. In spring the amount 
of oil is least and its potency is greatest in all sizes of 
lish. As the season advances, the amount of oil in the 
liver increases and its potency diminishes proportion- 
ately. 

Vitamin D is now well known to promote the assimila- 
lion of caleium and phosphorus. to be preventive of 
rickets in children, and to assure the formation of teeth 


! San Te } 


and bones. Abundant sunlight. rich in ultra violet, has 
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a similar effect, but in our more northerly climates 
especially in winter, this is inadequate, and, in our 
ordinary foods, vitamin D is perhaps the least generally 
prevalent of all the vitamins. Another source is arti- 
ficial irradiation either of foods direct, or of ergosterol. 
Hlowever, there is a growing body of evidence that 
irradiated ergosterol is not the same thing as natural 
vitamin D, and does not have the same clinical value 
on human subjects that it does on experimental rats. 
Steenbock and associates have recently shown” that 
irradiated ergosterol is not only not identical with 
vitamin D from cod liver oil, but is toxic. Halibut liver 
oil contains from 10 to 30 times as much vitamin D as 
cod liver oil. This is a lower relative potency than A. 
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The standard cod liver oil of the American Medical 
Association has 850 units of A and 85 units of D, ora 
ratio of 10 to 1. The minimum potencies of halibut 
liver oil specified by NNR are 45,000 A and 615 of D. 
This is a ratio of about 73 to 1. Halibut liver oil usually 
runs higher than this in both absolute quantities and 
in ratio of D to A 10 to 1. Even so, halibut 


liver oil is more potent in A relative to D than cod 


often 


liver oil. This is perhaps fortunate for it is thus pos- 
sible for adults and others who need the anti-infec- 
tive and metabolic effects of A to provide the A without 
the calcifying effect of excessive D, by taking the plain 
halibut liver oil. It is also a simple matter to fortify 
the oil by addition of actual vitamin D up to the pro- 
portion of D to A in cod liver oil for children where the 
calcifying effect is desired. Hence, both forms, plain 
and fortified with natural D are on the market. 
Vitamin A has now been determined with apparent 
finality to be a substance of formula Cy9H 2 OH, and the 
purest preparation of it yet obtained is an oily yellow 
liquid about 5,000 times as potent as cod liver oil. It 
appears to be a hydrolyzed derivative of carotene, 
C4oHs,5, the orange-red hydrocarbon occurring in car- 
rots, green leaves and many marine plants and animals. 
Vitamin A can be determined by any of three methods: 
(a) the biological assay by controlled feeding of rats and 
observing the effect on growth; (b) by a colorimetric 
reaction with antimony trichloride in chloroform, in 


which it gives a transitory blue coloration, measured in 
“blue units” by the Lovibond tintometer (known as the 
“Carr-Price” test), and (c) by the absorption of line 
3280A in the ultra-violet spectrum. 
A is relatively opaque to this particular 


It appears that 


vitamin 
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“shade”’ of ultra-violet, and if we measure the degree of 
opacity the units of which are represented by the 
symbol FE, to this particular part of the ultra-violet, we 
have a quick and accurate method of measuring vita- 
min A. The measurement, made with a special instru- 
ment, is relatively new but the results of numerous 
investigators seem to demonstrate that it is perhaps the 
most accurate method available for assaying vitamin A. 
Pure vitamin A gives about 80,000 blue units by the 
Carr-Price test, and has an E value as determined by 
measurement of line 3280A of about 1600. By these 
same measurements, halibut liver oil is indicated to 
contain from one to six per cent of pure vitamin A. 

The effect of vitamin A on health is of great practical 
significance. Without a sufficiency of it, experimental 
animals lose weight and die usually from some in- 
fectious disease. Perhaps its most immediate effect is 
on the mucous linings of body cavities such as the nose, 
throat and bronchi. Without vitamin A these lining 
membranes are dry and susceptible to infections and a 
diseased condition occurs in and around the eyes. These 
conditions are common in winter, especially when we 
are in the artificially dry atmosphere of heated offices 
and homes, when common colds, grippe, pneumonia and 
other respiratory infections are prevalent. Recent find- 
ings, however, still further emphasize the effect of vita- 
min A on infections generally, and on the general well- 
being of people. So marked is its effect on infections 
that the tendency of investigators is more and more to 
refer to it as the “‘anti-infective” vitamin. To quote a 
recent summary ~ 

In the absence of vitamin A, young animals not only fail to 

grow but also develop some infection which frequently proves 

fatal. The similarity of many of these infections to common 
human diseases at once suggested the possibility of human 
infections being related to vitamin A deficiency, especially 
since their incidence is higher among poor people, whose diets 

are so often deficient in foods containing vitamin A. 
Another significant summary,” of the effects of vitamin 
A refers to growth-promoting effect, and relation to 
efficiency of utilizing food: 

The increase of body-weight per gm. of food eaten is less when 
the animal has not available an adequate amount of vitamin 
A.6 
Vitamin A is apparently necessary for the deposition of body 
tissue. It is well known that certain epithelial surfaces cannot 
maintain their proper structure when the animal’s stores are 
depleted, with the result that infectious processes develop in 
different regions of the body. Thus both the growth-promot- 
ing and the anti-infective properties of vitamin A appear to 
depend fundamentally upon its ability to maintain a normal 
structure in the different tissues of the organism. 

This effect of vitamin A is apparently not confined to 
the respiratory tract, for a relation has been noticed 
between deficiency of this vitamin and the occurrence 
of renal calculi, or kidney stones. In this case the 
diseased linings of the ducts and tabules of the kidneys 
cause deposit of lime which forms the stones. Other in- 
stances tending to prove the anti-infective power of 


(Continued on page 685) 
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COSMETIC CREAMS 


By J. M. Williams* 


A most interesting and enlighten- 
ing article on creams is presented 


by Mr. Williams, who will offer 


regular contributions in the future. 


Ever since Claude Galen a distinguished physician 
who was born in Pergamos in Asia Minor, a.d. 131, in- 
vented Ceratum Galeni, Unguentum Refrigerans or 
popularly known as cold cream, man has made many 
transformations since its birth. In fact almost every- 
one has his own peculiar way of making a cold cream. 

Let us name a few creams that come readily to our 
mind. Cleansing Cream, solid and liquid, Tissue 
Cream, both types, Sunburn Cream, Anti-freckle 
Cream, Bleaching Cream, Astringent Cream, Vanishing 
Cream, Hand Cream and now we are soon to become 
conscious of our feet and we will need a Foot Cream. 

These are the class variations of Galeu’s Unguentum 
Refrigerans and each one of these classes are again 
divided by every man’s or woman’s will. So it looks 
hard to find a way to make a new cream but women 
want new preparations and it is man’s place to keep his 
brain growing and supply her wishes. 

There are a number of new preparations or chemicals 
on the market that will be an aid if you wish to become 
a creator, but you must remember that all new things 
are frequently not as good as the claims made for them. 
So after you have made this perfect cream set it on 
your shelf for six months or more, or if you have an 
electric oven with thermostatic control, place it in there 
at a summer temperature, say 103° F. for one month 
and then open your jar and see how this cream has 
stood the test. At the same time place another jar out 
in the sun where it would receive about the average 
treatment a jar would get in its commercial life and if 
the cream stands up you can expect that you will not 
have any trouble when it is out on the open market. 
In this new cream you perhaps will want to use a new 
perfume. There is one thing you must remember, and 
that is, perfume oils are apt to irritate some people's 
skin. So, have your cream tried on various skins and 
record their reactions; also expose your cream to the 
sunlight and see if it shows a discoloration. If there is a 
*Allied Products, Inc., Suffern, N. Y. 
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slight trace I would advise against using that perfume 
oil until you have tested each ingredient and found the 
one that is causing the trouble. 

There is a demand for a soft cold cream, one that 
will not melt and run away in summer and still will 
melt or break down fast on the skin. Below is such a 
formula: 


De, CRA eRe L a ers rreeeree cr eee 14% 
Mineral Oil Saher Eat ra enone atte 52 
Borax pe a eR aa i antoptan Pe on ee gira eae ad Seeeths i i 
Watew. occ ccc nk Bs by 


This cream can be made a little harder by adding a 
small amount of ceresine which will raise its melting 
point. I would not suggest adding more beeswax be- 
cause that will cause the cream to become too spongy 
and not hard as you wish. If this cream is too spongy 
for your use, reduce the amount of beeswax and add a 
little ceresine to take its place. This will harden your 
cream and reduce that spongy feel. 

This cream calls for mineral oil and I think you will 
find that mineral oil will give you perfect satisfaction, 
but if you wish a vegetable oil replace the mineral oil 
with sweet almond or sesame oil and you will find your 
product equally as satisfactory, but if you do use a 
vegetable oil you need a preservative and this opens a 
whole subject by itself. 

In using mineral oil use a good clean oil, one free from 
the kerosene odor with a sp. gr. of .843 at 20°C. and 
a viscosity of .345 at 20° C. and one that does not react 
with sulphuric acid. You can buy such oils on the 
market. The sulphuric acid test is very important for 
if this oil reacts you will find that in time it will destroy 
your perfume oils and change the odor of your cream 
on long standing and also show a tendency to discolor. 

From this simple formula which gives a good cold 
cream, you may start to add to make a richer cream. 
The first step is to add Spermaceti. There is a certain 
amount of spermaceti absorbed by the skin so it should 
help this cream. Below is a modified formula: 
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Spermaceti AQ 
Beeswax 10“ 
Mineral Oil SP ae 
Borax i Ue 
Water. a 
Perfume 


If you wish a little richer cream, one as follows can be 


used: 

Spermaceti 8.0% 
White Beeswax 6.0* 
Sesame Oil 30.0 ° 
Almond Oil re | 
Borax 10 
Water 4° 


Perhaps I should say a word about the directions for 
making this cream. Melt your waxes in a small amount 
of oil; when all are melted add slowly the rest of the oil. 
Dissolve your borax in water and bring both portions 
to an equal temperature, say 70° C., add your borax 
solution to the waxes and oil slowly, with constant 


stirring. Mix thoroughly and then add your perfume 
oils. 
These directions can be changed and are often 


changed to produce a different type of cream. The 
temperature should not always be the same as some 
waxes and oil cannot stand high temperatures. 

Nourishing creams are ones to which substances have 
been added that through absorbence will nourish the 
skin and remove wrinkles. These materials are lanolin 
(which in manufacturing your cream should be care- 
fully treated), absorption base, cocoa butter, lecithin 
and cholesterine. All of these materials are melted in 
the hot waxes and oil when they are near the tempera- 
ture at which you saponify. 

The water in cold cream or tissue cream can be re- 
placed in part by rose water, cucumber water, elder- 
berry water and orange flower water. If you do not 
care for the use of these waters you can make a very 
good mucilaginous one by boiling Irish Moss in water 
and straining. Agar-agar can also be used but does 
not seem to give as much slip as Irish Moss. 

Cod liver oil has been recommended for use in tissue 

also different substances that contain 
There is no doubt that perhaps such ma- 


cream and 
vitamins. 
terials will find their way into creams of the future, but 
one must remember that odor plays an important part 
as to whether the sale of a cream will be successful or 
not. So, carefully test this feature of your cream on 
your “guinea-pigs.” 

\ formula for one of the newer types of tissue cream 


is as follows: 


Oxycholesterin Base 20° 
White Beeswax. se 
Lanolin 3°° 
Mineral Oil 6 ** 
Water 68" 

Procedure: Melt the lanolin and beeswax in the 
mineral oil and to this melt add the oxycholesterin 


base, keeping the temperature as low as possible. At 
10°C. add the water by degrees while stirring well. 


HOS 
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Stir in each addition of water before adding the next 
and so on. 

The comments on this cream are: it makes a very 
nice soft tissue cream without the addition of borax; it 
holds up well and is easily absorbed by the skin. In 
making the cream as under procedure, you have one of 
the water-in-oil tissue creams. 

Glycerin or lecithin, or both, may be added to this 
cream to give you another variation. 

When speaking of cleansing cream there are two 
types—the cold cream type and then the straight oil 
and wax without water type. A typical formula is as 
follows: 


Ozokerite M.P. 78° C.. 20.0% 
Mineral Oil 30. ** 


9 


Perfume Oil. . : Ree rota 5 

Procedure: Melt the ozokerite in part of the mineral 
oil and when all melted add the remainder of the oil. 

While there are a number of creams on the market of 
this kind the one objection to this cream is that it gives 
a hard feel to the user when removing the cream from 
the jar with the fingers. This can be overcome by the 
addition of 3 to 5% of white petrolatum. It will not 
hurt the break of the cream to any great extent but 
still give a better feel to the fingers and will be more 
easily applied to the skin. 

The newer cleansing creams are the ones that con- 
tain deep pore cleansing materials which are the sul- 
phonated oils and alcohols. The following formulas 
will give an idea of how you may use these materials. 


EIB HODRCU ON is.i.6 Sse Gi ae eta ene 10% 
White Petrolatum Db 
White Beeswax ID 
Stearic Acid. . ges 
Mineral Oil 55) 


Perfume. 

Procedure: Melt the beeswax, petrolatum, stearic 
acid, and add the oils. Cool to the proper temperature 
for filling. 

This cream can be changed to a two-purpose one by 
adding lanolin or absorption base, making it a cleansing 
tissue cream, or by adding 3°; of hydrogen peroxide or 
a 1°) solution of citric acid to make it a cleansing 
bleaching cream. 

Sodium lauryl sulfonate and other fatty alcohols are 
fast becoming popular as detergents in cleansing creams. 
In using these materials in your cream you must be 
sure to test your perfume oil for deterioration as these 
materials are hard on some perfuming materials, and a 
cream that loses its odor on standing is due for a short 
life. 

Use the following as a base for your experiments. and 
if the cream is a little soft, add more ceresin: 


Sodium Laury! Sulphonate 3°0 
Mineral Oil 15° 
White Petrolatum 10 “* 


Ceresin ise 


Perfume 


Procedure: \Velt waxes and add oil. 


Continued on page 6 
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By Francis Chilson 


Perhaps the most common cosmetic 
is face powder. In this article Mr. 
Chilson tells all the facts known 
up to the present time. 


Face powder gives the finishing touch to the woman’s 
make-up; no make-up of any kind is possible without it. 
Indeed, in many instances powder constitutes the only 
make-up that the woman uses. Hence it ranks first 
among cosmetics and enjoys the major part of available 
cosmetic business. One would assume that a great deal 
of research would be devoted to such an important 
product. But as a matter of fact very little work has 
been done on it by the trade because it is so easy to 
make and is not subject to the problems that affect 
other cosmetics, such as separation, rancidity, turbidity, 
hardening, etc. It is very difficult to name a dozen 
firms which have made an exhaustive, scientific study of 
face powder. What is commonly called research con- 
sists of examining a few competitive samples of the 
finished product and a few specimens of raw material 
out of which face powder might be made. Perhaps the 
most careful investigation of the subject was made by 
one of the large chemical companies which has spent 
several years in examining and evaluating all the factors 
entering into the composition and use of the material. 
This work is now approaching a conclusion and results 
will shortly be made available. 

We have stated before and we now reiterate that the 
fluctuation in the popularity of leading brands, which 
is so great that no single face powder has ever dominated 
the market for any considerable period; none has ever 
remained even among the leading dozen brands for any 
length of time, is due entirely to lack of research. One 
can point to creams, lotions and other cosmetic prod- 
ucts which were popular a dozen years ago and are still 
just as popular. But it is much more difficult to select 
powder brands on the same basis. Some that were 
popular a dozen years ago remain as names only. In 
one instance of the kind a brand, that was popular until 
the depression now is selling at twenty per cent of its 
former volume, even though the name remains. Of 
course the sellers of cheap goods to chain stores have 
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all helped to cut in to undermine established brands. 
And it must be admitted that shifts from one brand to 
another are also influenced by bright merchandising 
policies. But the fundamental reason for shifts of 
popular approval is lack of research. It is not difficult 
to find women who have been using the same cream for 
ten or even twenty years; it is very difficult to find a 
woman who has used the same brand of face powder for 
even three years. We believe that once a good product 
becomes established it isn’t easy to wean women away 
from it no matter how aggressive competitive advertis- 
ing might be. That aggressive advertising can succeed 
so quickly is, we repeat, evidence of dissatisfaction with 
existing products or at least a sign that existing prod- 
ucts are not good enough to make women reluctant to 
change. 

We have stressed on numerous occasions that no 
powder is suitable for all types of skin because skins 
differ in texture, thickness and surface condition. The 
latter is of paramount importance. A skin may be dry, 
oily, slightly oily or normal. There are dozens of grada- 
tions within these major groups. And herein pre- 
cisely does most face powder merchandising fall down. 
\ttempts are made to sell one weight of face powder for 
all types of skin, an attitude which is utterly unscientific 
and in all instances doomed to eventual failure. Of 
course it must be appreciated that department store 
merchandising men are hard boiled about stocking up 
too many varieties of the same brand. There is always 
the alternative of selling the different weights under 
different brands and tying each brand together so that 
the prospective purchaser would have some guide in the 
selection of the proper weight. 

One might try an entirely new tack in powder mer- 
chandising and sell two or even three weights in the 
same box. In other words a single box selling for a 
dollar might contain two or three smaller boxes each 
containing a different weight of powder so that the 
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prospective user would be certain to get what she re- 
quires in one or the other of the boxes. In the numerous 


‘ 


cases where women suffer from “spot oiliness,”’ 1. e. 
they have oily chins or oily noses but otherwise normal 
skins, these assortment boxes would be very useful be- 
cause they could touch up the oily spots with a heavier 
powder than they would use on the rest of their faces. 
Such an idea might be carried out to support several 
different brands by selling a sampling box containing 
minature or even sample packages of the different 
weight powders. 

Selling face powder is not like selling cleansing cream. 
\ particular weight powder will appeal in the long run 
to that group of women whose skin it suits. If the 
manufacturer has not been too aggressive in his selling 
methods he will develop his natural market by a slow 
process of trial and error. One brand which has never 
even approximately dominated the market but which 
has had an unusually long life, was built up quietly. 
Eventually it became known that this type of powder 
was light in weight and best suited for dry skins. 

Merchandising of a more subdued character does not 
build up a business on face powder in a short time 
neither does it create so many enemies. One of the 
surest ways to kill any brand is to make enough enemies 
among users for whose skins the powder is not suited. 
Woman's pointed tongue will destroy more than adver- 
tising can build up. It is a strange paradox that while 
the art of advertising is designed to induce people to 
think and talk favorably about a given product, adver- 
tisers, for the sake of immediate sales, will deliberately 
resort to methods which will create dissatisfied users 
and in so doing they sow the wind and eventually reap 
the whirlwind that destroys them. Merchandising of 
this sort may be good business for a time but the mer- 
chandiser should keep his overhead low and be ready 
to get out from under quickly when the hand writing 
appears on the wall. 

An ingenious French concern sought to overcome 
inherent objections to the use of one weight of face 
powder for every type of skin by selling a powder lotion. 
This product was a transparent lotion suitably colored, 
which, when applied to the skin imparted a powdered 
effect after a few moments. The merchandising theory 
was that the lotion would develop on the skin just the 
right amount of opacity and no more. In the hands of 
a smarter merchandising group the product might have 
made considerable noise—for a time. The “powder 
lotion” consisted of a saturated solution of amido- 
pyrine, which when applied to the face would evaporate 
shortly leaving the skin coated with fine uniform 
crystals. In another case a saturated solution of boric 
acid was tried. The idea had all the elements of mys- 
tery which are so intriguing to many women. In this 
case the crystals deposited on the skin formed a stiff 
mask which could not have been very comfortable to 
the user. And besides there was some difficulty in 
applying the lotion uniformly. It had to be done with 
an atomizer or else the crystals would form in uneven 
patches. 


610 The Drug and Cosmetic Industry 





We cannot get away from the central fact of appro- 
priate covering powder which must be provided for in 
any selection of face powder materials. A powder of 
light weight or light opacity cannot be made to cover 
the high shine of an oily skin. On the contrary a 
powder of high covering power or high opacity will 
cover the oily skin and it will look like kalsomine on a 
dry skin. But the selection of a covering agent and its 
adjustment to a particular formula must be made with 
a degree of nicety because an excess will cause the 
powder to drag in application and blotchiness will 
result. 

In view of the face that face powder is a loose mixture 
of materials of varying uniformity it is very difficult. 
to turn out successive batches of unvarying quality. 
To do this would require a method of measuring slip, 
covering power, adhesiveness and absorbency and un- 
fortunately no effective methods of doing this have yet 
been developed. Not even a casual method of control 
is employed in the average plant. When the formula 
has been developed it is followed rigidly without con- 
sideration of how varying properties of successive lots 
of raw material may affect the final product. The 
majority of manufacturers concern themselves only 
with comparison of color. Obviously what is needed is 
a method of controlling quality so that every batch can 
be made to conform to a standard or else new materials 
whose quality is predetermined and maintained. The 
development of such a material is obviously difficult 
because no material has all the necessary physical 
properties of finished face powder. But there will soon 
be placed on the market a new material, the product of 
the research above referred to, which possesses in itself 
all the necessary properties and which can be held to a 
rigid unvarying standard. The possibilities of such a 
material are very promising and it will do much to 
solve many manufacturing and merchandising problems. 

In discussion of face powder many of the old ghosts 
rise up. Starch found a defender recently in one of the 
best known chemists of the trade. Excepting for its 
established drawbacks rice starch is a fine material for 
face powder and the gentleman to whom reference is 
made insisted that the theory that starch swells in the 
pores, causing them to distend, is all wrong because the 
only way to rupture a starch cell is to cook it. It is 
curious that starch should find a defender again. But 
it seems to us that our friend overlooked the fact that 
starch is used in the manufacture of medicinal tablets 
because it will swell so readily in contact with moisture 
and disintegrate the tablet. It is true that the swelling 
of starch in cold water may not be readily observable 
but face powder in the pores and on the skin is kept in 
contact with skin secretions at a very nearly constant 
body temperature of about ninety-eight and a half 
degrees. Moreover acid skin secretions attack it read- 
ily and facilitate bacterial decomposition. All of these 
factors distend the pores, cause black heads and skin 
eruptions. There is sufficient corroborative literature 
on the subject to black list starch and even if it were 


(Continued on page 612) 
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cases. 


At the left is Charles Jacques Bonchard, 
who first described intestina. toxemia in 
1894. At the right is Veador Leonard, 
discoverer of Dihydranol, a germicide 
said to have a selective action in such 





INTESTINAL TOXEMIA 


A disease not commonly diagnosed 
due to the fact that the symptoms 
may be the symptoms of a great 
many other ailments, intestinal 
toxemia has called forth many 
different remedies. 


Intestinal toxemia is the term which is generally used 
to describe the condition which results from the putre- 
faction of bacteria in the intestinal tract. The lower 
end of the small intestine and the large intestine act 
as a veritable culture type to produce innumerable 
organisms which, under normal healthy conditions 
speed the utilization of food by the body, but which, in 
disturbed conditions, generate toxins which pass into 
the blood stream and seriously affect health. As these 
organisms are spore bearers the putrefactive properties 
of the stools are generally used as a measure of the 
putrefaction existing within the intestines. When it is 
appreciated that the intestines have a daily output of 
what has been estimated at 125 billion bacteria a day, 
the enormity of the problem of controlling these forces 
for the purposes of correcting putrefactive conditions 
is evident. 

The first person to describe intestinal toxemia was 
Charles Jacques Bouchard in 1894. Since that time, 
the discussion of this subject has been voluminous, 
with some authorities holding it the seat of all human 
ills and others relegating it to a somewhat less im- 
portant position as a disease factor. Since that time, 
also, innumerable workers have attacked the problem 
of changing the status of the intestinal canal by means 
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of medicines administered by mouth. The main effort, 
of course, has been directed towards the development 
of an intestinal antiseptic, which would have a selec- 
tive activity against the putrefactive flora of the in- 
testinal tract, thus destroying them without otherwise 
harming or interfering with the normal bodily processes. 

The difficulties surrounding such a study are evident. 
The ordinary problems of antisepsis are further com- 
plicated by the unusual conditions presented in order 
to get the antiseptic in unchanged form to the intes- 
tinal tract and then have it do its work there without 
otherwise affecting the body. Hence the requirements 
for an intestinal antiseptic are unusually stringent. It 
must have strong germicidal action and be nontoxic. 
It should be harmless to the intestinal mucosa and 
should not be absorbed before it gets to the scene of 
action. It should suffer no chemical changes in reach- 
ing the scene and should be freely soluble so that it may 
mix freely with the intestinal contents. Although 
many products have been developed to meet these con- 
ditions with the use of both the more common antisep- 
tics and also those new antiseptics which have been 
produced specifically with these problems in mind, it is 
generally conceded that the ideal intestinal antiseptic 
is yet to be found. 
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In the meantime there is another method of attack 
which is widely used. This method is dependent upon 
the physical properties of such substances as kaolin 
and charcoal. The outstanding characteristic of both 
these materials is their naturally high adsorptive 
capacity, which in more recent years has been increased 
many times by advances in production and refinement. 
Although both of these materials have been used for 
centuries in medicine, it is doubtless a fact that the 
highly refined and improved types which are now 
available have given tremendous impetus recently to 
their use in treating intestinal disorders. 

Nobody really knows when mankind first began to 
use these materials for his intestinal troubles. For 
centuries the Chinese ate the clay in which the natural 
kaolin occurred and Hippocrates and Calen both refer 
to the eating of charcoal. Both charcoal and kaolin 
are apparently members of that already large group of 
natural products to which early man turned for relief 
of his ailments either through accident or some sort of 
medical instinct. 

In more modern times, charcoal proved itself of value 
in the treatment of cholera and dysentery suffered by 
British soldiers when the Empire was extending its 
possessions in India and other portions of the Far 
Kaolin, too, came back on the scene through its 
effectiveness in the treatment of these same two 
diseases in the Balkan war. Since that time there has 
been increasing evidence of their success in treating 
gastro-intestinal disorders produced by bacteria which 
liberate toxins in the intestine which in turn are carried 
by the blood to all parts of the body. They do not act 
as antiseptics, for there is no chemical action involved. 
But they do combine with the toxins and bacteria in 
the intestines, making them harmless and carrying 
them out of the intestinal tract in the feces. 

This action is wholly due to the adsorbent properties 
of these two materials and their action on toxins has 
been compared with that of a magnet on particles of 
iron and steel. Although kaolin and charcoal have 
certain well-defined differences, their therapeutic value 
in the treatment of conditions of intestinal toxemia 
and allied disturbances is primarily due to the fact that 
they are highly effective adsorbents. And it is doubt- 
less due in large measure to the fact that modern 
methods of producing these materials have stepped up 
their adsorbent capacity tremendously, that kaolin 
and charcoal are today more universally accepted than 
ever before as indicated treatment in such conditions. 


East. 


Face Powder 
(Continued from page 610) 


proved to be the best material in the world it has been 
so thoroughly decried that it would take ten years to 
educate the public to accept it again. 

Along with development in new materials for face 
powder some interesting results have been obtained 
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One manufacturer in 


with mechanical 
order to overcome the inherent defects of face powder 
and to make it more homogenious than it is, put all the 
ingredients into a kettle, mixed them with water and 


ran the mixture through a colloid mill, after which the 


processes. 


solid material was separated out by centrifugal force, 
dried and sifted. The lumps of course had to be milled 
again. Recently it was suggested that a still finer 
product could be obtained by homogenizing it just as 
milk of magnesia is finished. The latter method would 
seem to be most effective in point of time and particle 
reduction. But the expense involved in such a method 
would exclude all but the largest manufacturers from 
following the practice. That the homogenization of 
face powder and its subsequent separation by centrif- 
ugal force will produce a more uniform and homogen- 
ous product no informed person will deny. The process 
has decided possibilities and inasmuch as standard 
equipment is available it would be a relatively simple 
matter to set up a complete gutfit consisting of mixer, 
homogenizer, centrifugal, dryer, pulverizer and sifter. 
Along a different line is another method, which has pro- 
duced interesting results in the manufacture of rouge, 
lie in the use of a new method of milling, utilizing a 
machine known as a Micronizer. This machine con- 
tains no moving parts. The material entering a bashing 
chamber is subjected to immense centrifugal force by 
means of air or steam jets mounted along the periphery 
of the chamber. This method unquestionably produces 
a finer, silkier product but unfortunately it is not a 
standard machine and is not generally available. 

To hold a market every powder maker needs a suffi- 
cient number of brands of powder so that he can supply 
the demand for powder suitable for different skin con- 
ditions. Each brand of powder for its particular pur- 
pose must have the correct degree of slip, covering 
power, adhesiveness and moisture resistance or absorb- 
ency and every box of powder must be exactly alike in 
quality, not only when it comes out of a given batch, 
but also when it comes out of successive batches. 

In connection with the term “absorbency” we have 
been guilty of causing some confusion as many cor- 
respondents have assumed we mean that a face powder 
should be absorbent enough to take up skin secretions. 
On the contrary face powder should be non-absorbent 
to oil and only very slightly less impervious to moisture. 
Our use of the term refers to the absorption of color and 
perfume. The material must take up both quite readily 
and retain them. When a powder is absorbent in the 
true sense, that is, when it will take up oil or water 
blotchiness will result. Little patches will begin at the 
pores and spread outward like a disease. The best way 
to make sure your powder is sufficiently non-absorbent 
is to spread out some and drop some oil, vegetable or 
animal, on it. It should not take the oil up at all. Do 
likewise with water. Neither should it take the water 
up. Of course in time the oil and the water will leak 
through the same but this should take more than 
twenty minutes. 
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SKIN TONING LOTIONS 


Stimulating or toning lotions are necessary adjuncts 
to the toilette and are very profitable to make since 
they consist principally of water. Although there are 
many variations on the market we believe that all 
types should be definitely acid in reaction. Our reason 
for suggesting this is that many, if not most women, 
cleanse their skin with cold cream which is alkaline; 
many women use tissue creams that are made with a 
cold cream base and are therefore alkaline. Of course 
such creams are only very mildly alkaline and it is prob- 
able that in time the residual deposits in the pores be- 
come neutralized by the acid secretions of the skin. 
But since nature provided acid secretions in order to 
protect the skin and to combat the countless billions of 
bacteria which are deposited upon it from the air, it 
seems logical to suggest that we should aid nature by 
immediately neutralizing alkaline applications by 
means of a mildly acid lotion. 

A lotion that is acid in reaction can easily be made 
antiseptic also by adding suitable ingredients. It should 
also be very mildly astringent. Many so-called skin 
toning lotions on the market actually are astringent 
lotions. The following formula contains an antiseptic, 
an astringent and a stimulant. 


Formalin. . Pe PER er rer lee ie .05% 
Alcohol. . . mnt ie es elie ore te ee 1. 
Water.... Pa iw (eine weet Seseatias haya cease 
MOURN Ce iy 58 Ss Sores SER ae BRP oc A 25 


Procedure: The glycerin is heated and the boric acid 
dissolved in it. This solution is mixed with the water 
and the alum is added. The perfume is dissolved in the 
alcohol and the formalin added. This solution is 
thoroughly mixed with the remainder of the batch and 
the whole is filtered. 

Although boric acid is very frequently used in skin 
toning lotions it has been known in concentrated solu- 
tions to cause skin eruptions. In strong solutions boric 
acid will pass through the skin and it can be detected in 
the urine within an hour. However, solutions up to 
three per cent cannot do any harm and it is advisable 
to use the material because it is both antiseptic and 
cooling. 

Alum and aluminum chloride are among commonly 
used astringents. Both must be used with discretion. 
In fact no astringent substance can be used with 
impunity as much damage is likely to result to the skin 
through hardening, scarification and choked pores. 
Many chemists omit astringents from skin toning lotion 
formulas, preferring to depend upon the astringent and 
tonic action of alcohol. Such a formula may be made 


| es Ie Ry re Feet 2.00% 

Potassium alum.................-..-ee.ee-ee0-. 1. “a8 follows: 

Glycerin... ... Se ens (Continued on page 615) 
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OIL OF CASSIA 


A commonly used oil is said by 
some to be in a position that will 
make higher prices a certainty. 
This article tells the conditions 
which may bring this about. 


Although the current essential oil market as a whole 
is characterized by the absence of material price 
changes, there are certain items that because of the 
various factors prevailing both here and in the produc- 
ing regions, are in such a position as to indicate that the 
resumption of normal buying will undoubtedly result in 





an advance in the spot market price. Such an oil is 
cassia. 

It is generally reported in New York import circles 
that the advance in cassia oil is long overdue. The 
presence of a comparatively small quantity of distress 
material has been the influence that has withheld this 


At top of page is shown the Tak Hing cassia store, and at the bottom is shown the Winchow store. The cassia sticks are shown at the right 
of the upper picture, and at left of the lower view. The baled sticks are shown at the left of the uppe picture, and at the right of the 


lower one. 
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raw material from a display of its true worth when 
based on the various factors involved in its production 
and marketing. The oil is now selling here at about 
$1.15 per pound in drums and although it has, in the 
past, sold as low as 85c, a normal range is between 


$1.50 and $2.50 per pound. 


The cassia oil of commerce comes from the interior of 


China, namely the provinces of Hunan, Kwangsi and 
Yunnan, a territory about the size of New York State. 
It is distilled from the leaves, leaf-stalks, young twigs 
and bark of the cassia tree, a variety of the cinnamon 
Various refuse products from the tree are 
The unbroken bark 


sticks are ground for use as cinnamon. 


group. 
thrown in as they all contain oil. 


After the oil is obtained it is put into sealed earthen- 
ware jugs for shipment to the nearest large city as no 
drums are available in the interior of China. These 
jugs of oil are transported mainly down the West river 
and the various canals in the territory, or overland. It 
must pass through several provinces and military dis- 
tricts on its journey to the shipping port of Hong Kong, 
and as each district has its own governor or military 
leader it is taxed as it goes along, thereby greatly adding 
It is said that the methods of taxation are 
as ingenious as only the Chinese can be, the tax being 
just as high as they think the trade will bear. As it 
reaches the first large town of Winchow it goes into the 
hands of a dealer who in turn ships it to another dealer 
in Hong Kong who finally disposes of it to the shipping 


to its cost. 


There is therefore two dealers and a 
It has proven to be imprac- 
tical for American importers to do business direct with 
the dealers as they are untrustworthy and hence Amer- 
ican importers do business only with the large shippers 


firm in that city. 
shippers profit involved. 


in the ports. 

Cassia oil, like the various other vegetable oils ex- 
ported from China, is prepared in small quantities in 
thousands of Native households under very primitive 
conditions and with a complete absence of the scientific 
methods which would enable absolute standardization 
to be secured. The crude native stills when they break 
down or need repairing are patched with lead causing 
contamination. There is also inclosed to be a large 
percentage of rosin in the crude oil because of the poor 
type of labor and equipment used. Aside from this 
natural contamination the Chinese in the past resorted 
to adulteration which finally led the United States 
government into action to prevent the unrestricted sale 
of such material. 

The Department of Agriculture wanted to assure 
buyers of U.S. P. cassia oil that technical oil obtaining 
impurities would not be sold for U.S. P. They required 
that the technical oil either be made U. S. P. under 
government supervision, or sold only to soap makers as 
a technical oil. This was accomplished by declaring the 
technical oil a “compound” as it contained rosin, 
alcohol, etc. and in 1928 placed a duty of 50 per cent or 
40c per pound on this technical oil. Cassia oil appears 
on the free list under the Tariff Act of 1922, being 
included in Paragraph 1631. 
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The oil upon arrival in New York goes into bonded 
warehouses and American importers must redistill it 
under strict government supervision. A government 
agent accompanies the technical oil from the moment 
it leaves the bonded warehouse until it is finally ap- 
proved for distribution as being in conformity with the 
U.S. P. requirements. 

Because of loss in weight during redistillation, red 
tape and additional cost of government supervision— 
which cost is charged to the distillere—many of the 
former distillers have discontinued to redistill this oil 
altogether, thereby bringing the market within nar- 
rower limits as regards production. 

It should also be born in mind that China is a silver 
country and that silver currency is now very high— 
particularly in relation to the American dollar. This is 
another added factor in the price of cassia oil which has 
not been fully reflected in current prices here. 

With all these conditions prevailing in this one item 
it would certainly appear that the opinions being ex- 
pressed by importers are well grounded in fact and that 
before long a generally rising market for cassia oil will 


be noted. 


Skin Toning Lotions 


(Continued from page 613) 


Alcohol. . . 25.00% 
Glycerin. . a _ 
Boric acid. . 3 

Menthol. . 05 ** 
Perfume 2° 
Water. 69.7 °°" 


Procedure. The boric acid is dissolved in hot glycerin. 
The menthol in the perfume. This is added to the 
alcohol followed by the water (distilled). Then the 
boro-glycerin is added and the batch mixed thoroughly 
and filtered. 

Instead of distilled water many compounders use 
witch hazel, rose water or orange flower water. Instead 
of straight alcohol some lotions contain bay rum or gin. 
As bay rum and gin are both more expensive than 
specially denatured alcohol their use is questionable 
because they certainly have no advantages over straight 
alcohol. 

In order to obtain a clear sparkling lotion it will be 
essential to use first of all only distilled water as 
ordinary water may cause cloudiness or turbidity. Per- 
fume oils often cause cloudiness particularly in lotions 
containing a small amount of alcohol. When only a 
small amount of alcohol is used in the formula, the per- 
fume should be mixed with tale or precipitated chalk 
to form a base. This is then thoroughly mixed with the 
lotion and the batch is allowed to stand with occasional 
stirring for a few days to permit the product to become 
perfumed through absorption. Then the product is 
filtered, the tale being removed in the process. A still 
better procedure is to run the lotion through a homo- 


genizer. 
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Baker's 


FINE CHEMICALS 


Baker Adds to Its Line of Chemicals 
Acetylsalicylic Acid and a Wide Variety of Salicylates 


WwW! are now in a position to offer drug 
and pharmaceutical manufacturers 
Acetylsalicylic Acid (Aspirin), Salicylic 
Acid, and the various Salicylates which 
meet Baker’s high standard of uniformity 
and quality. 

Acetylsalicylic Acid and other Salicylates 
that are marketed under the Baker label 
are extremely clean and meet the most 
exacting tests for purity. 


Note Baker’s complete line. Inquiries cov- 
ering your requirements are invited. 


ACID ACETYLSALICYLIC ACID, US P 
ACID ACET YLSALICYLIC 

10°, Starch Granulation (Aspirin 
ACID SALICYLIC, NEEDLES, US P 
METHYL SALICYLATE, US P 
SODIUM SALICYLATE, U S P POWDER 


Minor Salicylates 


Ammonium Salicylate, USP 
Calcium Salicylate 

Iron Salicylate, Powder 

Lithium Salicylate, Powder NF 
Magnesium Salicylate, Powder 
Potassium Salicylate, Powder 
Strontium Salicylate, U S P Powder 
Zinc Salicylate 


J.T. BAKER CHEMICAL CO. 


Phillipsburg, New Jersey 


New York 
420 Lexington Ave. 


Philadelphia 
220 South 16th St. 


Chicago 
624 South Michigan Blvd. 
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U. S. Portable 
Drain Truck 
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Adequate, efficient, 
proved machinery for 
bottling op- 
erations is the need in 
economical _ produc- 
tion. Experimentation 
is costly and delays 
production. Profit by 


handling 


the experience of lead- 
ing manufacturers of bot- 
tled products. 





ee U. S. Machines and 
= vU. S. Bottling and 
Packaging Engineering Ex- 
perience have been serv- 
ing outstanding producers 
of bottled products 
throughout the world fer 
over a third of a century. 








A One-Man Combination Outfit for 
Filtering, Filling and Pumping 











U.S. a 
8-Tube 3 
Siphon 
Filler 
Handles 
Miniatures | 
to Gallons | 


ke 














cS: 
Hand 
Vacuum 
Filler 

Capable 
of Large 
Production | 
on Min- 
iatures 


















Wecanserve you 
from the washing of 
the bottles through 


every filling, filtering, 
capping, corking, la- 
beling, packaging and 


conveying operation § in 
hand-operated, semi- 
automatic or with a 


fully automatic line. 


We maintain an Engineering De- 
partment to offer counsel and ad- 
vice in planning bottling needs 
and helping to solve all bottling 
This service is made 
available to our customers without 


problems. 


extra charge. 


ee your needs, whether for a single machine, a semi- 


automatic or a fully automatic bottling plant, we can render 


you an unexcelled service and experience. 


aa recognized as standard. 
} i i LINED & AC KAG 
We Manufacture and Install 
Agitators Cooling Conveyors Washers 
Belt Conveyors Filters Storage Tanks 
Cappers Pumps ryers 
Corkers Strainers Vacuum Fillers 





U.S. BOTTLERS MACHINERY CO. | 


4009-4027 No. Rockwell Street 


Offices in all principal cities 


U. S. Machines are 


Accurate Measure Fillers 
Siphon Fillers 
Piston Fillers 


Water Stills 


U. S. Revolving 
Conveyor Table 
















iY 


we 
a 
oe 


aah 
=p 








Chicago, Illinois 
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PACKAGING NOTES 


Edited by Elmer Sheets 


Tin-Coated Lead Tubes proceeded to furnish further evidence of his shrewdness 
as if any were needed. While his 30,000 gross was 


During the past year, the tin-coated lead tube has ¢. 4... : : . 
” slid ne Clee See finding its way into outlet stores, pine board stores, 


made its appearance as a drug and cosmetic container. 
Thereby hangs a controversy which is currently agi- 
tating many a large shaving cream and tooth paste 
manufacturer, as well as most tube makers. 

It seems that the outer fringe of the manufacturing 


peddlers and rural districts, he did some tall thinking 
and some heavy conferring with a certain tube maker. 
The result is the tin-coated lead tube for tooth paste 
and shaving cream. 


; ti. ‘ \t the present price of tin, a 44% inch tube of tin- 
circle (called by some, *“*The Horde’’) started it all. 


These are the companies which have been marketing 
shaving cream and tooth paste in large-sized tubes, at 
from 4 to 8 cents apiece in lots of a dozen or more. 

\ little over a year ago, “Straits” tin was selling for 


coated lead means a saving of about 50 cents per gross. 
\pply that to the nationally-advertised brands of 
tooth paste and shaving cream and it means a saving of 
from thirty thousand to fifty thousand dollars per com- 
pany. That, briefly, is the economics of the controversy. 

But there’s another side. The national brands are 
frankly afraid of the tin-coated lead tube. They say 
that 20 per cent tin may be safe, but no one is using 
more than 10 per cent. Users of these tubes say 7.5 per 
cent is absolutely safe, but some are hitting the mini- 
mum, which is 5 per cent. Apparently, if this tube is 
to be more widely used, fixed standards, rigidly en- 
forced, are going to be essential. The Department of 
just about wiped out the very slender margin of these A sriculture and local health departments are eyeing 
4 to 8 cents operators, with the exception of the one the new tube with fingers crossed. They might act on 
who had covered to the extent of 30,000 gross. He put a food product, so packed, but they just don’t know 


about 25 cents. With tin at that price, tube prices were 
correspondingly low, these companies could, in devious 
ways, find means to operate on the price basis referred 
to above. In fact, so substantial did their operations 
become, that one of them, sensing an advancing tin 
market, contracted for 30,000 gross of tubes for de- 
livery over a year’s period. 

Tin did go up—up to double its former price. That 


on his new crown; quickly copped the market: and then Continued on page 631) 

























Tubes of Tooth Paste and Shaving 
Cream such as these, are sold for 
from 48 cents to 72 cents per 
dozen lots. 
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SHOWER SHAKER SALTS 


We have always wondered why people who take 
showers are deprived of having a little scent sprayed on 
their body. All or most cosmetic manufacturers bring 
beautiful bath salts on the market which make a tub 
into an oriental dream of odors. 
prefer showers to tubs, cannot compete with the 
superiority of those who have been able to add a little 
luxury to the drabness of the city waters. So we de- 


But we others, who 


signed a package which incorporates a small piece of 
pipe. This piece is threaded on either end so that it 
will fit both the regular pipe of the shower and the 
shower itself. All we would have to do is to unscrew 
the shower, screw this pipe onto it, fill it with a portion 
of salts and screw the whole thing to the other end of 
the pipe of the shower on the wall. Incidentally, this 
additional piece of pipe would hold just as much salt 


as necessary for one shower bath. Of course, what we 
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COLOR SCHEME AND IN. 
STRUCTIONS FOR USE: 

Plain glass cocktail shaker with 
metal cap so that the color of the 
crystals will show to best advan- 
tage. The label matches the color 
of the metal of the shaker. It could 
be silver, gold or copper. The piece 
of pipe which, on our photograph, 
stands next to the shaker, is meant 
to be inside the package when sold. 
It also should match the metal of 
the shaker and label. 
the package, i.e. removing the cock- 


In opening 


tail cap, the pipe is taken out, 
screwed onto the shower, filled with 
salts from the bottle and then 
screwed on the other end of the 
pipe in the bathroom. 


really would like is a contraption which would allow the 
use of salts without having to unscrew it every time 
we want them and which, by simply turning a knob 
would let the next fellow have his or her regular shower 
without salts if they should prefer it. We have a con- 
struction in mind which would serve this purpose but it 
would entail so much expense that we have com- 
promised on the piece of pipe. 

In addition, we have decided that if golf balls and 
similar objects can be sold in after-use containers, 1.e. 
cocktail shakers, we could just as well suggest the sale 
of bath or shower salts in them. We found a cocktail 
shaker which sells for twenty cents retail. The rest is 
easy. Don’t you think it makes an unusually good- 
looking package? All necessary information may be 
embossed on metal paper in the form of a medal 
attached to the shaker by an attractive string or ribbon. 
What a gift item to our young cousins in college and our 
bachelor friends about town! 
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for NEW PACKAGES 


By JOSEPHINE VON MIKLOS, Ph. D. 


VANITY 


We don't go out much——-the famous depression still 
lingering around as far as our private pocket book is 
concerned—but when we do, we want to look right and 
we believe that that’s the one thing we have in common 
with all of our female confréres. But no matter how 
gorgeous we look when the evening starts, sooner or 
later, we have to go over our careful make-up and, 
unless someone has a personal maid to attend to the 
evening bag, we are willing to bet that some of the 
necessary instruments and ingredients have been left in 
“that other bag at home.” So what we should like to 
suggest for a new kind of vanity kit, is a fairly small 
box in the shape of a match box, made of plastic 
materials or metal, which will hold compact, rouge, 


mascara, lipstick, mascara brush and a small bottle of 


perfume, with, of course, a mirror on top of the box. 
The new idea about this particular outfit is the shape 
of the box which, to us, seems to be at least as handy, if 
not more so, than the usual hinged and “buttoned” 
vanity. A tiny stop inside will prevent the cover from 
sliding all the way out. So, in holding the box open in 


COLOR SCHEMES: 






the left, the right hand may remove whatever item is 
needed for use, eliminating assembling and searching in 
bags and on tables. Our dummy, being made of card- 
board, does, of course, not quite live up to the grandeur 
of the idea. If made of plastic material, tiny molded 
compartments will hold the various implements, noth- 
ing will fall or slide out and constant neatness is 


guaranteed. 


COUGH SYRUP 


Cough syrups somehow still belong in the class of 
“house medicine.” They come in dark bottles with 
fancy labels and remind us of our grandmother's days. 
Our dummy tries to get away from this, although we 
have kept it extremely simple and have not applied any 
special designs to its decoration. The new feature that 
we should like to see incorporated into a package of this 
sort is a screw cap in the form of a small cup which will 
hold just one dose of the syrup. Caps like that have 
been used on liquor bottles but we see no reason why 
medicines of this sort could not avail themselves of the 
progress that has been made in the use of molded 
materials in combination with glass bottles. 


Gray plastic or metal match box. Inside compartments same color. Cap of 


perfume bottle, handle of mascara brush, outside of lipstick, same color as box. 
Small puffs would, of course, be incorporated into the package. 

Plain white label with red or blue lettering. Red or blue screw cap in form of 
small cup on which could be molded both the name of the manufacturer and the 


content, i. e. the words “‘one dose” or the like. 
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IT’S THE JOB OF Onized DESIGNERS TO_CREATE 
MODERN GLASS CONTAINERS OF UNUSUAL ‘Pool 


@ Don’t overlook the importance of container appeal as a factor in SALES. The modern 
smartness of OnIzed Design...the outstanding brilliance of OnIzed Glass...and the complete- 
ness of OnIzed Service, which help you plan the entire package including label, closure and 
corrugated shipping container...all are logical and important reasons why products sell faster 
in Onlzed glass containers. A wide selection of stock-mold shapes, styles and sizes is always 


available. Write us about vour requirements. Owens-Illinois Glass Company, Toledo, Ohio. 


OWENS-ILLINOIS 
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many large manufacturers are again advertising 










(eas is a big swing to tooth powders this year and 


them nationally. Many smaller manufacturers are 
also finding them a means of enlarging their business. 


No matter which classification you happen to be in, there 
is a Stokes & Smith Filling Machine that will serve you 
well. Beginning with S & S Semi-Automatic Fillers, which 
deliver 15 to 30 packages per minute, there is a complete 
line of S & S Fillers, leading up to completely automatic 
equipment producing 40 to 120 packages per minute. 


Accurate, S & S Fillers prevent over-filling, save the loss 
of goods that are sold but never paid for. Clean, S & S 
Fillers prevent drip and spill, waste and unsanitary work- 
ing conditions. Fast, each Filler does the work of several 
experienced hand operators. Flexible, S & S Fillers will 
fill almost any container with almost anything. 


Details and specifications will be gladly 
TheS&S furnished upon request. Convenient pay- 
e4 ment terms are available. Write today. 


STOKE MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Philadelphia, U. S. A. 
British Office: 23, Goswell Road, London, E. C. 1 
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Filling Machine 
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20 Units per Minute 


Production 
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MASQUE 
SUUVENESCENCE 
CHARLES i 
RITZ 





container. The top is a brilliant green shade 


and the bottom is black. Spring hinges make thz 


box stay open when the lid is raised. 


THE CHARLES H. PHILLIPS Company is offer- 
ing two new creams and thus mark the first step 
of Sterling Products Company into the field of 
cosmetics. The creams are a texture cream and a 
cleansing cream. They are attractively packaged 
with molded caps with the name of the company 
inscribed in the caps. 


MARY CHESS’ “‘Scented Lacquer” in fifteen 
odors—1001, Yram, Woods-at-Night, Don’t 
Tell, Tapestry, Gardenia, White Lilac, Rose, 
Violet-Orris, Heliotrope, Verbena, Lavender, 
Rose-Geranium, Jasmin and Sandal—is the 
newest and most novel idea for scenting 
closets, dresser drawers and even rooms. It 
is painted on with a small brush, is cream 
colored, and the odor lasts for months. To 
change the odor wash painted surfaces with 
soap and water and apply desired scent. Two 
new perfumes have also been developed by 
Miss Chess—a very fine gardenia and 4 mimosa. 





UNITED DRUG COMPANY has had the hand- 


some plastic developed for use as a cosmetic 


‘MASQUE REJUVENESCENCE” has been 
created by Charles of the Ritz to complement 
the ““Rejuvenescence Cream.’ As its name im- 
plies the masque is a treatment for the removal 
of lines and the firming of sagging muscles. It 
should be followed by treatment with the 
‘Rejuvenescence Cream.” It is packaged in a 
black jar with silver tone cap. 


Three small sized bottles of JEURELLE PER- 
FUMES—Le Freesia, Le Secret and Le Gardenia 

form a perfume ensemble package topped 
with a spray of gardenias. The cellophane 
wrapped package promises to be a most popular 
Christmas item. 


COTY has presented a new double compact 
for loose powder and cake rouge, developed 
in chromium and delicately etched with a bit of 
blue enamel under the crest on the lid. A new 
powder shutter arrangement, it is claimed makes 
it leak-proof. Rouge is contained in lid be- 
neath mirror. 
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COPPAGE 


W. W. COPPAGE, New York, has added this 
brushless shave to the line which is marketed 
chiefly by the direct sales method. 


PACQUIN’S Hand Cream is uniquely packaged 
in the new jar which has been under considera- 
tion for some time. The result will indicate 
clearly that the work of redesigning was well 
done. 


“PRESENCE”’ BY HOUBIGANT is the odor of 
the moment. Houbigant contends that super- 
sophistication is no longer and consequently 
they present ‘Presence’ as an odor in between 
the sophisticated and Victorian eras. This odor 
in its beautifully cut bottle should rank among 
the Christmas popular items. 


MORTEX, a moth proofing spray produced by 
Murray and Nickels Manufacturing Co., is at- 
tractively packaged in a blue bottle with a blue 
and gold metallic label. Courtesy Maryland 
Glass Corp. 


attractively packaged as shown. 




















MOSBY'S new laxative, Indo-Lacs, is packaged 
in plastic box which holds a half dozen tablets. 
This is the first real development in tablet 
packaging in some time. Photo, courtesy Gen- 
eral Plastics. 


“PLUMPURPLE”’ is the latest swankiest shade in 
lipsticks and is made by Rose Laird to wear with 
wine colors and purples. It is quite dark in the 
stick but brightens upon application to a rich 
warm red. This new lipstick as well as the 
other shades are of a new compound especially 
designed to keep the lips soft and chap-proof. 


RUMMEL is marketing a new nourishing cream 
for which outstanding merit is claimed. It is 






































Carr-Lowrey... 
Opal Jars 


We can now furnish for immediate de- 
livery, in large or small quantities, opal 
jars in the following sizes: 14 oz., 1 oz., 
1% 02z., 2 02z., 3 0Z., 4.0z., 8 0z., 16 oz. 














These jars, illustrated here, are furnished 
with black double shell metal caps. They 
are made to G.C.A. standards and may be 
furnished for moulded or any standard 
metal caps. 

















Weare also in position to design and manu- 
facture jars in opal from private moulds. 

















| CARR-LOWREY GLASS CO. 


i 


Factory and Main Ofice: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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B R | DG€ PORT 


Gi sMartest new cosmetic lines 
rely upon metal containers and 


metal covers to give their packages rich- 
ness and charm. For distinction in metal 
containers, for the last word in beauty, 
design and utility, the smartest cosmetic 


manufacturers turn to Bridgeport Metal. 


BOTTLE CAPS 
VANITY CASES 
PASTE ROUGE CONTAINERS 


LIPSTICK HOLDERS 
(ALL TYPES) 


JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 


METAL NOVELTIES 
TO ORDER 


The 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT - CONNECTICUT 
PHONE: BRIDGEPORT 3-3125 


Est.1909 
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GABY SALES COMPANY, Philadelphia, has 
introduced the Gaby Perfume Bar for creating 
an eHective display of the leading perfumes in 
the Company’s line. The bar is of chromium 
with a base finished in high gloss enamel, and a 
top piece of heavy glass with debossed letter- 
ing. The Gaby perfumes dispensed from the 
bar by drams at an average cost of 18c and an 
average sales price of 66c are Honeysuckle, 
Gardenia, and Numbers Seven, Nine, Nine- 
teen, and Twenty-nine. 


SAME QUALITY 
SAME PERFUME 


OWENS-ILLINOIS are offering smart combina- 
tion sets of perfume bottles for the dressing 
table. It is suggested that these should make 
attractive Christmas sets for perfume manufac- 
turers to offer during the holidays. 


CASHMERE BOUQUET SOAP is being dis- 
played in the new basket, the display piece of 
which is encircled by seemingly real lace. This 
simulated lace on a lavender background gives 
the impression of ‘‘lavender and old lace’ so 
long associated with Cashmere Bouquet. 
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REAL-RELIEF Aspirin Co., Hopkinsville, Ky., 
is using this attractive combination display 
board and container to market aspirin tablets 
in tins containing six tablets, retailing for 5 
cents. This company makes use of all types of 
retail outlets in marketing its product. 


HARRIET HUBBARD AYER is offering a new 
Week-End Beautibox containing Luxuria, Eau de 
Beaute, Beautifying Face Powder in flesh or 
rachel, and either Skin & Tissue Cream or 
Beautifying Face Cream. The set sells for $1.00. 


BONNE BELL’S “Book of Charm’’ set of cos- 
metics is shown both closed and open. It makes 
a very attractive type of container for the beauty 
needs contained in it. 
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MENNEN COMPANY is offering an extremely 
smart Lather Bowl made of green plastic. The 
shaving cream in the bowl is of much firmer 
consistency of that sold in tubes, but it is not 
hard like the ordinary run of shaving soaps. 


The attractive JEURELLE line has added to its 
group 4a new powder and box, a perfume, 
“Le Secret de Jeurelle,”’ and an Eau de Cologne. 
The perfume is alive with conviviality yet 
radiates an elusive oriental fragrance that in- 
trigues the most conservative senses. The 
pyramid shaped bottle capped with a molded 
white plastic top is fitted securely in a groove 
in a white pyramid box. The Eau de Cologne 
in a flask like bottle is similarly capped. The 
powder is delicately scented with the new 
perfume odor and is packed in a white plastic 
box with a cover that screws on. This practical 
development assures against leaking when 
traveling. 


“|-LURE,”’ presented by the company of that 
name in New York, is the latest product 
offered for eye health and beauty. Liquid in 
form, it is put up in a package which stresses 
the ethical nature of the product. It is marketed 
through drug and department stores. 








ACME GLOVE CORP., has developed a 
unique idea in the treatment with Hinds ‘Honey 
and Almond Cream” of the leather of “‘Al- 
mondized Beauty’’ skin gloves. Treatment pro- 
duces a glove which soothes, softens and beau- 
tifies the hands and at the same time prevents 
perspiration from counteracting any beneficial 
effects. 


OWENS-ILLINOIS are offering a handsome 
bathroom bottle set of frosted glass with 
metallic labels and black-glass stoppers, set up 
on a black-glass tray. 


Three new face lotions have been added to the 
GUERLAIN line of cosmetics, ‘Lotion Astrin- 
gente,” a special astringent lotion; “‘Lotion 
Etheree,’’an ether tonic lotion for shinynoses and 
removing blackheads and blemishes, and ‘‘Eau 
de Campan,” a cleansing and tonic lotion. 
These three are packaged similarly in round tall 
dignified bottles with plastic caps. 














I-LURE 


Eve prors 





























LOuUION 









[HAND 






, ; 
Yon eTHERe couol 


Al 





an i a 7 Barc naz! 
Lis CA PAN i 


ae a 
































n the 


modern mode 








This smart new bottle, machine 
made, is typical of the attractive 
glassware produced by SWINDELL 
for over sixty years. Hexagonal 
in shape, the sharp lines are in 
pleasing contrast with the round 
cap. It is now stocked in 1, 2, 4, 
6 and 8-ounce sizes. 


In both the machine-made and 
hand-made SWINDELL bottles, 
you will find a rare combination 
of beautiful design and real utility. 


No. A-539 
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Havana, Cuba 
Roberto Ortiz 





40 Court St. INCORPORATED Edificio Moenck 
BALTIMORE ; ‘ MARYLAND & Quintana 209 
Los Angeles — : Chicago 
Baldwin & Baldwin satelite iii Pas Comes James T. Johnson 
819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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WILL DUREZ JARS INCREASE SALES? 


Here's an easy way to test the sales value of Durez bleeding, no sticking, no contamination. We can show 
jars. Write us for free samples. Pack them with your you Durez test jars that have been packed with water- 


cream and put you 


molded jars side-by-side with your old-type jars in 


a friendly drug store... 


As for safety, dozens of cosmetic packers have been 


using Durez jars—severa! for years. 
Nothing but satisfaction has been 
reported—no cracking, no odor, no 











label on them. Then put these 


and see which sells faster! This 


R, 





HAVE YOU SEEN THESE? 











base creams for three years, and the cream is still 
moist and fragrant. 

easy sales test will cost you practically nothing. 
ut it may lead to a package change that will bring 


you a sales increase. For sample 


jars write General Plastics Inc., 361 
Walck Rd., N. Tonawanda, N. Y. 














TABLET CONTAINER—Here’s a new Drug 
package that's both convenient and practical. 
Each INDO-LACS has its own snug compart- 
ment in the molded Durez container... . 


helping to prevent crumbling and breakage, 
and making it handy for the user. Do you 


make aspirin, indigestion tablets, etc.? 


PACKAGE WITH PERMANENT USE—This 
Durez razor box will swing many a sale for the 


razor. Old-blade receptacle, new-blade pack- 





age and the razor itself all > their neat 


niches. and wetting 
‘'t hurt it a bit. Other toile 


be packed the same way. 


t articles can 


won 


BOTTLE CLOSURES WITH PERSONALITY— 
The trade-name’s Crown... 
Durez molded screw-caps 


so they made 
the closure one! 
can be made practically any shape to com- 
plement the design of your bottle or to tie 
up, as this one does, with your trade-name 
or product. Durez screw caps always come 
off and go on easily, provide a tight seal 
and assure perfect protection for the contents. 


DUREZ THE MODERN PACKAGING MATERIAL 
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gE UPSHER SMITH CO: ., 
Nea polis, Minnes? 


UPSHER SMITH CO. are offering Pyrethrum 
Ointment for the treatment of scabies. The 
product is claimed to be as effective for the 
disease as sulfur, without causing irritation or 
dermatitis. 





LUZIER’S, Inc., Kansas City, Mo., are packag- 
ing their products in bottles of various styles 
and sizes, but all with handsomely lithographed 
caps of uniform design. 





The wide range of PLASTIC JARS has been 
assembled by General Plastics to show that 
these jars are now to be used successfully for 
all types of cosmetic creams. 


DOROTHY GRAY Evening bag comes in black 
or white velvet, gold and white French brocade 
with a gold monogram plate for your own 
initials. One side opens to show the new 
powder and rouge compact and lipstick, all in 
cream, blue and copper cases. Other side con- 
tains compartment to hold full pack of cigarettes, 
a roomy pocket that has a change purse fastened 
with a little gold chain and additional room for 
personal accessories. 
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Packaging Notes 


(Continued from page 617) 


about a cosmetic. Of course, if someone absorbed a 
little lead from a tooth paste or shaving cream, it 
might change the whole picture. 

Defenders of the tin-coated lead tube point with 
pride to Germany, where the pure tin tube is verbolen 
and where lead, coated with tin, has delivered to the 
hausfrau for many years such products as condensed 
milk, jams, fish paste, etc. They don’t mention Switzer- 
land where anything but pure tin is forbidden for tubes. 

This next year will probably see the national brands 
determine upon a course of action. In the past year, 
they have seen what is estimated at over 250,000 gross 
of tooth paste, shaving cream, and various cosmetic 
creams, reach consumers through the devious channels 
used by about 25 of these “outlet” sellers. They have 
even seen the Government, for the CCC purchased 
tooth paste and shaving creams in these containers. 
Manufacturers of national brands still think the pure 
tin or aluminum collapsible tube the best container. 
They are sure, from a health viewpoint, that there is 
no debate. 

Will the Government settle this dispute? Will the 
manufacturers of national brands face the issue squarely 
with the public in their consumer advertising? Or will 
they join with the tube makers in standardizing on a 
percentage of lead and tin and thus relegate the tin 
tube to a very minor place as a drug and cosmetic 
container? As yet, no one knows. But there’s some 
very heavy thinking going on which foretells action. 





Rewarding Technical Packaging 
Development 


Achievements in technical phases of packaging—as 
distinguished from design—will for the first time be 
recognized through a new series of awards to be made 
in connection with the Fifth Packaging Exposition to 
be held in the Palmer House, Chicago, March 5-8, 1935. 
Any package developed and placed on the market be- 
tween January 1, 1933 and January 1, 1935 is eligible 
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for entry in competition for these new Awards for Dis- 
tinctive Merit in Technical Packaging Development. 
The jury of award consists of Wm. M. Bristol, Jr., 
vice-president, Bristol-Myers Co.; James C. Lewis, sec- 
retary, E. R. Squibb & Sons: James Henry, manager, E. 
Pritchard, Inc.; A. B. Schell, production manager, The 





WM. M. BRISTOL, JR. 


JAMES C. LEWIS 


Hills Brothers Co.: Elmer Sheets, associate editor, 
Tue Druc & Coswvetic INpustry; Alice Blinn, asso- 
ciate editor, Ladies Home Journal; and Dr. Stroud 
Jordan, Stroud Jordan Laboratories. 

\ccording to Alvin E. Dodd, executive vice-president 
of the American Management Association which spon- 
sors these annual Packaging Expositions, “the jury 
will base its decision on the degree to which a given 
package embodies any or all of five factors: first, ad- 
vance in engineering technique; second, advance in 
mechanical design: third, application of a new process; 
fourth, utilization of a new material; and fifth, en- 
hanced protection of contents.” 

“The purpose of the new technical awards is to 
recognize achievement: to stimulate interest in the 
practical, mechanical and technical development of 
improved packages; to arouse creative interest in those 
responsible for the production, engineering and lab- 
oratory development of packaging technique. 

“Entries in the technical competition will not be in 
classes or groups. Packages will be entered simply as 
such, without regard to type. Awards will be made to 
one or more companies or individuals deemed by the 
jury of award to have made an important technical 
contribution to the development of a given package. 
Packages may be entered by manufacturers or dis- 
tributors of the product contained in the package; 
manufacturers of packages or materials or equipment 
used in packaging: printers, lithographers or others 
contributing in a similar capacity to the development 
of the package: package designers; and advertising 
agencies. 

In addition to this new award for technical contribu- 
tions to packaging, awards for Distinctive Merit in 

ackaging Design will also be made, with the Irwin D. 
Wolf Trophy going to the outstanding package in this 
group. The jury of award consists of Professor Ralph 
S. Alexander, Columbia University; Richard F. Bach, 
Metropolitan Museum of Art; Professor Lucian Bern- 
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COLLAPSIBLE 
TUBES 
& 


BOTTLE 
SPRINKLER 
TOPS 







Our experience of more than fifty years in 
designing and manufacturing the collapsible 






tubes used for many famous products 1s at 






your service. We cordially invite you to con- 






sult with us on your tube problems. Your in- 


quiries will be given sympathetic consideration 
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AL M 
NEW JERSEY 


Detroit Office: 


HOBOKEN 


New York Office: 


F. L. Butz 
393 Seventh Ave. 


Chicago Office: 


Charles A. Rindell, Inc. R. M. Stevenson 


64 West Randolph St. 506 Donovan Bids. 
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Quality Products... 


PROMPT SERVICE 
r-—— AT THE SIGHT PRE -——— 


When you seek de luxe, 
quality made closures, buy 
Glass Products make. Samples 
of any desired finish submit- 
ted without cost or obligation. 


PATENTED 

















Ball end P. ¢ 
Blunt end Ball end Pipette 
Pipette 


GLASS PRODUCTS CO. 


VINELAND, NEW JERSEY 


New York Atlanta, Ga. Chicago, III. 
L. A. Barber Warren M. Curry E. Marx & Co. 
43 S. Portland Ave. 2895 Peachtree St. 308 W. Washington St. 
Brooklyn, N.Y. 
St. Louis, Mo. San Francisco, Cal. Seattle, Wash. 
L. L. Whitlow Geo, Luckenbach Containor Sales Co. 
202 S. Main St. 241 Phelan Bldg. 329 Republic Bldg. 











__aAa]_]=]=]—= 
RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
lt twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


_——_— 
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DODGE 
\_U 


Designed to Guard the Integrity of the Contents 





Can any other closure give you 


all four ? 


1. Perfect Seal of natural 
cork 2. Smart Finish of a molded cap 
3. Easy Removal without corkscrew 
but with real “screw-action” 4, Per- 


fect Reseal with no fuss or bother 


These are the desired features in all 
closures, and you can get all of them only 
in the New Dodge Molded Flange Cork. 
The special fin, molded right inside the 
top, is the secret. It fits snugly into a slot 
cut in the cork. The fin gives “screw- 
action” in removing or replacing the cork. 
Molded top can’t twist off. A perfect seal, 


and a perfect reseal. Send us one of your 
bottles to be fitted, and see for yourself. 


DODGE CORK CO., INC., LANCASTER, PA. 
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Awarded The 
C. A. DEGREE 


Has your product received the honor of the 


C. A. (consumer acceptance) Degree? 


A product of high quality must have modern 
packaging to create a demand and stimulate 
sales. 

Let us assist you in your packaging problems 
by modernizing your package. We are experts 
in this line. 


Ask us to submit tube designs, samples 
and ideas. We will gladly send our catalog. 


National Collapsible Tube Co. 


PROVIDENCE, R. I. 


New York Office: 331 Madison Ave. Phone Murray Hill 2-0339 


Pacific Coast Office: 6370 Franklin Ave., Hollywood, Calif. 
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~ PERFUME 
BOTIlLes 


These naturally attractive, cut-glass type perfume bottles have 
been transformed into sparkling, gemlike and beautifully-color- 
ful containers by a special process which guarantees you a per- 
manent all-over color. These bottles are available in twelve 
lovely colors—six transparent and six opaque. Those with the 
molded closures may be obtained with or without applicators, 
in one, two and four-dram sizes. The model with the crystal top 
is equipped with an applicator and is supplied only in the one- 
dram size. 

The scintillating color of these attractive bottles makes them 
unusually desirable as refill and dispensing bottles for perfumes. 
Send for a sample and see for yourself how attractive a colored 
bottle of this type may be and make your own tests with the 
permanency of the finish. 


A.C. JAMES & CO., Inc. 


99 HUDSON STREET NEW YORK, N. Y. 















“FILMA-SEAL’ 


(the double seal of cap and film) 





Do you have a sealing problem in your packaging? 


We are prepared to prove that the GUTMANN 
C. T. Cap and “FILMA-SEAL” either in the 
clear FILM or Type J, (TAMPER-PROOF 
SEAL) is not only the solution of your problems 


but the most hermetic seal in your experience. 








Prevents Leakage and Evaporation 
Is a GUARD against COUNTERFEITING 
Cap may be printed with a warning 
to purchaser not to accept if inner 
seal is broken or tampered with: 


Used on many Nationally known 
advertised products 


FERDINAND GUTMANN & CO. 
:}) tele) <5 4. Fa. Aa @ 
Established 1890 
U. S. Patent & Pats. Pending — Trade Marks Reg. 








BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 





@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
11 | designs for your immediate use. 







@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


| HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 











LABELS 


ENGRAVED ann EMBOSSED 


Faithful Service Since 1881 


JOHN HORN 


837 Tenth Ave. New York 








or ipa Bebe New Perfection Dropping 
extra-depth 
cap, oil-resist- Parts are Products of years 
ant rubber 
parts, SAF- 
TEE Ball 
Glass. 
Patented 


of experience in meeting 
manufacturer’s particular 
requirements. Bakelite caps 





or rubber parts obtainable 
in any color desired. Write for 
samples and quotations. 

PENNSYLVANIA GLASS 

PRODUCTS COMPANY 


410 No. Craig St. 


~ NEW PERFECTION 


>» “The Part that Gives Your Product Prestige’’ 4 


Pittsburgh, Pa. 
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hard; Katharine Fisher, Good Housekeeping Institute; 
Alice Hughes, NV. Y. American; F. C. Kendall, Adver- 
lising § Selling; Ray M. Schmitz, General Foods Corp.; 
and Marion C. Taylor, Vogue. 

In this competition entries are made in fifteen 
classes: metal containers, glass containers, moulded 
plastic containers, wood containers, tubes, visible dis- 
play packages, paper bags and envelopes, set-up boxes, 
folding cartons, canisters, family of packages, display 
containers, packages displaying merchandising in- 
genuity regardless of adaptation of art, shipping con- 
tainers, and miscellaneous containers. 

Only packages which have been developed and 
placed on the market between January 1, 1934 and 
January 1, 1935 are eligible for entry in this competition. 

Entries for both competitions, whether technical or 
design, must be received by the administration offices 
of the A. M. A. Packaging Awards, at 232 Madison 
Ave., New York, before February 4, 1935, in order to 
be eligible. 


Kimpak’s Portfolio 


For the aid of shippers, packers, etc., the Kimberly- 
Clark Corp. of Neenah, Wisconsin, has prepared and 
is distributing a 1935 portfolio of ““Kimpak Crepe Wad- 
ding.’ The port- 
folio consists of a 
regular file cabi- 
net size folder of 
heavy card- 
board, suitable 
for inclusion in a 
standard _ refer- 
ence letter file. 
In the folder are 
the various 
samples of ““Kimpak Crepe Wadding” which the com- 
pany manufactures for use in safeguarding products 
from damage during shipment. Copies are obtainable 
upon request. 


= —~, 


Kimpak Crepe Waddiot 


Kimpak Crepe Wadding 





Bottles, Just Bottles 


lf you will retrace your steps to the colored insert 
which marks the beginning of this section, we promise 
that you will be well repaid for your efforts. We want 
particularly to call your attention to the bottles in 
which Jeurelle has introduced two new products. It 
is our personal opinion that these bottles set a new 
high in glass container design. Cast your mind back 
over the outstanding examples of packaging in glass 
and see if you can find any to surpass these. If you can 
think of any, let us know, and we'll be delighted to show 
them. 

And while we're on the subject of bottles, it is in- 
teresting and refreshing to learn that one of the loveliest 
of the newer perfume packages is a bottle which was 
designed and offered to a customer, but never used, 
20 years ago. 
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Pitfalls and Pacquins 


You may recall that we have many times referred to 
the pitfalls of packaging. Outstanding among these 
pitfalls is adopting a package with tapering sides and 
then expecting to label it 
front and back in a large- 
scale machine production 
line. 

Well, that’s just what 
Pacquin has done with its 
new package. Not only 
that, but just to make it © 
hard, the labels are, as 
you see, oval in shape, and 
centered front and back 
on a jar which is narrower 
through the middle than 
across the front. 

All of which, if it proves anything, proves that maybe 
the way to get a distinctive package is to invite one of 
these pitfalls and then proceed to emerge triumphant 
on the other side. 





Kimble’s Display 


lt is really to be regretted that all of you can’t see 
the new display of vials which Kimble has placed on 
exhibition. We have reproduced it here in miniature, 
but unfortunately, the 
reduction in size (the 
original measure 15”’ x 
26”) plus the fact that 
all the colors of the 
original are lost, have 
combined to minimize 
the effect of the 
original. 

However, you can 
take our word for it 
that this display is an 
extremely impressive il- 
lustration of the variety 
of styles of vials and of 
their closures, as well as 
of the uses to which 
they may be put. You 
ought to get a look at 
one—it will give you a 
new and respectful con- 
ception of the place of glass vials in packaging drugs 
and cosmetics. 





Dartmouth’s Packaging Show 


The Amos Tuck School of Business of Dartmouth 
College is holding a packaging show in January to 
demonstrate the advance in package design in the last 
twenty years. Enter your packages with Robert Arm- 
strong Andrews, Dartmouth College, Hanover, N. H. 
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Books . 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 


abr 





MODERN COSMETICS, Chilson 


400 pages of practical, usable information for the 
manufacturer of cosmetics. Over 500 formulas and 
procedure of manufacture for everything in the 


cosmetic line. 
Price $6.00 


RATIONAL PHARMACEUTICAL TREAT- 
MENT OF COMMON SKIN DISEASES 


Herman Goodman, B.S., M.D. 


In this volume is given in full detail the anatomy of 
skin, hair and nails. Any of the formulas given can 
be adapted by cosmetic manufacturers as a market- 
able corrective preparation. 


First Trade Edition, $5.00 


THE SCIENTIFIC AMERICAN CYCLO- 
PEDIA of FORMULAS, Hopkins 


Compilation of about 15000 selected recipes and 
processes. 
1077 Pages, price $5.50 domestic, $5.85 foreign 


CYCLOPEDIA OF PERFUMERY, Parry 


A handbook on the raw materials used by the Per- 
fumer, their origin, properties, character and analysis. 


In Two Volumes, $10.00 complete 


MODERN BEAUTY CULTURE, Verni 


All modern methods relating to the art of beauty 
with 100 original prescriptions and recipes. 


Half Leather, 450 pages, $10.00 


PRACTICAL PHARMACEUTICAL CHEM- 
ISTRY, Cooper and Appleyard 


A systematic practical course in pharmaceutical 
chemistry for study or review. 


185 Pages, $1.75 


REMINGTON’S PRACTISE OF PHAR- 
MACY, Cook and LaWall 


2000 pages covering every phase of modern phar- 
maceutical requirements, service and activities. 


2070 Pages, Buckram $10.00 























A MANUAL OF PHARMACOLOGY 
Sollmann 


An outline of the current conceptions of the actions 
of drugs, especially from the point of view of their 
practical importance in medicine. 


1237 Pages, Cloth $7.50 


MODERN DRUG ENCYCLOPEDIA and 
THERAPEUTIC GUIDE, Gutman 


Provides an authoritative source of information em- 
bracing all the modern drug preparations. The 
What's What in drug products. 

1393 Pages, Cloth $7.50 


PHARMACEUTICAL RECIPE BOOK 
1600 valuable pharmaceutical formulas for $5.00. 


MANUFACTURERS’ PRACTICAL 
RECIPES, Jameson 


5,000 recipes for use by manufacturers in the most 
important industries. 50 pages devoted entirely to 
pharmaceutical and toilet preparations. 


2000 Pages, Price $10.00 


PSYLLIUM SEED, THE LATEST 
LAXATIVE, Montague 
Price $2.00 


AN INTRODUCTION TO DERMATOL- 
OGY, Sutton and Sutton 
Cloth $5.00 


U. S. DISPENSATORY XxXI 
Wood-LaWall-Youngken 


Over 25,000 indexed subjects and is the final 
authority on drugs, pharmaceuticals and chemicals. 


1792 Pages, $15.00 


POCKET PRONOUNCING MEDICAL 
DICTIONARY, Gould 


40,000 medical words pronounced and defined. 
Flexible Covers, $2.00. 
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“+45 


The Drug and Cosmetic Industry 


101 WEST 31st STREET 


Please remit with order 


NEW YORK CITY 


For other titles, consult our Book Dept. 
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INDUSTRY'S BOOKS 


Skin Deep, by M. C. Phillips, 254 pages, Vanguard Press, New 
York, $2.00 net. 

Here, at last, is another application of that famous formula 
for large book sales, first exploited by “Your Money’s Worth,” 
further developed by ‘100,000,000 Guinea Pigs,’’ and now pro- 
pounded by “Skin Deep.” As the title suggests, the cosmetic 
manufacturer is the villain selected for this latest drama; the 
props remain unchanged. 

According to the publishers, ‘‘this book names names. It tells 
you the facts, reported only in trade circles or among scientists 
about face powders, rouges, talcum powders, soaps, cold creams, 
lipsticks, ete., ete.”’ If they had only added, “behind closed 
doors and in whispers’? it would probably have been worth 
another 10,000 copies to them. 

We suspect that Miss Phillips does not know a great deal 
about cosmetics. She seems chiefly impressed with the fact that 
many famous cosmetics are made of few, and comparatively 
simple ingredients. After all, automobiles are largely steel, 
rubber, glass and imitation leather. But Consumers’ Research 
is concerned with the dramatic. The public must be lead up to 
some great name, a swift movement made, and the dread secret 
laid bare. 

Still, the secrets exposed will not cause consternation among 
cosmetic manufacturers. True, there have been a very few prep- 
arations dangerous to public health; there have been poorly 
made cosmetics; there have been exaggerated claims in adver- 
tising; too much money has been spent for distribution. Miss 
Phillips would probably be thoroughly startled to know how 
many cosmetic manufacturers are saying and have been saying 
these very things. Or to know how many reputable textile, food, 
candy, ice cream, etc., etc., manufacturers are repeatedly saying 
these same things. 

Our personal reaction to “Skin Deep” is that it contains some 
information, some misinformation, some useful criticism and 
some very zealous overstatements. At least once to every chapter 
the informed reader will find himself muttering “tut-tut”’ or even 
“nerts” as some particular whopper disturbs his composure. 

We believe that “Skin Deep” will sell a great many copies 
for about one year to a tabloid-loving public. Thereafter “Skin 
Deep” will travel to the happy hunting grounds of all those good 
books which die young. In the meantime and thereafter, no 
maid, wife or widow will deny herself one single cosmetic to 
which she has become accustomed. These conclusions should 
make everybody happy. 

Cushny’s Pharmacology and Therapeutics, by C. W. 
Edmunds and J. A. Gunn, 786 pages, Lea & Febiger, Phila- 
delphia, $6.50 net. 

This is the tenth edition of this classic which has been 
thoroughly revised by Drs. Edmunds and Gunn. Among the 
new subjects discussed, special mention may be made of the 
new sections on liver and stomach preparations for the treatment 
of primary anemia. Among the chapters which have been exten- 
sively revised are those dealing with vitamins for many contribu- 
tions have been made concerning their chemistry and biological 
importance since the last edition appeared. The section on iron 
has been largely rewritten. Much has been incorporated concern- 
ing the place of bismuth in the treatment of syphilis. Further 
light has been thrown on the chemistry of digitalis, permitting a 
more satisfactory discussion of that subject. Important additions 
to the list of hypnotic agents have demanded a considerable ex- 
pansion of the section devoted to that group. And, finally, one 
extensive change which has been made is the placing of the 
section on the therapeutic uses of the drugs immediately follow- 
ing the discussion of their pharmacological action. This em- 
phasizes the close relationship existing between these two, and 
incidentally even increases the value of this book to the drug 
manufacturer. 
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If, by any chance, there are any who do not know this invalua- 
ble work, they would do well to make it part of their libraries, 
while those who do know it, will certainly want this new edition. 
The Family Physician, by Dr. James R. Scott, 472 pages, 

Physicians & Surgeons Book Co., Brooklyn, N. Y. $2.50 net. 

This is the third edition of this work and it has been con- 
siderably revised and enlarged. Its purpose is to supply the in- 
experienced person with information to guide him in sudden 
emergencies of accident or acute illness. Full and detailed de- 
scriptions are given for the diagnosis and treatment of injuries 
and acute infectious diseases. The means by which infectious 
diseases are conveyed and acquired with the newer methods of 
treatment and prevention are explained. In the sections dealing 
with each acute infection, the recent methods of treatment are 
included. 

The completeness of this book is amazing and there can be no 
doubt that it is very comprehensive and helpful, much more so, 
for example, than the recently published book of Dr. Copeland. 
Some of the chapter headings are burns, contagious and infectious 
diseases, malaria and yellow fever, headaches, skin diseases, 
rheumatism, genito-urinary diseases, diseases of children, colds, 
heart, stomach and bowels, etc. 


Handbook of Chemistry and Physics, by Charles D. 
Hodgman, 1933 pages, Chemical Rubber Publishing Co., 
Cleveland, $6.00 net. 

Now in its nineteenth edition, this book continues to be a 
popular ready-reference book of chemical and physical data for 
the chemist, engineer, physicist, etc. The general features and 
scheme of arrangements which have received extensive endorse- 
ment in previous editions has been retained. The aim throughout 
has been to present in condensed form as large an amount of' 
accurate, reliable and up-to-date information in the fields of 
chemistry and physics as is consistent with convenience in form 
and the possibility of wide utility and distribution. And from this 
point of view, nobody who can use such a book could complain 
of not getting his money’s worth. 


Dollar Makers, by George T. Eager, 197 pages, Greenberg, New 

York, $2.00 net. 

The subtitle of this book is “197 Sales Ideas that Worked.”’ 
And that is exactly what it is. No wordy discussion of mer- 
chandising and marketing. Just 197 page or less-than-page long 
stories, describing what business men have done to move goods. 
These are said to be true stories of actual experience and although, 
names are not mentioned they have an unmistakable air of 
realism. At any rate, here are presented 197 ideas, some of which 
are bound to be applicable to the problems of other businesses. 





Cosmetic Creams 


(Continued from page 608) 


Sodium lauryl sulphonate can be used as a liquid 
cleanser and no doubt there will be preparations of this 
kind on the market. 

Bleaching creams are of the cleansing-bleaching type 
as we spoke of, containing a liquid, or the same cream 
base with 2 to 5% of zine peroxide and enough zinc 
oxide added to make a nice white cream. A cream of* 
this kind should be milled or run through a colloid mill 
when hot. 

Now that the cream has passed the experimental 
stage, we should start to manufacture it on a large- 
scale and this opens up the subject of temperature 
which will be treated separately. 
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Tested Quince Seed @ Powdered Neutral Soaps 





in Your Dentifrice 
Demands Your Scrutiny 


OAP in dentifrices—either tooth powder or tooth paste— 
has been shown to impart valuable properties. Under 
these circumstances it is most important to keep the quality 

of the soap at a high standard. 


For the production of fine Neutral Powdered Soaps, the same 
grade and kind of raw materials is essential. Even this does not 
suffice. No matter how skilled or conscientious the soap 
maker may be, he must fail in the character of the product you 
need if careful chemical control does not supervise production 
from the selection of raw materials to the final tests on the 
pulverized product. 


That is one of the secrets of success of PO\WCO BRAND: 


Laboratory Control. 
Selection of refined edible oils by test and full production 


control, safeguard POWCO BRAND Neutral Powdered Soaps 


against rancidity, hardness or discoloration. 


Send for samples and compare 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
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@ Concentrated Shaving Cream Base 
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NEWS 


People 
Cullen Joins Proprietary Ass'n 


Dr. Frederick J. Cullen, former Chief of 
Drug Control of the United States Food 
and Drug Administration, has been ap- 
pointed general representative for The 
Proprietary Association at Washington. 
Dr. Cullen succeeds Ervin F. Kemp who 
died recently after thirty years of service 
in the association. 

Dr. Cullen served as Chief of Drug Con- 
trol from 1931 until last May. In his new 
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capacity he will act as liaison representa- 
tive between the association and the Food 
and Drug Administration. 

Announcing the appointment of Dr. 
Cullen, Frank A. Blair, president said: 
“We have always endeavored to cooperate 
fully with the Food and Drug Adminis- 
tration. Dr. Cullen’s appointment, we be- 
lieve, is a forward step for the entire drug 
industry. He is thoroughly acquainted 
with the administration’s problems and its 
efforts to protect the consumer. In his 
interpretation of the Food and Drug Ad- 
ministration’s policies and regulations, it 
will be possible for him to establish a closer 
relationship between manufacturers and 
the Government Bureau.” 


Batzouroff Visits Here 

D. Batzouroff of Batzouroff & Co. 
Sofia, Bulgaria, arrived in New York, 
November 6th, for a visit of several weeks 
in this country, during which time he will 
make his headquarters at the New York 
offices of George Lueders & Co., exclusive 
selling agents in the United States and 
Canada for Otto of Rose, the only product 
made in the modern distillery operated by 
Batzouroff & Co., in Balgaria. 

Edward V. Killeen, president of George 
Lueders & Co., has been entertaining Mr. 
Batzouroff and altho Mr. Batzouroff has 
been in this country many times during 
his association of over twenty years with 


the Lueders company, he expressed him- 
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self as always pleased to renew acquaint- 
ance with his American friends. 

When questioned on the subject of gov- 
ernment control of the rose industry in 
Bulgaria, Mr. Batzouroff stated that he 
has every confidence in the new govern- 
ment recently established, whose policy 
seems to be to revise, generally, the various 
economic problems which confront Bul- 
garia. In line with this thought, the rose 
distillers are looking forward to full co- 
operation. The 1932 crop is now being 
disposed of and the generally improved 
world markets are expected to effect an 
orderly disposition of the surplus of Rose 
Oil which has been one of the causes of the 
Mr. Bat- 
zouroff further added that any regulations 


Bulgarian regulatory measures 


finally put into effect will not exclude 
strict supervision of the quality of the 
Rose Oil produced 

The Batzouroff distillery in Bulgaria is 
one of the most modern plants to be found 
in the essential oil industry. It is interest- 
ing to note that this plant is completely 
equipped with up-to-date distilling ap- 
paratus altho its period of operation is but 
three to four weeks out of the entire year. 
At the end of this short period, the key is 
turned in the door and all this valuable 
plant lies idle until the next season. 


Bruce Philip Opens Office 

W. Bruce Philip, formerly Washington 
representative of the National Association 
of Retail Druggists, is opening an office in 
the Munsey building, Washington, for the 
general practice of law. 

Mr. Philip, himself a registered pharma- 
cist and owner of a drug store in Oakland, 
Cal., will specialize in representing in- 
dividuals and groups in the drug and 
allied trades before government depart- 
ments. He has also announced that he 
will send news bulletins on Washington 
developments to secretaries of state and 
local retail drug associations. 


Brooks Will Serve 


Herman L. Brooks, general manager of 
Coty, Inc. has agreed to serve as chairman 
of the cosmetics division of the Commerce 
and Industry Committee of the Citizens 
Family Welfare Committee according to 
an announcement made today by Myron 
C. Taylor chairman of the Commerce and 
Industry Committee. 


Lewis to Florida 

James C. Lewis, secretary of E. R. 
Squibb & Sons, New York, is now on a 
trip to Florida. He will return shortly 
after the first of the New Year. 


Breese Joins 

Murray Breese, president of Breese- 
Waetjen, Inc., New York, has recently be- 
come a member of the Chemists’ Club, 


New York. 
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Stevens Joins Arden 

George A. Stevens, formerly head of 
Groville Sales Corp., New York, has be- 
come associated with Elizabeth Arden, 
Inc., that city as assistant to Miss Arden. 


Hoge Now Proprietary Counsel 

The firm of Rogers, Ramsay & Hoge, 
corporation lawyers of this city, has been 
retained as legal counsel by the Proprie- 
tary Association, according to Frank A. 
Blair, president of the association. 

James F. Hoge, member of the firm, 
whose clients are largely in the food, drug 
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and cosmetic industries, will personally 
represent the association which includes 
manufacturers of more than 80 per cent 
of the package drugs produced in the 
United States. 


Carl Weeks Gives 


Salisbury House, the million dollar 
estate of Carl Weeks, president of the 
Armand Co., Des Moines, has been pre- 
sented to Drake University by Mr. and 
Mrs. Weeks, to be used as a college of fine 
arts, including music, drama, painting and 
sculpture. 

The property, which includes ten acres 
of land, a twenty-four room mansion, and a 
valuable collection of stone and art work, 
was completed in 1928 and is modeled 
after King’s House, a Tudor mansion in 
Salisbury, England. It is located on the 
crest of a wooded hill in the west end of 
Des Moines. The house is 120 feet long 
and averages more than 40 feet wide. The 
great hall, a large central room, is 21 feet 
by 33, and is two stories high, or 33 feet, 
with a balcony overlooking it at one end. 
The common room and Indian room are 
each 23 feet by 46. 


Kerner Joins Pepsodent 

Wm. R. Kerner has been appointed 
sales manager of the Pepsodent Co. He 
was formerly sales manager of toilet goods 
division of Colgate-Palmolive-Peet Co. 
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BEEHIVE BRAND 
BEESWAX 





veclings _ 


It won't be long 'till the end of 1934 
—and then inventory time. 


What will your inventory tell you? 
When you check MM&R materials, 
whether they be Essential Oils, 
Perfume Oils or Aromatic Chemicals, 
you will find less loss with a clean- 
cut, usable inventory. 


As this year draws to a close may 
we thank you for your past patron- 
age of MM&R PRODUCTS and hope 
for a continuance of your consider- 





ation. 
40 Years 
° : sch you y 
of uninterrupted progress in oi a 
specializing in the manufac- Nay oi e\ bee 
ture and importation of Es- PADRE gperO — 
paste oi ——. VF 9g 3 5 @ In our modernly arranged bleachery, Beehive Brand Bees- 
a een aad Siemon wax is sun-and-air bleached. This natural bleaching is far 
Materials. slower and more costly than ordinary chemical bleaching, 


but it results in an infinitely better product. The bleaching 
is superintended by veteran workers who have spent their 
lives specializing in the production of fine beeswax. 


i 7 Jn ti ~\ 
MAGN AREF: at Will & Baumer’s painstaking bleaching assures the pure 
\ Ti at gs white beeswax which produces fine white creams. For 


further information, write to: 





. SONI Department A-6 
32 CLIFF ST. NEW YORK WILL & BAUMER CANDLE CO., INC. 
Established 1855 Syracuse, New York 


Chicago e@ Philadelphia @ Boston e Mexico, D. F. 
Spermaceti Ceresine Yellow Beeswax 


| Nee eee ee ee ES I Composition Waxes Hydistear Red Oil Stearic Acid 
| _ 
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ETHYL ALCOHOL PRODUCTION 
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(moving twelve-month averages, 1931=100) 


PRODUCTION 1934 1933 





1000 =Jan.-Sept. 122,247 100,309 

proof September } 13,968 

gals. August 12,482 
SALES 

1000 Jan.-Sept. . . 109,947 80,454 

proof September. . 17,821 13,268 

gals. August 13,156 10,232 


SEPTEMBER INDUSTRIAL ALCOHOL 
WITHDRAWALS EXCEED PRODUCTION 


Latest available figures on production 
and sales of ethyl alcohol by industrial 
manufacturers for the month of Sep- 
tember show marked increases. Total 
output for the month reached 15,635,966 
proof gallons, while during the same 
period, the amount withdrawn for de- 
naturization totaled 16,456,324 proof 
gallons, an exceedingly favorable com- 
parison, in which the demand from the 
anti-freeze trade was a major factor. 

Other large alcohol consuming indus- 
tries, continuing to reflect improvement 
in sales and earnings, have also been 
more active in contributing to the in- 
crease in withdrawals which has been 
evident since the first of the year. De- 
tailed figures on the consumption of 
specially denatured alcohol during the 
past fiscal year, while not yet available, 
are expected to show considerable in- 
crease in the use of this product. 


GRAPEFRUIT GIVES ESSENTIAL 
OILS SUITABLE FOR PERFUMES 


From the U. S. Dept. of Agriculture 
comes the report that grapefruit may 
soon be used as a raw material in the 
manufacture of perfume ingredients. 
Two investigators in the department’s 
Bureau of Chemistry & Soils have found 
that Florida grapefruit peel oil contains 
about 90% limonene, 2-3° oxygenated 
volatile constitue nts and sesquiterpenes 
and 7-8 waxy materials. The oil is 
prepared by pressing the grapefruit 
peel between rollers and centrifuging. 

The essential oils of grapefruit rinds 
can be used in the manufacture of per- 


fumes particularly violet, rose and 
hyacinth. 
It was recently estimated that Amer- 


ican canners use 100,000 tons of grape- 
fruit annually, of which the rind could 
be utilized to yield about 50,000 pounds 
of essential oils. 


Prepared Monthly by the U. 





INDUSTRIAL ALCOHOL INDUSTRY CODE OF FAIR 
COMPETITION APPROVED AND NOW EFFECTIVE 





Makes Price Lists and Revisions Open to Inspection 





The open price provisions of the Industrial Alcohol Industry Code, supple- 
mentary to the Chemical Manufacturing Industry Code, have been approved 


and became effective November 8th, 


DR. F. J. METZGER HONORED 


Dr. F. J. Metzger has been awarded 
the Chemical Industry Medal for 1954 
for his numerous contributions to the 
research and application of the gases in 
the atmosphere. The presentation was 
made at a meeting of the Society of 
Chemical Industry, held in New York on 
November 9th. 

Dr. Metzger is director of research of 
the U.S. Industrial Alcohol Co., and the 
U. S. Industrial Chemical Co., Inc., and 
is vice-president in charge of research 
of the Air Reduction Company. 

In his acceptance speech, Dr. Metzger 
spoke of the gases in the atmosphere and 
predicted the substitution of krypton and 
xenon, the rarest two gases, for argon in 
electric light bulbs. 

The Chemical Industry Medal is pre- 
sented annually by the Society for the 
successful application of chemical re- 
search to industry. 


ETHER GRAPH—CORRECTION 


The graph for determining the limits 
of ethyl alcohol and water that may be 
present in any given sample of ethyl 
ether, printed in the September issue of 
ALCOHOL NEWS was incorrectly re- 
duced in size so that all determinations 
could not be made accurately. A limited 
number of enlarged copies of this graph 
have been prepared and will be sent free 
of charge to anyone desiring a corrected 
copy. 


SUPERPYRO 


FALL STRENGTN RUSTPRO 


ANTI-FREEZE 















SUPER PYRO Anti-freeze Featured in this U. 
New York: The display ¢ 
“bisected” automobile rz adic ators. 


which terminated on November 30th, 


Do you kaow these 
neta adi PYRO? 





1934; other provisions of the Code 
having been in operation since their ap- 
proval on August 21st, 1934. 

The Code covers the sale of alcohol for 
both industrial and anti-freeze purposes. 
The “products of the Industry” as de- 
fined by the Code are: “ethyl! alcohol, de- 
natured alcohol (including the product 
known as ‘proprietary solvent’) sold for 
industrial purposes, and ethyl alcohol, 
denatured alcohol, isopropyl alcohol and 
methyl alcohol (other than that produced 
by the destructive distillation of wood), 
or any product containing 70° or more 
of any of these materials, or any prod- 
uct containing a combination of 70° or 
more of any of these materials, sold for 
anti-freeze purposes by any member of 
the Industry.” 

Under the Code, each member of the 
industry is required to file identified lists 
of all prices, discounts, rebates, allow- 
ances, whether guaranteed against de- 
cline in price and all other terms of sale. 
A similar provision has been embodied 
in the Code of the Hardwood Distillation 
Industry covering sales by members of 
that industry of methyl] alcohol for anti- 
freeze. 

All lists or revisions of price terms of 
members of the Industry are available 
to all members of the Industry and their 
customers who have applied therefor 
and have offered to defray expenses of 
the Code Authority for their preparation 
and distribution. All lists are open for 
inspection by any customer at the office 
of the Code Authority, 420 Lexington 
Avenue, New York City. 

The Code Authority 
following members: Chairman, Glenn 
Haskell, U. S. Industrial Aleohol Co.; 
Vice Chairman, A. K. Hamilton, Penn- 


(Continued on next page) 
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Educational Exhibit maintained on 42nd Street, 


graphically portrays the advantages of SUPER PYRO by means of two 
\ part of each radiator is cut out and covered with glass so that 
the action of the SUPER PYRO in the cooling system may actually be seen. The 
left illustrates the rustproof action and golden color of 
right shows how the film of oil acts in reducing evaporation. 
is also featured. 


y actu J radiator on the 
SUPER PYRO, while the one on the 
The SUPER PYRO Slogan Contest, 


S. Industrial Alcohol Co. 
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ALCOHOL SOLUTION REPORTED 
TO ALLEVIATE CANCER PAIN 


An alcoholic solution has been used 


successfully to relieve the pain suffered 


by cancer patients, according to a news 





report from the Pacific Coast 

Gynecology and Obstetrics. 
At a meet 

Oakland, C 





f the Society hel 


} Id a 
, November 22, 1934, 












delegates witnessed a demonstration of 
the new treatment. The solution of alco- 
hol is injected into the tissues surround- 


ing the spinal cord. 
The treatment, « 
Germany, was 


] ] 


developed in 





sent to the meda County (Califor- 

nia) Hospital. No claim was made for 

curative value, but the treatment seemed 
, +: 


to be a peculiar anaesthetic for cancer 


pains. 


NEW LAUNDRY COMPOUND REMOVES 
NAIL POLISH STAINS FROM LINEN 


A new compound, of special interest 
to the larger linen suppliers serv 
beauty shop and hotel trade, has been de- 

. t 


f( . . nN « ] « ) 
veloped for removing nail polish stains 





from linen and cotton towels by regular 
commercial laundry methods, and is now 
manufactured by the U. S. Industrial 
Chemical Co., Ine. 

As the usual nail poli 
cellulose, which is very durable and si 








contains nitro- 


stantially unaffected by ordinary det 
gents and washing operations. There- 


fore, a suitable solvent must have the 
property of loosening and removing the 
“eg but must not damage 
U. I. Washing Compound does not dis- 
peed he nail polish but softens it suffi- 





fabric. 












ciently so that tl 1 action of 
the washing machi it without 
damage to the fabric. 

The economy and effectiveness of 
U. S. I. Washing Compound have been 
demonstrated experi- 





mental test peri 
ing conditions. 
ble to eliminate t 

due to nail polish stains, 
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considerable Saving 


perat- 
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costs. 
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UNUSUAL ALCOHOL 
DERIVED CHEMICALS 








Refined Amyl Alcohol 


Refined amy! alcohol is another of 
ily specialized products man- 
ired by the U. S. Industrial 
1 Co., Ine., and is classed as 
one of the more unusual chemicals of 
alcohol origin. It is composed of ap- 
proximately 85°- iso-amyl alcohol 
and 15° active amyl alcohol. 

Amy! alcohol is the chief compon- 
ent of crude fusel oil, a by-product 
obtained in the manufacture of ethyl 
alcohol by fermentation and a natur- 
ally occurring blend of higher alco- 
hols. To produce refined amy] alcohol, 
the crude fusel oil is washed, given a 
chemical treatment and then care- 
fully refined in a fractionating col- 
umn. Owing to the unavoidable vari- 
ations in the crude oil, refined amyl 
alcohol does not have a strictly defin- 
ite composition but, because it is 
painstakingly rectified within nar- 
row limits, will be found to run very 
uniform in chemical behavior and 
purity. 





{pplications 

The chief demand for a highly re- 
fined amy! alcohol is for use as an 
intermediate in the manufacture of 
fine chemicals and pharmaceuticals. 
Chemical supply houses also require 
this quality amyl alcohol for resale 
to school and research laboratories. 
The yield of refined amyl alcohol 
from crude fusel oil is small, which, 
coupled with the extreme care and 
expense of processing, necessarily 
makes the cost relatively too high for 
solvent purposes. Other medium boil- 
ing alcohols such as refined fusel oil, 
normal butyl! alcohol, etc., are satis- 
factory for the solvent field. 





I and_ boiling 
: and active 
i al 
(CH:)»CHCH:.CH:OH 
B. P. 131°C; 
Active amyl alcohol 
CH He (CH:) CHCH-OH 
B. P 128°C 
Treasurer 


elt t 1 Aleohol Code is devoted 
lely to the trade practices and admin- 
trative functions of the Industry. 
visions continue to be gov- 
e Code of the Chemical Man- 
Industry. 











TECHNICAL DEVELOPMENTS | 
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A new syphon bottle filler for handling liquids 
that should be filled “easily,” without pres- 
sure such as liquids of a foamy nature, is now 
available i »ped with either six or 
eight bronze oe ng spouts and has a 
monel meti is gravity fed from 

. An automatic float 
the liquid in the filler 
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\ small, hand-operated homogenizer, intended 
for laboratory use is now on the market. 
uid is put into a hopper and pumped 
igh a very fine aperture by means of a 
id lever. The stream thus produced is 
forced against a baffle resulting in a vortex 
which provides fine dispersion. 











An ink-remover, reported to be a substantially 
us cream for removing ink stains 
has recently been patented. It 
is said to contain approximately 500 g. zine 
stearate, 300 g. citric acid, 500 cc., 95° 
ethy ] 1 and 2000 ec. diethylene glycol 


vl alcoh« 


non-aquet 


from the 








Washing and foaming agents suitable for soaps 
are reported to result when phosphoric acids 
or its anhydrides is reacted with mono- 
or di-saccharides and alcohols, according to 
a recent British Patent. An example gives: 
dextrose warmed with a mixture of phos- 
phor id, phosphorus pentoxide and lauryl 





alcohol, and the product separated from 
aqueous solution by the addition of butyl 
alc yhol 


A special grade of U.S.P. cocoa butter which is 
odorless and light cream in color is said to 
ffer decided advantages for use in the manu- 
facture of cosmetic preparations. Due to its 
lack of odor, considerable saving in the 
amount of perfume oiis necessary is said to 





result 


A new, continuous dispersing machine, now 
available, is said to incorporate several im- 

\ s over the old type. Operating on 
al principles, it insures absence 
tion, and gives extremely fine 
1 the liquid phase and of solids 


is also said to permit increased 


of 1 


solids. 








A glass pH electrode for laboratory determi- 
‘ the list of solutions 
ured with an ordinary 
on the market. It is 
unbuffered, oxidizing or 
ns. Thus, distilled water, va- 

i¢ etc., are included for the 
time among the solutions that may be 
isured easily and accurately. 












The all- “rubber elastic cap de vice, as illustrated, 
the lab for covering the 
snapped over the 
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U.S. INousTRIAL ALCOHOL Eo. 


WORLD’S LARGEST PRODUCERS OF 


SPECIALLY DENATURED-Al/l Formulas ¢ 
SOLOX -The General Solvent « 


ETHYL ALCOHOL 


COMPLETELY DENATURED-4/] Formulas ¢ 


INDUSTRIAL ALCOHOL 


ANHYDROUS-Dendtured ¢ APSOLUTE-lure 


PYRO -/he Standard Anti-Freeze ¢ SUPER PYRO-The Rustproof Anti-Freeze 


PURE (190 PROOF) TAX PAID — TAX FREE 


s. P-Ethyl © WEBB'S-Ethyl ©  SUNSHINE-Ethyl 


L 42nd Street, New York, N.Y. Branches in all Principal Cities. 
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Haggerty Changes Position 

D. A. Haggerty. formerly sales manager 
of Hinze Ambrosia, Inc., is now taking 
charge of General Cosmetics Corp., New 
York. This company is a subsidiary of 
Allied Products, Inc., and will engage in 
the creation and selling of cosmetic 
packages 
tional sales. 


for department store promo- 


Henriksen Inducted 

Arthur Henriksen Ten- 
nessee, November 14th and 15th calling 
on the trade and renewing old friendships. 
According to word received from W. C. 
Luckey, of National Toilet Co., 
Tenn., “while there he was inducted into 
the Oriental Order of Humility in a very 


visited Paris, 


Paris, 





ARTHUR HENRIKSEN 


Mr. Hen- 
riksen fortified himself for the ordeal by 
consuming a whole barbecued chicken. 
Messrs. C. O. Hampton and C. O. Pitt of 
Tyson & Co. furnished the barbecue and 


beautiful moonlight ceremony. 


the ceremonial work was put on by the 
executive staff of the National (Nadinola) 
Toilet Co. Mr. Henriksen was delighted 
with the high sign and signal of distress 
and promises to use them at every oppor- 
tunity. His big city friends have some- 
thing to look forward to.” 


Hoshi on Quinine 

Within three years Japan will be pro- 
900,000 
nually from cinchona bark grown in For- 


ducing ounces of quinine an- 
mosa, according to Hajime Hoshi, presi- 
of the Hoshi Pharmaceutical 
Tokyo, who has been visiting New York. 


dent COs, 
He is on a round-the-world trip to renew 
old business and social acquaintances, to 
ones, and to confer with his 
foreign agents on plans for the expansion 
of the export trade of the Hoshi company. 
While in New York he is making his head- 
quarters with Hosken & Co., which repre- 
sents his house. 


make new 


It is Mr. Hoshi’s opinion that within 
three years Japan will be entirely inde- 
pendent of Java cinchona bark, the na- 
tion’s quinine requirement will be entirely 


supplied from the Formosan cinchona 
plantations. Minor manufacturing opera- 


tions have been set up in the plantation 
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areas and these reduce the cost of cin- 
chona bark and quinine salts. 

The chemical industry in Japan is very 
active, according to Mr. Hoshi. Crude 
iodine in quantities sufficient to meet home 
requirements and to produce an export- 
able surplus is being manufactured from 
Pharmaceutical and chemical 
research is being actively expanded. Chem- 


seaweed. 


ical factories are working full time and 
full shifts. Construction projects for the 
manufacture of atmospheric nitrogen, sul- 
phuric acid, and other basic commodities 
are under way. It is all a part of the gov- 
ernment’s scheme to create a home chem- 
ical industry to supply Japanese require- 


ments. 


_——— 


Associations 
A. M. T. A. Committee 


The executive board of the Associated 


\lanufacturers of Toilet Articles at a re- 
cent meeting appointed a committee of 
three consisting of Cecil Smith, D. J. 
Mulster, and Northam Warren, to deal 
with legislative matters, chief 
which are the Copeland or Tugwell}bill, 


and the Federal Excise tax on cosmetics. 


among 


The following members of the Board 
were present: Cecil Smith of Yardley & 
Co., Ltd.; D. J. Mulster, of Ford, Mul- 
hens, Inc.; C. M. Baker, of Pond’s Extract 
Co.; D. H. McConnell, of Allied Products, 
Inc.; E. B. Hurlburt, of J. B. Williams 
Co.;Carl Weeks of The Armand Co.; H. L. 
Brooks, of Coty, Earl 


Inc.; Means, of 





CECIL SMITH 


Bristol-Myers Co.; J. 
Perfume Co.; Geo. H. Voelker, of Prim- 
rose House, Inc.; P. W. Marshburn, repre- 
senting Mr. Northam Warren, of N. War- 
ren Corp.; A. E. Johnston, representing 
Mr. S. Bayard Colgate, of Colgate-P-P 
Co.; Dr. Wm. T. Haebler, of Van-Amer- 
ingen-Haebler, Inc.; R. R. Brown, of 
American Commercial Alcohol Corp.; 
Hugo Mock (Counsel) of Mock & Blum; 
By invitation, C. S. Welch, Secretary of 
the Code Authority; Richard Stern, Ferd. 
Mulhens, Inc.; Geo. A. Wrisley, Allen B. 
Wrisley Co. 

The association has also announced that 


Rouss, of Bo-Kay 


where exemption under the maximum hour 
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provision of the Code is desired, a petition 
should be made to the Code Authority for 
the Perfume, Cosmetic and Other Toilet 
Preparations Industry, 10 East 40th st., 
New York City, accompanying the peti- 
tion with an explanation which should sub- 
stantiate the fact that an emergency exists, 
justifying the granting of the petition. The 
Code Authority, after reviewing the peti- 
tion, refers it in accordance with the 
procedure outlined in Administrative Or- 
der X-27 to the Administration at Wash- 
ington, with the recommendation that it 
should be granted if it so warrants. 


Drug Conference Meets 


The annual meeting of the National 
Drug Trade Conference was held Decem- 





CARSON P. FRAILEY 


ber 5, in the American Institute of Phar- 
macy Building, Washington, D. C. Most 
of the meeting was given over to a discus- 
sion of proposed food and drug legislation 
based upon the considerations of a special 
committee consisting of Horace W. Bige- 
low, Dr. J. H. Beal, R. L. Swain, A. G. 
DuMez, P. I. Heuisler, R. E. L. William- 
son, Charles Wesley Dunn, T. S. Smith, 
E. L. Newcomb, Carson P. Frailey and 
E. F. Kelly. 

Other topics discussed at the annual 
meeting were fair trade acts, distribution 
and taxation of alcohol and liquor, count- 
erfeit drug products, pharmacy corps in 
the United States Army, pharmacy ex- 
hibit at the Century of Progress, sales and 
other State taxes. In addition the confer- 
ence heard reports from the following com- 
mittees:—General status of pharmacy and 
the drug trade, preparation of a table on 
potent and toxic drugs, simplification of 
glass containers, uniform State narcotic 
act, Chamber of Commerce of the United 
States, and endowment. 


A. Ph.A. Elects 

Pharmaceutical 
announces the election of the following 
officers: president, Patrick H. Costello, 
Cooperstown, N. Dak; first vice-president, 
Frank A. Delgado, Washington, D. C.; 
second vice-president, J. Lester Hayman, 
Morgantown, W. Va.; members of the 
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IN THE LAST ANALYSIS, THE SALES OF YOUR PRODUCT HINGE ON THE QUALITY OF ITS 


BASIC INGREDIENTS 


Almond Meal 
Balsé am Tolu 





Benzoin Gum | eo 
Chalk (precipitated) n your preparation, the chain 
Chinese Shavings se ; “ie : 
Cattle Fish Bone of its ingredients is only as 
FACTOLAC strong as its weakest link. Neither 
Gum Arabic ; sis ae 
Gum Trag ac ils clever merchandising nor effective ad- 
N é 
7 HEN! “ie | vertising can replace the product’s job 
enasoap Shampoo | 6< . . x 
Mase neg el of ‘‘delivering the goods.’’ For more 
A cng ‘ than 40 years, America’s outstanding 
rish Moss ° ° 
a toiletry successes have relied on 
Olibanum Hopkins’ Basic Ingredients for the 


Orris Root 
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J.LLHOPKINS & COMPANY 220 Broadway new YorRK 


“Quality is remembered 


QUINCE SEED and LABORATORY BASIC SPECIALTIES long after price is forgotten” 











CETOQUINOL 


A new and extremely valuable perfume and fixative material 








reasonably priced which has lately been developed by 


N. V. POLAK & SCHWARZ - HOLLAND 


When used with your perfume, powder or bath salt compositions, 


the lasting quality of the perfume odor will be materially increased. 


. Ss. Agents for 
Polak & Schwarz’s Essence - Fabrieken 


Zaandam, Holland 


A full line of their products carried in this country 


TDD 
Sfomatic Chemical C8 inc 


667 WASHINGTON STREET NEW YORK, N. Y. 
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council, James H. Beal, Fort Walton, 
Florida. C; H. LaWall, Philadelphia; 
R. L. Swain, Baltimore. 

These officers will be installed at the 
next annual meeting of the Association 
which will be held in Portland, Oregon, the 
time to be announced later. 


Proprietary Ass'n on Advertising 

The Proprietary Association, through 
its executive committee, has gone on 
record against statements of advertisers 
designed to disparage competitive prod- 
ucts. 

The following resolution condemning 
“this practice as an unfair method of com- 
petition” was unanimously adopted by the 
committee upon the recommendation of 
Wm. Y. Preyer, chairman of the associa- 
tion’s advisory committee on advertising; 
Frank A. Blair, president of the associa- 
tion, and Lee H. Bristol, member of the 
advisory committee: 

“It has come to the attention of various 
members of this association that there is a 
growing tendency on the part of certain 
advertisers to include in their advertise- 
ments, statements which directly or by 
implication disparage the goods of other 
manufacturers. 

It is the sense of this association that 
such a practice is ethically unjustified and 
commercially undesirable and ought to be 
stopped. It is, therefore, 

RESOLVED, that the members of this 
Association are advised to review their 
advertising copy and if disparaging state- 
ments or implications are contained in it 
to remove them, and further that this 
Association, through its committees and 
its counsel, take such steps as may be 
possible to cause non-members of the asso- 
ciation to desist from this practice as an 
unfair method of competition.” 


Insecticide Meeting 

National Association of Insecticide & 
Disinfectant Manufacturers will hold its 
annual meeting at the Hotel McAlpin, 
New York, December 10 and 11. Among 
the speakers are Peter Dougan, Merck & 
Co.;John Powell, John Powell & Co.; John 
H. Wright, Zonite Products Corp.; Dr. 
George F. Reddish, Lambert Pharmacal 
Co.; Dr. Alfred Weed, John Powell & Co.; 
Dr. Chas. H. Peet, Rohm & Haas Co.; 
Dr. Emil Klarmann, Lehn & Fink; Dr. 
H. D. Pease, Pease Laboratories; and 
R. B. Stoddard, W. Benkert & Co. 


Pharmaceutical Adv. Directors Club 

Pharmaceutical Advertising Directors’ 
Club recently held its first meeting at the 
Advertising Club, New York, and elected 
the following officers: president, Adam P. 
Peret, Winthrop Chemical Co.; vice-presi- 
dent, Douglas W. Coutlee, Merck & Co., 
Inc.; treasurer, Douglas Brewer, Ciba 
Co.; secretary, E. W. Bobst, Hoffmann- 
La Roche, Ine. 
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Present membership is more than 20. 
It is expected that some 45 advertising 
directors, those having to do with policies 
of ethical pharmaceutical companies in the 
East, will belong when the group is fully 
organized. Though the primary purpose 
is sociability, it is expected that a program 
will be devised taking into consideration 
various outstanding problems of advertis- 
ing to the medical profession. 


F.T.C.-N.W.D.A. Conference 


Under the sponsorship of the Federal 
Trade Commission, a trade practice con- 
ference for the wholesale drug industry in 
the United States was held December 6, 
in the Congress hotel, Chicago. Charles H 





E. L. NEWCOMB 


March, member of the commission, will 
preside. 

The conference was called at the request 
of the National Wholesale Druggists’ As- 
sociation, whose members do, the com- 
mission says, approximately 75 per cent of 
the total wholesale drug business in the 
United States, with an annual volume of 
business of approximately $500,000,000. 


Drug Institute Balance Sheet 

The Drug Institute of America, Inc., 
has issued the following summary of its 
income and outgo. Expenditures since the 
— of the Institute, June, 1933 to 


Nov. 1, 1934, summarize as follows: 

eas expense. see esis Oa ecaléice: “SOC 
Codes—Retail..... . tame 25,190 
Legal and publicity expense and fees... . 28,490 
Organization expenses. .... ‘ 16,250 
Annual and other meetings, and post: ge. 5,050 


All other expenses including salaries, 


wages, rentals and traveling expenses . a@80,310 








dO) Re re eras orem erratrcrenyecricmm | ft 


The Institute has collected to date 
$188,860.00, from the following divisions: 











1. Pharmaceutical mfrs.*............ $20,090 
2. Proprietary miers.*.... .... cccceses 33,590 
3. Toilet mfgrs.*....... 3,920 
4. Cosmetic mfgrs eee 3,020 
5. Miscellaneous product mfgrs.*..... 9,580 
6. Service wholesalers*.. . Sie 16,430 
7. Mutual wholesalers............... 2,490 
8. Chains a A ECA IN eo ane 14,790 
9. Independents.......... 82,650 
10. Other retailers. .. ERE AE Sen 800 
11. Officers Trade Ass’ns 810 
12. Deans, officers of Pharmaceutical 
Associations, etc..... a 250 
MIN oa 6a BEG ad oa Sirk RRO RRR 440 
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The membership is 37,198, divided 
among divisions as follows: 


Exe 2,260 7 170 
ye 1,187 Piricatetus 2,017 
: 268 ates anew ae 27,567 
4. 234 10 Sass 230 
5.. 1,147 i ae eee 40 
6. 1,967 12 see 74 

Associates . . 37 


a—(No traveling expenses have been paid ex- 
cept for retailers attending official meetings and In- 
stitute officials traveling in behalf of the Drug 
Industry. 

4 In addition, the Manufacturing groups have 
subse ribed to Merchandising Facts, Inc., endorsed 
by the Institute, to the extent of $29,700, we are 
informed, and Wholesalers, $4,455.) 


U. S. P. Changes 

An abstract of the proposed changes in 
the forthcoming U.S.P. XI dealing with 
inorganic chemicals has been published by 
the Committee on Revision, and copies 
are available from Chairman E. Fullerton 
Cook without charge. 

Interesting among the proposed changes 
are: Inclusion of a chapter on pH deter- 
mination according to the colorimetric 
method and the potentiometric method 
due to the fact that pH adjustment is being 
included in certain monographs; deletion 
of the working formula from Milk of Mag- 
nesia and from many of the monographs 


for inorganic chemicals. 


Christmas Party 

The annual Christmas Party of the 
Chicago Perfumery, Soap & Extract Asso- 
ciation will be held at the Knickerbocker 
Hotel, Thursday evening, December 13. 


NRA Activities 


Pharmaceutical Code Authority 

Ballots in the election for a permanent 
code authority for the pharmaceutical and 
biological manufacturing industry were 
mailed this week by the temporary code 
authority to all known members of the 
industry. 

The following ten nominees were on the 
ballot: Members of the American Phar- 
maceutical Manufacturers’ Association, 
Carl N. Angst, of the Pittman-Moore Co., 
Indianapolis; John C. Searle, of G. D. 
Searle & Co., Chicago; Harry S. Goldberg, 
of the Texas Chemical Manufacturing 
Co., Dallas; members of the American 
Drug Manufacturers’ Association, Horace 
W. Bigelow, of Parke, Davis & Co., 
Detroit; A. Homer Smith, of Sharpe & 
Dohme, Inc., Philadelphia; Hilton E. 
Snider, of the R. J. Strasenburgh Co., 
Rochester; members of no association, 
Clifford V. Haver, of the Haver-Glover 
Laboratories, Kansas City; Frank W. 
DeFriese, of the S. E. Massengill Co., 
Bristol, Va.; L. C. Clapp, of Otis Clapp 
& Son, Boston; Ulmer, jr., of the 
Ulmer Laboratories, Inc., Minneapolis. 

Five members of the code authority are 
to be elected ,of whom not more than four 
may belong to trade associations. Voting 
is to be done according to the number of 
employees, as determined by a formula in 


the code. 
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To Absorption Base Users--- 


Our Protegin X is an odorless 
base derived from lanolin. Its oxy- 
cholesterin content assures better 
absorbability. Use it in your tissue 
and cold creams. 


submit samples. 





Preservatives--- 


We offer a number of preserva- 
tives for various uses. Write us 
about your problems and welll 
gladly make suggestions and 











Italian ‘Lalc 


Fifty years of practical experience has proved to the master 
perfumers throughout the world that Italian Talc is the only 
one that possesses all the features necessary to produce a fine 


powder. 


They have found it uniform and reliable and therefore they 


insist on Italian Talc exclusively. 


Exclusive representatives of the Italian Producers 


Chas. Mathieu, Inc. 


120 Liberty St. New York City 





- - - We welcome your inquiries and will be glad to send samples 
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Medicine Code Assessment 

The NRA has approved a method of 
assessment for the package medicine in- 
dustry which provides for a graduated 
scale of payments ranging from a min- 
imum of $3 per year toa possible maximum 
of $5,000. 

The assessments are to be calculated on 
sales during 1933. The total budget, pre- 


viously approved, is $87,500, and the 


budgetary period runs from May 28, 1934, 


to June 30, 1935. 


Alcohol Code 

With the open price provisions of the 
Industrial Alcohol Industry code being in 
effect as of November 8, and with the code 
authority membership having been ap- 
proved, a budget of $25,000 for the period 


September 1, 1934, to June 16, 1935, has 





GLENN HASKELL 


been approved by the NRA. A rate of 
assessment of $0.0004 per wine gallon of 
net sales to the trade during the calendar 
year of 1934 of each and every product 
of the industry has also been approved. 
Exemption from the provisions of para- 
graph 111 of executive order X-36 has 
been allowed. 

The code authority is located at 420 
Lexington avenue, this city, and consists 
members: Chairman, 
Industrial Alcohol 


of the following 
Glenn Haskell, U. S. 
Co.; vice-chairman, A. kK. Hamilton, Penn- 
sylvania Alcohol Corp.; Lester S. Bacha- 
rach, Empire Distilling Corp.; M. F. 
Chase, Commercial Solvents Corp.; Harry 
E. Dunning, American Commercial Alco- 
hol Corp.; C. Esteva, of the Puerto Rico 
Distilling Co.; J. W. McLaughlin, Carbide 
and Carbon Chemicals Corp.; J. G. Park, 
Standard Alcohol Corp., and J. J. Smith, 
Publcker Commercial Alcohol Co. Robert 
T. Baldwin is director and treasurer and 


Miss Ruth E. Boyce is secretary. 


Dee. ’34: XXXV, 6 


Companies 
Metz Stops Blackman & Blackman 


A decision of importance has just been 
handed down by Judge Cotillo of the New 
York Supreme Court in the case of H. A. 
Metz Laboratories, Inc. against Blackman 
& Blackman, Inc., and the Premo Phar- 
maceutical Laboratories. In that action, 
the Metz Laboratories sued to enjoin them 
from infringing its trade-mark ‘‘Pyrami- 
don,” from using the phrase *“‘Pyramidon 
Equivalent” in their catalogs, and from 
using the pink label in connection with the 
sale of amidopyrine. 

Blackman & Blackman, Inc., and the 
Premo Pharmaceutical Laboratories set up 
numerous defenses in an attempt to defeat 
the action. Judge Cotillo, however, found 
against all their contentions. The Court 
found that “Pyramidon”’ is not the ge- 
neric name of the drug, but the trade-mark 
of the Metz Laboratories, and has been 
its trade-mark for the past thirty-six 
years. Judge Cotillo, in his opinion, said: 

“The fact that a large part of the public 
may associate a trade-name with the ge- 
neric name for a product is a tribute to the 
skill with which the firm has popularized 
the name. To put a penalty upon such 
skill and to say that the generalization of 
the trade-name by the public as a result of 
the originator’s publicity must deprive 
him of his monopoly if the name would, in 
the absence of special circumstances, be 
the height of injustice.”’ 

The Court further held that the pink 
label in connection with the tube or pack- 
age identifies the Metz product, and that 
there was no merit in the defendants’ con- 
tention that there could be no monopoly of 
a solid color. Judge Cotillo said: 

“The evidence before me clearly indi- 
cates. . . that the use by defendants of the 
pink label is not accidental but deliber 
ately chosen to facilitate substitution of 
their product in place of plaintiff’s with- 
out arousing the suspicion of the ultimate 
consumer. Else it is difficult to explain 
why of more than 300 products manufac- 
tured or put out by defendants the article, 
which is the subject of this litigation, is the 
only one sold with a pink label.” 

The Court permanently enjoined Black- 
man & Blackman, Inc., and the Premo 
Pharmaceutical Laboratories from in- 
fringing upon the Metz trade-mark *‘‘Py- 
ramidon” and from using a pink label in 
connection with the sale of amidopyrine, 
and directed them to account to the Metz 
Laboratories for all the profit which had 
been made by them in connection with 
their trade-mark 
*Pyramidon”, 
pyrine in a tube or package with a pink 


label. 


infriengement of the 
and the sale of their amido- 


Allied Products Buys 

Allied Products, Inc., New York, has 
purchased American Perfumer’s Labora- 
tories, Inc., that city, according to reports. 
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Goodrich-Gamble Expanding 

Frank A. Mayer, president of Goodrich- 
Gamble Co. St. Paul, Minn., spent an 
entire week in New York during Novem- 
ber for the purpose of purchasing equip- 
ment for the expansion which is taking 
The plant of the 
company is being doubled in size, and is 


place in his business. 


being reequipped from stem to stearn, 
says Mr. Mayer. Business in drugs and 
pharmaceuticals, which lines have been 
broadened, has been steadily increasing, 
and in addition the company is now man- 
ufacturing a line of household insecticides 
and insect sprays which is meeting with 
excellent acceptance. 


Centaur Buys Z. B. T. 


The Centaur Co. (division of Sterling 
Products, Inc.) has announced through 
Frank A. Blair, vice-president, the pur- 
chase of “Z.B.T. Olive Oil Baby Powder” 
and other ‘“Z.B.T.” products from the 
Crystal Corp., New York. 





FRANK A. BLAIR 


The newly-acquired line of products will 
be manufactured in the Centaur com- 
pany’s building at 80 Varick St. and mer- 
chandised in conjunction with **Fletcher’s 
Castoria.”” Distribution and sales will be 
under the direction of Harold B. Thomas, 
advertising and sales manager of the Cen- 
taur Co. 

“Z.B.T.” products have been distrib- 
uted nationally for more than ten years. 
They will make their appearance under 
Sterling Products’ sponsorship January 1. 
Plans for an extensive campaign are being 


formulated. 


Jergens Builds 

The Andrew Jergens Co. of California, 
is erecting a $10,000 factory building at 
Burbank, California. 


Velvo Products Formed 

Velvo Products, Inc., has been formed 
in New York with capital of $20,000 to 
manufacture cosmetics. Benjamin Mes- 
singer, 302 Broadway, that city, was one 


of the incorporators. 
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Gibson-Howell Reorganized 

Gibson-Howell Co., Jersey City, has 
been completely reorganized. The 
interests which have taken over the com- 


new 


pany are said to be those who are among 


the chief operators in the marketing of 


4-cents to 6-cents tooth pastes and shaving 
creams. Cash to the extent of $40,000 is 
reported to have figured in the transaction. 

An arrangement has been made with 
the creditors of the former company by 
which they will receive 35 per cent of 
their claims, of which 20 per cent is to be 
paid in cash and the balance of 15 per cent 
to be represented by three notes issued by 
the corporation and indorsed by John G. 
Woltjen, its president. 


Penick in Chicago 

S. B. Penick & Co., New York has 
opened a branch house at 1228 West 
Kinzie st, Chicago, Harold Meyer, who 
had been in the New York office for many 
years, has been appointed manager. Carl 
M. Black is general representative for the 
company in Chicago and vicinity. 

The purpose of opening this branch 
house is to provide a more efficient means 
to serve the prompt shipment demands of 
customers through the Mississippi valley 
and the West. The facilities installed pro- 
vide for overnight deliveries within the 
Chicago territory. 

The company has also appointed 
Thomas Sparks as representative in Phila- 
delphia and vicinity in the future. He has 
been identified with the botanical drug 
industry as a representative for the past 
sixteen years, having entered the employ 
of Messrs. McIlvaine Brothers for his first 
experience. Mr. Sparks is well and favor- 
ably known to the trade throughout west- 
Maryland 


ern Pennsylvania, Delaware, 


and Virginia. 


Diamond Glass Reorganized 

The Diamond Glass Co., Royersford, 
Pa., has announced its complete reorgan- 
ization under the following officers: presi- 
dent, Frank B. Foster; vice-president, 
H. R. MacTurk, formerly of Salem Glass 
Works; secretary, John Foster; treasurer, 
Frank B. Foster, Jr. 

As part of its new program, the company 
has opened a branch office in New York 
and appointed E. J. Schuellein as sales 
representative in that territory. The lat- 
ter is well known in this industry and has 
a wide background of packaging expe- 
rience having been six years with the 
American Metal Cap Co., 3 years with 
Peerless Glass Co., 2 years with Gibraltar 
Corrugated Paper Co., and for the past 
414 years with Salem Glass Works. 

The company’s present plans include the 
opening of similar branch offices in other 
cities. 
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“Give me a ten-cent box of body powder, please.” 





Creomulsion Cited 

The Creomulsion Co., Atlanta. Ga., is 
charged with false advertising in connec- 
tion with the sale of its product, ‘Creo- 
mulsion,”’ in a complaint issued against it 
by the Federal Trade Commission. 

The complaint quotes the company as 
claiming that its product is “guaranteed 
satisfactory in the treatment of coughs 
from colds, bronchitis and minor forms of 
bronchial irritations, and is excellent for 
building up the system after colds or 
flu,’ and that it “helps to inhibit germ 
growth,” and declares that these as well as 
some other of its advertising statements 
are misleading or exaggerated. The com- 
mission points out that the medicine is 
merely a treatment for coughs due to 
minor irritations of the bronchial tubes 
and throat, and is not a cure for coughs 
due to incipient tuberculosis. The prepa- 
ration is not a germicide or a tonic, the 
commission claims, declaring that the ad- 
vertising implies that it is. 


McK. & R. Consolidates 

KeKesson & 
nounced the consolidation of sixty-six sub- 
sidiaries into the parent 
which hereafter will function as an operat- 
ing rather than a holding company. The 
thirty-two 


Robbins, Inc., has an- 


organization 


subsidiaries do business in 
States and in Hawaii. 

The purpose of the change in the cor- 
porate set-up and operating policy is to 
simplify the capital structure and coordi- 
nating activities of the operating proper- 
Donald Coster, president, said. 
contem- 


ties, F. 
No change in management is 
plated, but the manufacturing unit, at 
Bridgeport, Conn., will operate as a divi- 
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sion of the combined organization rather 
than as a separate branch. 

Mr. 
Coster said, “the financial statement of 
McKesson & Robbins, Inc. (Maryland), 
will hereafter be a combined statement of 
all the properties of the company, operat- 
ing as one corporation, rather than a con- 


“As a result of these changes,”’ 


solidated statement of a holding company 
and its subsidiaries, as in the past.” 


F. J. Stokes Appoints 

W. I. Frost, whose headquarters are at 
1231 E. Seventh st., Los Angeles, has been 
appointed by the F. J. Stokes Machine 
Co. of Philadelphia to act as sales repre- 
sentative for their line of pharmaceutical 
and packaging machinery in Los Angeles 
and vicinity. 


Veltex Expands 

Veltex Co., Birmingham, Ala., has re- 
cently enlarged its offices at 1811 First 
ave., North, that city. The company 
manufacturers an extended line of drugs 
and cosmetics through its two subsidiaries, 
the Andre division, and the Virdol Co. 
Dr. Irving Z. Harris is president and 
director of research. 


Grove Sales Up 


Sales of Grove Laboratories of St. Louis, 


Mo., manufacturers of “Grove’s Bromo 
Quinine,” ‘“Pazo Ointment,”’ 
Chill Tonic’’ and other household prepara- 
tions, for the first six months of the fiscal 
year, ending Oct. 31st, were $1,790,635.28. 

This compares with $1,548,160.98 for 
the same period last year, or an increase of 
$242,474.30, or 15.6%. 


*““Grove’s 
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ASSURES UNIFORM FACE POWDERS 


Year after year you can depend upon the uniform 

whiteness and fineness of ISCO SILVER TALC. 

It gives plenty of “slip’’ without shine. You will find 

it free from impurities. To make the 
new 
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use 
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ZINC STEARATE 
CALCIUM STEARATE 
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MAGNESIUM STEARATE 

















Distilled from 
f Stearate of Magnesia 
San tal u m Al b u m Light. Great Adhesiveness. Pure White. Immeasur- 
+ 0 op ered — Dusts out under 
the pu 1ke the St 
INSIST ON ORIGINAL sae ee a eisai 
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CANS AN D C A SE S Odorless. Impalpable. Pure White. Water Resisting. 
Great Adhesiveness. Light or Heavy as desired. 
Agents for the 
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Prompt shipments. 


BUSH & CO. 


(Incorporated) STOCKS CARRIED: Chicago, St. Louis, San Francisco, 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 

















Essential Oils | | 
New York 
Chicago National City, Calif. Mentreal FRANKS CHEMICAL PRODUCTS CO, 
BUSH TERMINAL SLOG. NO.9 is ce 
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New Perstick Patent 
Feminine Products, Inc., New York 
makers of ‘‘Perstik’’ and “‘Perstop”’ have 


been granted another patent by the 
United States government. The first 


patent, granted a short time ago, applied 
to the container. The new patent covers 
the stick itself. According to the com- 
pany, this second patent is very broad 
and protects ‘‘Perstik’’ against all imita- 
tors who use any absorptive material in a 
deodorant or anti-perspirant stick or com- 
pact. 


Alsop Agencies Appointed 

Alsop Engineering Corp., New York, 
has appointed representatives in Palestine, 
Italy, Argentina, Sweden, British West 
Indies, and Germany. With representa- 
tion already well established in England, 
Cuba, Hawaii, Australia, Brazil, Canada, 
New Zealand and Porto Rica as well as in 
every principal city in the United States, 
the corporation now has the broadest sell- 
ing organization in its history. Samuel 
Alsop, president of the company, was 
elected a director of the Chemical En- 
gineering Equipment Institute at the 
second annual meeting of that organiza- 
tion on October 16. In this capacity, he 
also becomes a member of the code author- 
ity of the chemical engineering equipment 
industry, a subdivision of the ‘machinery 


and allied products industry. | 


Zande Cosmetic Co. 
Zande Cosmetic Co. has been formed in 
New York with capital of $10,000 to manu- 


facture cosmetics. Angelis Yankou, 2115 
29 st., Astoria, L. I., was one of the in- 


corporators. 


Merck Fellowships 

George W. Merck, president of Merck 
& Co. Inc., Rahway, N. J., announces that 
the following list of research fellowships 
has been established in colleges and uni- 
versities by Merck & Co. Inc.: University 
of California, for the study of pharma- 
cology; University of Pennsylvania, for the 
study of physiology; University of Penn- 
sylvania, for the study of sedative drugs 
on the horse and ox; University of Vir- 
ginia, through the National Research 
Council, for the study of alkaloids; Uni- 
versity of Pennsylvania, for the study of 


bacteriology. 


Kobi Co. Changes Name 

The name of J. W. Kobi Co., manufac- 
turer of “Golden Glint Shampoo,” has 
been changed to Golden Glint Co., Inc. 
The company is located at Seattle, and 
Officers are president, J. J. Wittwer, jr.; 
vice-president, AM. Wittwer; secretary- 
treasurer, O. Wittwer. 
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presents of three with a dozen. 





Drug Products Patent 

The Drug Products Co., pharmaceu- 
tical manufacturer of Long Island City, 
N. Y., has notified the drug trade that a 
patent (U.S. No. 1980326), covering “an 
improvement in process for making aque- 
ous soluble colloidal sulphur isotonic and 
injectable solution’’ will issue to it as 
assignee November 13. This patent cov- 
ers the company’s preparation marketed 
under the name, ‘‘Sulisocol,’’ for which a 
trade-mark was registered October 16 
under the number 318237. 

The company markets sulisocol in 
ampuls (‘‘Hyposols’’) containing 1 or 2 
milligrams of colloidol sulphur. It in- 
forms the trade that it has no intention to 
harass or annoy anyone with unnecessary 
litigation, and asks that care be taken to 
guard against innocent infriengements of 
its rights. 


Gair Old Timers 


Present and former members of the 
Robert Gair Co. held the second annual 
dinner of the “Gair Old Timers” at the 
Hotel New Yorker recently. The event 
brought together more than 165 men who 
are now in the organization or who have 
served for varying periods in the past, 
including some who began as far back as 
1870. The following officers were elected 
for the ensuing year:—President, P. F. 
Gaffney, Densen Banner Co.; vice-presi- 
dent, A. Robert 
and secretary-treasurer, H. B. Van Ant- 


B. Crowell, Gair Co.; 
werp, Sinclair and Valentine. 
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Abbott Wins 

Abbott Laboratories, North Chicago, 
Illinois was a winner in the 1934 “Direct. 
Mail Leaders’’ Contest sponsored by the 
Direct Mail Advertising Association, ac- 
cording to an announcement released at 
the Boston convention of this Association. 

This is the second consecutive year in 
which the award has gone to Abbott 
Laboratories. This firm was the only 
pharmaceutical house to win in both 1933 
and 1934, records of the D.M.A.A. reveal. 


Parento in Canada 

Compagnie Parento, Ltd., 73 Adelaide 
st., Toronto, Ont., has taken over the 
interests of Compagnie Parento of Canada 
as of October 31. The new company is 
headed by Addington Doolittle, president 
of Compagnie Parento, Inc., with D. E. 
Picciano, vice-president and E. C. Barton, 
secretary and treasurer. In keeping with 
the company’s policy and expansion pro- 
gram, additional facilities are now avail- 
able for the trade in other parts of the 
British Empire through the Canadian 
company’s Toronto headquarters. The 
active work of the Canadian company is 
under the direction of Mr. Barton who is 
general manager of Compagnie Parento, 
Ltd. 


New Magnus Trade-Mark 

Magnus, Mabee & Reynard Inc., New 
York, announces that it has registered the 
trade-mark “‘Delmareo” for perfume oils, 
imitation or natural flavors, aromatic 
chemicals, and concentrated essences. 
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INDELIBLE COLORS 


for 
LIPSTICK and ROUGE 


New Prices 
Bromo acid purified loz. for 8S .50 
normal shade 1oz. for 1.50 
Llb. @ 5.00 
10 lb. @ 3.00 


25 lb. @ 2.75 

50 Ib. @ 2.60 

100 Ib. @ 2.50 

Indelible Pink Naturelle | oz. for O00 
Yellow toned Bromo. 1oz. for 1.50 
particularly suitable for lib. @ 5.00 
light and vivid shades lO lb. @ 1.50 
25 lb. @ 1.25 


50 1b. @ 4.00 
100 Ib. @ 3.90 


f.o.b. New York 


Also other materials for preparation of lipstick and 
rouge and all cosmetics 


R. F. REVSON CO. 


91 Seventh Avenue New York 





Specializing in 
Chemicals for the Cosmetic Industry 











U 





S._P. 


ZINC OXIDE 


bbe, «ete by the pioneer manufacturer of 
WING MFOGUCIS ..< 6 2 s< ss 666 


THE NEW JERSEY ZINC COMPANY 
160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisco 
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PURE OTTO of ROSE. 
BATZOUROFF & CO. 


Established 1845) 


SOFIA, BULGARIA 


Modern Distilleries at 
Karnare Rahmanli 
Karlovo Kalofer 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


Used by the Principal Consumers Here and Abroad 


SOLE AGENTS 


~Georce Luepers « Co. 


New York Chicago San Francisco Montreal 








UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
& country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 





VISCOMETER 
TESTED cuUMS 
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Industry's Output 

Total production in the drug and cos- 
metic industry during 1933 amounted to: 
$395,070,750, a decline of 24 per cent com- 


pared with 1931, and 38 per cent below 
1929 when production reached $637,126,- 
000, the value being based on f.o.b. fac- 
tory prices. The number of establish- 
ments operating in 1933 totalled 1,856 
compared with 2,353 in 1931 and 2,766 in 
1929. The average number of wage earn- 
ers showed similar losses declining from 
40,231 in 1929 to 30,714 for 1933. 

Perfumes, cosmetics, and other toilet 
preparations led this group of industries in 
the value of production with an output 
valued at $108,233,000; followed by patent 
and proprietary packaged medicines val- 
ued at $104,626,600; pharmaceutical and 
galenical preparations, $94,063,600; patent 
or proprietary compounds, $33,402,400; 
and biological products, $19,597,000. Sta- 
tistical schedules were revised so much in 
1933 that comparisons by industries with 
former years are not practicable. 

Outstanding among the items produced 
by these industries in 1933, were denti- 
frices, $25,868,700, a decline of almost 
$10,000,000 from the 1931 figure; face 
creams, $15,597,600; face powders, $12,- 
000,000; laxatives, $20,360,800, and head- 
ache remedies, $6,934,700. 


Coty Changes Agency 

Coty, Inc., has appointed the Biow Co., 
Inc. to handle a dramatic sketch radio 
program over the NBC-WEAF red net- 
work starting in February, and Homman, 
Tarcher & Sheldon, Inc., to conduct its 
publication advertising, effective Jan. 1. 
Percival K. Frowest Co., New York, had 
previously handled the Coty account for 
the past ten years. 


Kuhne-Libby Gets Agency 


Kuhne-Libby Co., New York, has been 
appointed sole agent in this country for 
Ernst Schliemann’s Oelwerke, Hamburg, 
Germany. With the appointment, Schlie- 
mann Companies, Inc., New York, be- 
comes inactive and H. W. Kraaz, form- 
erly with the latter company, becomes 
All the 
products made by the above European 


associated with Kuhne-Libby. 


refiners, including medicinal and technical 
grades of mineral oil, waxes, etc., are now 
imported and sold solely through Kuhne- 
Libby Co. 


Chemical Syndicate Formed 

Chemical Syndicate, New York, has 
been organized to do business in aromatic 
chemicals and other specialties used in 
cosmetic manufacture. William F. Eissing 
is president and offices are at 6 East 45st., 
that city. 
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Chile Sells Own lodine 


Beginning December Ist, sales of Chil- 
ean iodine in the United States will be 
made by the Chilean Nitrate Sales Corp., 
New York, according to Kenneth H. 
Rockey, first vice-president of that or- 





J. J. NICHOLS 


ganization. Heretofore, Chilean iodine 
was distributed in the United States by 
W. R. Grace & Co. 

The New York corporation has created 
in Iodine department for the sale of iodine. 
This department will be under the super- 
vision of J. J. Nichols, who has been 
Director of the [odine Educational Bureau 
since its inception in 1929. Mr. Nichols 
has been appointed a vice-president in the 
Chilean Nitrate Sales Corp. and will have 
charge of iodine sales. He will be assisted 
by J. H. Alfke, who has been associated 
with the sale of iodine for the past twenty- 
six years. 


Florasynth Appoints Gallant 
Florasynth Laboratories, New York, 

announces the appointment of Walter M. 

Gallant as Mid-west representative. 


Dixie Deb Buys 


Dixie Deb Cosmetics, Inc., Harrison, 
N. J., has purchased Reich-Ash Corp., 
New York, according to reports. 


New Products 

BAUER & BLACK OFFER COSMETIC 
Bauer & Black, Chicago, has entered 

the cosmetic field with ‘“‘Velure’’ rapid 

lotion to retail at 50 cents for a four-ounce 

bottle. 


AYER’S SACHET 

Harriet Hubbard Ayer, Inc., New York, 
is introducing a new sachet in pastel 
flasks, suggesting the various fragrances. 
The new package retails at $1.10 per 
bottle. 
INALDA 

Delettrez, Inc., New York, has intro- 
duced a new extract, “Inalda,” to retail 
at $25.00. 
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Trade Literature 
BUDD’S REFERENCE BOOK 

Budd Aromatic Chemical Co., New 
York, has just published an attractive and 
handy reference book of all its products. 
The book is divided into sections as fol- 
lows:—basic perfume specialties and pow- 
der specialties, cream and lipstick special- 
ties, paraclors, theater spray perfumes, 
bath salt perfumes, insecticide sprays, 
industrial deodorants, soap specialties, 
aromatic chemicals which are products of 
Polak & Schwarz, essential oils, terpene- 
less oils, oleo resins, and flavor specialties. 
This is a useful book of interest to all cos- 
metic manufacturers. Copies are obtain- 
able upon request. 


CARBIDE’S REFERENCE BOOK 

Carbide & Carbon Chemicals Corp., 
New York, has published a 77-page refer- 
ence book replete with information on the 
newer synthetic organic chemicals many of 
which have already found wide applica- 
tion in this field, while others offer a fer- 
tile field for exploration by the research 
chemists of this industry. Complete 
specifications and descriptions of each of 
the products is given together with present 
applications and suggested uses. Every 
chemist in this field interested in develop- 
ing new products or investigating the pos- 
sibilities of the newer synthetic materials 
will find this a valuable reference book. 
Copies are available upon request. 


PEERLESS TUBE BOOK 

Peerless Tube Co., Bloomfield, N. J., 
has published a booklet containing com- 
plete specifications on tubes, including 
sizes, capacities, neck and cap sizes, and 
other material of interest to the buyer of 
collapsible tubes. Copies are obtainable 
upon request. 


Removals 
MARLAINE OFFICES 

Parfums Marlaine has leased space for 
its offices at 350 Fifth ave., New York. 


RUDEMAR COSMETICS 

Rudemar Cosmetics, Inc., New York, 
announces its removal to new offices at 
200 West 57 st., that city. 


ELMO IN NEW YORK 

Elmo, Inc., Philadelphia, announces the 
opening of a New York office at 350 Fifth 
ave., in charge of George C. Wollenberg, 
general manager of the company. J. A. 
Moore, who has handled the New York 
territory will make his headquarters in 
that office. 


DREYER DOUBLES SPACE 

P. R. Dreyer Inc., New York, has 
doubled its floor space at its present ad- 
dress, 12 East 12 st., that city. The in- 
creased space was necessary both for addi- 
tional manufacturing and additional stor- 
age facilities. 
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ISKING 


headquarters for 


COD LIVER OIL 


Peder Devold’s Finest Medicinal 


HALIBUT LIVER OIL 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 
IMPORTERS AND EXPORTERS 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 








CHAS. L. HUISKING & CO. 


INCORPORATED 


155 VARICK ST., NEW YORK, N. Y. 











LANOLIN.. 


Hydrous and Anhydrous 


© Every chemist and buyer of U. S. P. 
Lanolin knows how essential it is to 
establish a source of supply that will 
deliver an absolutely UNIFORM Lano- 
lin at all times. 

® Our UNIFORMITY guarantees a fine 
light color, a sweet natural odor, and a 
strictly U. S. P. product. 


@ We welcome the opportunity of demon- 
strating how dependable UNIFORM 
Lanolin can be, for use in drugs and 
cosmetics. 


May we send samples? 


N. I. MALMSTROM & Co. 


147 LOMBARDY STREET 
BROOKLYN, N. Y. 


VANILLA BEANS 


For over 75 years the recognized 
source of supply 





‘Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 


Karaya 

















DESCOLLONGES FRERES 
LYON Established 1904 PARIS 


A new and interesting line of flower 
oils, each one a perfect reproduction 
of the perfume of the flower: 


ISOFLOR LINE 


at prices from $14 to $26 per pound 


Rose Hyacinth 
Lilac Jonquille 
Violet Tuberose 
Cassie Orange Blossom 


Samples and full information sent upon request. 


BENJ. FRENCH, INC. 


New York: Chicago: 
160 Fifth Avenue 549 W. Randolph Street 
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FERD. GUTMANN 

Ferdinand Gutmann & Co., Brooklyn, 
N. Y., announces that after twenty years 
in one location, it has secured larger and 
more suitable quarters at 36th to 37th 
sts., and 14th ave., Brooklyn. Telephone 
—WIndsor 6-6800. 


WM. E. HINKEL 
William E. Hinkel Corp., cosmetics, has 
leased space at 35 West 21st., New York. 


A.M.A. Accepts 
DIPHTHERIA TOXOID 

Diphtheria Toxoid, Alum Precipitated 
(Refined), manufactured by Parke-Davis 
& Co., Detroit. 


UCOLINE C L. 0. CONCENTRATE 
Ucoline Cod Liver Oil Concentrate, 
manufactured by Ucoline Products Co., 


Chicago. 


A.D.A. Rejects 
STERIDENT PRODUCTS 


Sterident Preparations, manufactured 
by King’s Specialty Co., Fort Wayne, Ind., 
because: a frank statement of composition 
does not appear on the label and the com- 
position is secret; tests for identifying the 
ingredients are not made available, and no 
evidence is available that Sterident prod- 
ucts possess advantages over zinc oxide 
and eugenol alone, or a mixture of zinc 
oxide and silver nitrate and eugenol, and 
the firm is not entitled to a proprietary 
name for a mixture of well-known sub- 
stances. 


ROXAN 

Roxan, Manufactured by Roxan Drug 
Co., Wheeling, W. Va., because a state- 
ment of composition is not furnished on 
the label; it is sold directly to the public 
for the treatment of gum diseases that re- 
quire competent diagnosis and attention; 
it is marketed with unwarranted thera- 
peutic claims, and the name is not indica- 
tive of the composition and the Council 
cannot recognize a proprietary, nonde- 
scriptive name for a mixture of well- 
known substances, which is an unscientific 
mixture, the use of which cannot be con- 
sidered in the interest of the profession or 
of the public. 


Financial 


Earnings and Dividends 


AFFILIATED PRODUCTS, INC. 
Affiliated Products, Inc. reports for nine 
months ended Sept. 30: Net profit after 
depreciation. Federal taxes and other 
charges, $185,685, equal to 48 cents a 
Share on 382,800 no-par capital shares, 
against $345,305, or 90 cents a share, last 
year. Quarter ended Sept. 30: Net profit, 
$69,934, or 18 cents a share, compared 
with $16,550, or 4 cents a share in preced- 
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ing quarter, and $107,449, or 28 cents a 
share, in third quarter a year before. 


CHESEBROUGH MFG. CO. 

Chesebrough Manufacturing Co. has 
declared an extra dividend of $1 and the 
regular quarterly dividend of $1, both 
payable on Dec. 28 to stock of record 
Dec. 7. A year ago a similar extra divi- 
dend was declared. 

COTY, ENG. 

Coty, Inc. reports for nine months 
ended Sept. 30: Net income, as compiled 
from quarterly reports, $415,662 after de- 
preciation, Federal taxes and other 
charges, equal to 27 cents a share on lI,- 
537,435 no par capital shares, against 
$384,874 or 25 cents a share, iast year. 
Three months ended Sept. 30: Net in- 
come, $51,059, or 3 cents a share, com- 
pared with $128,140 or 8 cents a share, in 
preceding quarter and $166,502, or 11 
cents a share in third quarter of 1933. 
Losses of $57,000 from the sale in the 
third quarter of this year of real estate 
mortgage investments were applied 
against reserves previously established out 
of surplus in 1932 and 1933. These figures 
which are subject to year-end adjustment, 
are exclusive of the proportions of profits 
and losses of foreign subsidiary and asso- 
ciated companies applicable to holdings of 
Coty, Inc., in these companies. 


NORWICH PHARMACAL CoO. 
Norwich Pharmacal Co. has declared an 
extra dividend of $1 a share and the regu- 
lar dividend of $1.25 on the capital stock 
for the quarter ending on Dec. 31, payable 
on Jan. 1, to stockholders of record Dec. 20. 


SHARP & DOHME, INC. 

Sharp & Dohme, Inc. reports for nine 
months ended Sept. 30: Net profit after 
depreciation, Federal taxes, expenses and 
other charges, $724,227, equal, after pref- 
erence dividend requirements, to 16 cents 
a share on 776,627 no-par common shares, 
against $652,513, or 6 cents a common 
share, year before. Quarter ended Sept. 
30: Net profit, $198,182, equal to 86 cents 
a share on 229,035 no-par shares of $3.50 
preference stock, compared with net profit 
of $205,361, equal, after preference divi- 
dend requirements, to 1 cent a share on 
776,627 no-par common shares in preced- 
ing quarter and $380,881, or 23 cents a 
common share, in third quarter of 1933. 


UNITED DRUG, INC, 

United Drug, Inc. reports for quarter 
ended Sept. 30: Loss after depreciation, 
taxes and other charges, $46,875, before 
profit from sales of securities including 
$538,912 profit from sales of securities, 
there was a net profit for the quarter of 
$492,037, equal to 35 cents a share on 
1,400,560 $5 par capital shares. In pre- 
ceding quarter, net profit was $165,586, 
equal to 12 cents a share, and in first quar- 
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ter of 1934 net profit was $436,378, or 31 
cents a share. Quarter ended Sept. 30: 
Net profit after same deductions and in- 
cluding profit from sales of securities, $1,- 
094,001, equal to 78 cents a share. Com- 
parison with corresponding periods of 1933 
cannot be given, since quarterly state- 
ments were not issued. However, the 
company as now constituted operated at 
a loss in the first nine months of that year. 


VICK CHEMICAL, INC. 

Vick Chemical, Inc., has declared the 
usual extra dividend of 10 cents and the 
regular quarterly dividend of 50 cents, 
both payable Dec. 1 to stock of record 
Nov. 15. 

WALGREEN CO. 

Net profit of the Walgreen Co. for the 
year ended Sept. 30 amounted to $2,558,- 
895, after expenses, depreciation, lease 
cancellations, Federal taxes and other 
charges. This is equivalent after divi- 
dends paid on Walgreen’s 6 per cent 
preferred stock and $355 in dividends on 
subsidiary preferred stock since retired, to 
$3 a share on 763,285 no-par shares of 
common stock, excluding shares held in 
the treasury. 

In the preceding fiscal year the company 
earned $1,820,483, or $2.04 a share on the 
759,405 common shares then outstanding. 

On Nov. 1, 1934, the company paid a 
common stock dividend which increased 
its outstanding common by 38,409 shares, 
to a total of 801,694 shares, on which the 
1934 earnings would be equal, after pre- 
ferred dividend requirements, to $2.86 a 
share. 


MONSANTO CHEMICAL CO. 
Monsanto Chemical Co. and Subsid- 
iaries reports for nine months ended Sept. 
30: Net profit after depreciation, Federal 
taxes and other charges, $1,945,230, equal 
to $2.25 a share on 864,000 $10 par capital 
shares, after giving effect to 100 per cent 
stock distribution this year. This com- 
pares with $1,519,704, or $1.76 a share, 


last year. 


Obituary 


Warren E. Eaton 

Warren E. Eaton, an executive of the 
Norwich Chemical Co., Norwich, N. Y., 
was killed December 1 in a glider accident 
at Miami, Fla. Mr. Eaton, who was 46, 
was president of the Soaring Society of 
America, and one of the most expert 
operators of motorless aircraft in the 
country, holding several records for this 
type of flying. 

Observers were unable to determine just 
what had caused the accident and broken 
the glider loose from its towing plane, 
throwing Mr. Eaton from the cockpit to 
the shallow waters of Biscayne Bay, 1200 
feet below. 
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Built to mect the requirements of McKesson , 
& Robbins, this new Pneumatic machine is " 
ideal for filling any type of powder product V 
into cans, without dust or waste and at a ir 
comparatively high rate of speed. : 
The machine has performed up to specifica- w 
tions from the start. It is so designed that the : 
flow of powder is positively controlled and 
shut off when the required amount is filled o 
into the can. This not only improves accuracy b 
but eliminates spillage, overflowing and pow- : 
der dripping so that the machine is excep- : 
tionally clean in operation. it 
This equipment is adjustable to a variety of : 
sizes. One operator is all that is required to al 
feed the empty cans on the receiving con- ‘ 
veyor. The lid-seating device is a reciprocating : 
up-and-down motion press, which seats the “ 
lid tightly after an operator has spotted the ce 
lid on the filled can. h 
The many advantages this machine offers t 
should prove interesting to any manufacturer a 
packaging a powder product. Write for more . 
complete information—today. of 
NEW Compression Powder Machine ea 
Address 70 Newport Avenue, Quincy, Mass. sa 
(Norfolk Downs Station) we 
was Offices in New York, 117 Liberty Street; Chicago, 360 North Michigan Avenue; San Francisco, 320 Market Ms 
treet; Melbourne, Victoria; Sidney, N. S. W. and Trafalgar House, No. 12 Whitehall, London, England di 


PNEUMATIC ScALE Corp. LTp. | : 
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PRODUCTION FORUM 


By Francis Chilson 


Production Engineer 


This department invites inquiries 
from manufacturers seeking equip- 
ment for producing or packaging 
drug and cosmetic products. No 
charge is made for this service. 


Face Powder Box Assembling 

The assembling of powder boxes re- 
mains one of the unsolyed production 
problems of the trade. This is still a hand 
operation and a comparatively slow one 
at that. At the present time there is no 
standard machine which will put a face 
powder box together after it has been 
filled. We have heard rumors to the effect 
that one of the big packaging machinery 
companies is working on such a machine. 
We wish them luck. Meanwhile we'll chip 
in a few notions we’ve garnered here and 
there. It wouldn’t be much of a job to 
seal a face powder box mechanically if it 
were sensibly constructed like the Bourjois 
boxes for example. These boxes are 
shipped to the plant with the drum al- 
ready cemented in and the cover on. The 
covers are not removed before filling; the 
boxes are filled through a hole in the 
bottom which is sealed with a plug held 
in place by means of a label. Imnasuch 
as this is a standard type of construction 
it wouldn’t be much of a job to construct 
a machine which would deposit the plugs 
in the proper place, clean the box and 
affix a suitable label. Marinello used a 
variation of this type of construction. 
Their box has a permanent drum, is 
filled from the bottom and is sealed by 
means of a cardboard disc which is 
cemented over it. Incidentally the box 
has a beaded edge along the bottom under 
which the sealing plug snaps. Both of 
these boxes suggest another type which 
could be filled and sealed automatically 
on the same machine without using 
cement at all. We are thinking specifically 
of the Lily Cup which is so widely used 
as a paper container for ice cream, cheese, 
sandwich spreads and the like. In other 
words a face powder box could be con- 
structed with a groove around the bottom 
forming a recess into which a paper board 
disc could be snapped. Inasmuch as 
machines for feeding discs and pressing 
them into place automatically are already 
available, the problem of making a com- 
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bined filler and sealer is very simple. As 
a matter of fact there are combined 
fillers and sealers of this type on the 
market now but not yet for powder. Inas- 
much as there might be some manufac- 
turers who would object to the slight 
ridge around the bottom of the box, we 
must be prepared to give them what they 
want. So in such cases the powder would 
be packed into a drum with a snapped in 
bottom and the drum in turn would be 
placed into a fancy box. It is possible that 
this type of construction could be made 
available in a square shape too. To vis- 
ualize the savings such a box would make 
possible we wish to summarize the opera- 
tion of filling and sealing. The box com- 
plete with its top would be filled bottom 
side up in one station of a filling machine. 
It would pass to the next station where a 
printed cardboard disc would be fed and 
pressed into place forming a bottom. 
Inasmuch as the boxes might get a bit 
dusty in the runway of the filling and 
closing machine it would be necessary to 
have one or two girls wiping and packing 
the completed box. With such a box the 
appropriate machine, the powder crew 
crew would consist of one girl feeding the 
filler, one wiping and one packing the 
completed boxes. There is no doubt that 
such a crew would turn out 45 completed 


boxes per minute. 


Bottle Cleaner 

Knab Engineering Co., 421 Canal 
Street, New York is offering a machine 
for washing the outside of filled bottles 
and jars. While this machine is more 
suitable for the food trades where bottles 
and jars must be given an outside wash 
before filling, there are many cases in our 
trade—the filling of syrups for example— 
where such a machine would come in 
handy. What aroused our interest in the 
machine particularly is the fact that it 
cleans by means of revolving brushes and 


buffers. The bottles or jars enter the 
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machine lying down. They are picked up 
on a chain conveyor and carried between 
special brushes rotating at a speed of 
2000 rpm. As they pass into the first set 
of brushes the bottles are atomized with 
hot water or a washing solution. Then 
they pass between a series of high speed 
brushes of varying degrees of fineness, 
after which they pass through polishing 
buffers. Our first reaction when we saw 
the machine was that the brushes would 
get all gummed up and the buffers would 


eventually become sopping wet. But 
neither of these things happened. The 


speed of brushes and buffers is such that 
they keep themselves clean and almost 
perfectly dry by centrifugal force. Each 
brush and buffer is of course enclosed in 
an appropriate hood so that the foreign 
matter is not thrown all over the room. 
We saw the first of these machines op- 
erating on a greasy sticky product and 
we were impressed with the splendid 
polishing job the machine was doing. It 
is so constructed that all the brushes 
and buffers can be replaced in ten minutes. 


Hand Labeling 

This operation can be speeded up im- 
mensely through the use of a hand printing 
press. These gadgets are sold by most 
firms which make stamp pads and rubber 
stamps. An outfit consists of an iron 
framework and a handle mounted on a 
reciprocating eccentric. Under the handle 
rubber glue pads are mounted. The glue 
pads must of course be made the shape of 
the bottle label and slightly smaller so 
that the glue doesn’t ooze out under the 
label. In front of the operator a runway 
must be provided for a certain number of 
bottles, which lie in it face upward. The 
operator moves the handle backward and 
this motion brings the glue pad into con- 
tact with a felt pad saturated with a thin 
paste or glue. Then she pulls the handle 
forward and this motion brings the glue 
pads into contact with the bottles. An- 
other operator spreads labels on the glued 
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LIQUID HANDLING EQUIPMENT WILL 
GUARANTEE PERFECT SATISFACTION. NOW 
SATISFYING THE BEST --- WHY NOT YOU? 


At left is the new Ertel Semi- 
Automatic Vacuum Bottle Filler 
which comes with either six or 
eight filling spouts. It is low in 
price, economical to operate, is 
speedy and accurate, and is read- 
ily adjustable for different size con- 
tainers. It will not fill imperfect 
containers and the overflow auto- 
matically returns to the reservoir. 


At right is our Fourteen Disk 
Wheel Type Filter, just one of the 
many sizes we manufacture. With 
the use of the Ertel filter and filter 
sheets, you will give your liquids 
a polish heretofore not dreamed of. 
Send us a gallon of your liquid 
and let us prove to you what our a 
filters w will 7 bi, Fourteen Disk Wheel Type Filter 


























Semi-Automatic Vacuum Bottle Filler . uaa - SBR al 


ERTEL ENGINEERING CORP. stv‘Jctt wy 
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" MANUFACTURERS OF 7 = 
Ertel Asbestos Disk Filters, Ertel Asbestos Filter Sheets, Allegheny 
Stainless Steel Tanks, Portable Bottle Fillers, Glass- Lined Tanks, 
Portable Mixers, Pumps and Other Liquid Handling Equipment. 
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ndividuality 


- - a compelling 
sales quality 


Our intimate knowledge of the materials 
used in the art of box making, our crafts- 
manship developed by 50 years’ experience, 
will aid you in securing a box which Will 
appeal to the consumer for its beauty, 
originality and practicability. Tell us 
about your product and let us make up a 


sample container for your approval. 


Created by Young Brothers, Ine. 


YOUNG BROTHERS. 
. ” =. TORY: 
722 EDDY STREET, 
“Makers of Boxes for Over Fifty Years” PROVIDENCE, R. I. 
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surfaces, while a third rubs down. On 
small bottles like mercurochrome bottles 
an operator can glue a dozen at a time ata 
tremendously fast rate. We haven’t tried 
the gadget on round bottles; we’ve been 
messing around trying to work out a way 
to stick another eccentric on the gadget 
so that we can apply the labels too. 


Air Conditioning 

What kind of air do you need in your 
manufacturing processes? Dry air, hot 
air, cold air. You can get any one or all 
of these at small expense if you have a 
good mechanic and are willing to spend a 
few dollars for suitable fans. The trouble 
with air conditioning and the use of 
standard air conditioning equipment is 
that it is so darned expensive for the 
relatively little use you get out of it. If 
you want to air condition a certain part 
of your factory for two or three summer 
months, it will cost you a sizable sum for 
the necessary equipment. And the trouble 
with most air conditioning equipment is 
that it can be used for one purpose only: 
cooling, heating, drying or humidifying. 
It is possible however to construct an 
air conditioning system which will per- 
form any one or all of these duties, but 
not at the same time of course. We don’t 
pretend for a minute that a home made 
air conditioning system will give as good 
results as a specially designed system, but 
it will cost a darned sight less money and 
will perform well enough for average pur- 
poses. All we need for our air conditioning 
system is a fin coil and blower such as 
those made by Grinnell or American 
Blower. Inasmuch as you may wish to 
move this unit to different parts of the 
factory at different times and in view of 
the fact that when used for different pur- 
poses the load on the blower motor will 
vary considerably, it is best to buy motors 
twice or three times the rated capacity for 
ordinary work. ‘These blowers have an 
inlet and an outlet for the circulation of 
water, or steam or refrigerants. For 
heating in winter or air drying at any 
time, steam is passed through the coils. 
In the case of drying you will have to 
make a galvanized iron box either ahead— 
or preferably behind the fan—and you 
will fill this box with bricks or lumps of 
some highly hygroscopic substance such as 
aluminum chloride, activated alumina or 
some similar substance. In arranging the 
moisture trap you will have to make sure 
that there is plenty of air space so that 
air can pass through rapidly or else you 
will create a vacuum behind your fan 
which will minimize drying and create a 
back pressure on the fan. With such a set 
up saturated air from the room will be 
sucked through the moisture trap, heated 
if necessary and discharged back into the 
room. In the summer time if you ‘want 
to cool a certain department, connect up 
the same blower with your city water line 
and circulate cold water through the coils. 
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If your local water supply is too hot to do 
any good you can circulate refrigerated 
water through the coils in which case you 
will have to have a cooling tank, a pump 
and also a small refrigerating unit. Or, 
in most cases preferably, all you need is 
an ice bunker into which you can put a 
few hundred pounds of ice. The trick in 
making ice effective is not only to re- 
circulate room air through ice, but to use 
the ice water. This you can do by putting 
a couple of spray nozzles into the ice 
chest and by pumping the ice water 
through the spray nozzles. Many people 
will protest the cost of ice. While it is 
true that the use of ice bunkers is far 
more expensive to operate than a regular 
refrigerating unit, we must remember that 
we need worry only about the extremely 
hot days. The average summer day is 
tolerable excepting during unusual seasons, 
in which case the unit is not operated 
with ice; it simply performs as a fan. The 
thing to remember is that for occasional 
use a home made make shift is better than 
a fixed installation which costs a heap of 
money and gathers idle dust during the 
major part of the year. 


Hoppers 

We used to think it was a simple matter 
to design a hopper until we designed one 
for bagging ground henbane. At first we 
designed a hopper with a sixty degree con- 
ical bottom and a ten inch orifice. Did 
the henbane come down when the gate 
was opened? Well, I wish it had. The 
damned stuff stuck like a mother-in-law. 
You could poke a two by four through it; 
you could jump on it; you could do almost 
anything and you’d wind up cursing with 
the henbane still hung up. We tried an 
agitator. This turned the whole load 
around in the hopper and didn’t dislodge 
a pound. We tried an eccentric which 


pulled the whole load up out of the conical 














section and it fell back again intact. We 
tried more schemes than would patch hell 
a mile and none of them worked. So we 
had to redesign the hopper. This one 
works. It has an eighteen inch discharge 
gate. It has a semi-conical bottom with a 
straight side so that the angle of repose of 
the material, which in this case is at the 
side of the hopper instead of the center as 
usual, comes directly over the gate. And 
finally, on the perpendicular side of the 
hopper, we placed a slide gate so that if 
the (g.d.) stuff gets hung up again, we can 
open the gate in the side of the hopper and 
quickly dislodge the jam. What perplexed 
us most is that henbane is as dry as saw 
dust and it runs through the fingers like 
chaff. It’s the last material in the world 
that we’d suspect of having an abnormally 
high arching factor. 


Gear Reduction 

Very often it is necessary to set up a 
means of driving a machine or an agitator 
in which case it becomes necessary to 
reduce the speed of the motor shaft to that 
which is required on the drive shaft. 
Usually this is done by means of pulleys 
and counter-shafts or else by means of 
expensive gear reduction units. The same 
result can be obtained by using a worm 
gear assembly which does away with the 
need for pulleys and counter shafts and 
provides a good substitute for a gear reduc- 
tion unit. A shaft of appropriate length is 
coupled on the motor shaft. The worm is 
fitted to this and this in turn is meshed 
with the driving gear. For ordinary reduc- 
tions say 30 to 1 this hook up is practical 
and inexpensive. 


Gentle Sarcasm 

One of the boys sent us the cartoon from 
the Saturday Evening Post. Evidently he 
means to take us for a ride. Well, we 
enjoyed it. 


It is one-man control, the others are merely the repair crew. 


The Drug and Cosmetic Industry 


657 














NEW FACE POWDER TECHNIQUE 


Face powder manufacturers are discussin 
revolutionize face powder manufacture. 


g several new chemical developments which may 


Progressive manufacturers, many of the best known in the cosmetic industry, have already 


found that Abbe face powder equipment has entirely changed 
the old method of manufacture. They have sent old type mixers 
and sifters to the old folks home for machinery. Abbe equipment 
has given their plants a startling new efficiency and economy. 


Here are two Abbe machines which are already revolutionizing 
face powder manufacture. Write for more complete details. 


THE ABBE 
PEBBLE 
MILL: 

For fine milling 
and mixing of 
lace powder, 


fb 
cf 


cv or bases, ete. 


ABBE ENGINEERING CO. 








ABBE BLUTERGESS 
TURBINE SIFTER: For 
the larger manufacturer who 
requires a very fast, large out- 
put machine, this TURBINE 
sifter was developed. 
SPEEDY e EASY TO 
CLEAN @ LOW OPERAT- 
ING COST e SMALL 
FLOOR SPACE. 

We also have the “Midget” 
Blutergess Turbine Sifter for 
the smaller manufacturer @ 
COMPACT e INEXPEN- 
SIVE e EFFICIENT e 
DUSTLESS 











56 CHURCH ST. 
NEW YORK 


COrtlandt 7-1115 


BOSTON @ BUFFALO @ BALTIMORE @ CHICAGO @ AKRON @LOUISVILLE @ LOS ANGELES @ CLEVELAND @ MONTREAL @® TORONTO 





|  4y-Spsed || 
ULTRA-FINE FILTRATION 


Two disc bench filter. Ca- 
pacity—1% gals. per min. 





will 
Boost Your Sales 


If you want to meet and 
beat the “eye appeal” of 
competing products run 
your liquid through an im- 
proved HY-SPEED disc 
filter. 


These filters will give 
your product the greatest 
brilliancy possible---that 
“stand out’’ quality that 
means more sales. 


They come in all sizes 
for handling any quantity 
of liquid. Completely mod- 


ernized in design and construction, they'll do a better job in 


less time---at a lower cost. 


Mfrs. of Filters, Mixers, Bottle Fillers, 
Glass Coated Tanks, Revolving Tables, etc. 


Write for complete catalogue 





ALSOP ENGINEERING CORP. 


39 West 60th Street 
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SUPPOSITORY 
and 


LIPSTICK MOLDS 


Furnished in special composition white metal or brass 
in sizes ranging from 36 to 144 according to your re- 
quirements. 


Presses for rouge and compact cakes. 


HIGHEST GRADE MACHINISTS, Inc. 


163 W. 22nd Street New York City 














Tablet Counting 
Machinery 


COATED AND UNCOATED TYPES 
Accurate, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 


JOHN W. AYERS & SON 


Bloomfield, N. J. 


Manufacturers of Tablet Counting and Filling 
Machinery since 1883 
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Bottle Drip 
Volumetric or gravity fillers can be 
made drip proof in a very simple way. 


You will require a small vacuum pump, 
a length of six inch pipe a couple of feet 
long and caps for the ends to form a 
vacuum tank. The caps are put on the 
pipe; inlet and drain holes are drilled in 
the bottom cap (the vacuum tank being 
mounted vertically on the lower part of the 
filler) and an air connection is drilled into 
the opposite or top cap. A pipe is run 
from this air connection to the intake side 
of the vacuum pump and another one is 
run from the bottom or liquid inlet hole to 
a small header or pipe which is mounted 
horizontally behind the filling heads. This 
header is drilled at equal distances cor- 
responding to the centers of the filling 
head or nozzles. Holes are drilled in the 
rear of each of the filling heads or nozzles 
and a piece of quarter or eight inch pipe is 
fitted into the holes in the filling nozzles 
and also the header. Then a shut off 
valve is connected with the device which 
operates the filler, so that when the bottles 
are filling, the line from the header to the 
inlet of the vacuum tank is closed off. 
When the filling head is raised this valve 
opens and the vacuum created in the 
vacuum tank instantly sucks back all drip. 
This drip goes from the nozzles into the 
header and from there down into the 
vacuum tank where it is allowed to accu- 
mulate until present in sufficient volume 
to warrant breaking the vacuum so that 
it can be drained off. The vacuum pump 
operates continuously so that when the 
bottles are filling and the header line 
closed off a very high vacuum is built up 
in the vacuum tank. 


Stein-Brill Broaden Line 

Fred Stein of Stein-Brill informs us that 
they are now carrying a complete line of 
brand new glass-lined tanks, pumps, agita- 
tors, etc., at their newly enlarged ware- 
house at 183 Varick st., New York. This 
is a new departure for this company which 
has heretofore specialized in used equip- 
ment. 

The tanks are made up in all sizes and 
the complete line is carried in stock. 
Special sizes will also be made up to meet 
your specifications if you have something 
special in mind. 


Pressure Fillers 

An attractive new catalog on pressure 
filling machines has just been issued by 
The Karl Kiefer Machine Co., Cincinnati. 
It is a two-color printing job with the 
beautiful green cover printed in silver and 
black. 

Pressure filling machines of the various 
types as made by the Kiefer organization 
are illustrated and described,— including 
one-man equipment, pressure filling ma- 
chines with corking conveyor, tray type, 
two stem and other filling machines. 
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It is interesting to note, as the catalog 
points out, that the first Kiefer filling 
machine was made more than thirty years 
ago. The line today is extremely compre- 
hensive, including in addition to the pres- 
sure and syphon filling machines shown in 
the catalog, vacuum filling machines of 
all types and sizes, and measuring ma- 
chines for all kinds of liquids and semi- 
liquid products, as well as bottle cleaning 
machines, conveyors, packaging tables, 
corking and screw capping machines, fil- 
ters, pumps, etc. 


News About New Equipment 
Proctor & Schwartz, Inc., Philadelphia, 
announce a new line of tray dryers 
especially adaptable for pharmaceuticals 
and makers of rouge tablets, tablet gran- 
ulations, etc. These are equipped with 
special drying trays. Another interesting 
feature is that the direction of the air cur- 
rents is automatically reversed at timed 
intervals by means of a timing and re- 
versing mechanism on the motor. The 
framework of these dryers is inside the 
insulation, a feature which guards against 
heat losses. The unit is both efficient and 
economical to operate because of the use 
of fin coils instead of bent piping which is 
used in many other units. Many of the 
biggest firms in the trade have them. 
Some have made effervescent salts in a 
couple of hours in the worst kind of 
weather. Others have made bile salts in 
the morning and compressed them into 
tablets in the afternoon. 
P. & S. is one of the oldest firms specializ- 
ing in this type of equipment it enjoys an 


Inasmuch as 


excellent reputation. 

Chemicolloid Laboratories, Inc. New 
York announce a new model small colloid 
mill. Features of this machine are: price 
$250., speed: 3600 rpm, rotor and stator 
dimensions 2'% inches, construction: cast 
iron, monel material chamber, water 
cooled. 

J. H. Day Company, Cincinnati, have 
issued an attractively illustrated circular 
describing the Day Ro-Ball Stablized 
gyrating sifter, which is recommended for 
speedy sifting of face powder and kindred 
products. 

Paul O. Abbe, Inc. Little Falls, N. J. 
have issued a brochure called Broken 
Porcelain describing the effect of chipped 
and broken pebbles on milling time. The 
brochure describes the Abbe process for 
making porcelain pebbles and linings. The 
booklet will interest pebble mill users who 
should get a copy. 

F. J. Stokes Machine Co., Philadelphia, 
have issued a completely revised edition of 
their catalog on tube, jar and powder 
filling equipment. Available advisory 
service, their patented development in air- 
tight tube closures and a complete line of 
hand operated and power driven fillers are 
described. Lipstick molds, compact 
presses, kettles, mixers, bottle washer, 
drying closets, water stills and other 
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equipment of interest to the pharmaceu- 
tical and cosmetic fields are described. 
Numerous installation views are included. 
It’s a good box, boys, you should have a 
copy. 


Ball Mill Sifter 


Many of you who operate ball mills for 
milling drug extracts or face powder will 
be interested in a sifter and sifter box we 
have worked out. This device consists of 
a rectangular box made the same size as a 
pebble mill drawer. Mounted under this 
is a galvanized hopper for filling cans, it 
being fitted with a slide gate. The bottom 
of the pebble mill drawer is made in sec- 
tions so that each one comprises a slide 
gate. Inside of the sifter box there is 
mounted an eccentric sifter. In operation 
the pebble mill drawer is hoisted up and 
set on the sifter box. A cover is placed 
over it to keep down dust. The sifter is 
started and the slides in the bottom of the 
pebble mill drawer are pulled back. The 
material in the drawer falls into the sifter 
through which it passes into the hopper 
below, from which in turn it is filled into 
cans. 


Angle Plate Feed 

We wonder why makers of straight line 
automatic fillers construct their intake 
runways so that the operator must place 
the bottles directly into the runway. This 
slows her up by limiting the number of 
bottles she can handle at one time and, as 
a consequence, when a filler is running at 
90 or 100 bottles per minute one girl is hard 
pressed to keep up. In most cases it takes 
two girls. In a former issue we suggested 
a turn table feed. In addition we wish to 
suggest the possibilities of an angle plate. 
This plate should be mounted parallel 
with the intake runway forming a guide 
for the bottle and it should be placed at an 
angle of 80. The end of the plate toward 
the filler should be curved gradually so as 
to straighten the bottles up before they 
pass into the filler. Such a plate would 
form a trough enabling an operator to 
drop as many bottles as she can hold in 
both hands into it at once. She wouldn’t 
have to worry about getting the bottoms 
of the bottles set into the runway proper. 
They'd do that themselves. 


Sanders P. M. of Grove Laboratories 


Harry Sanders, who used to be Produc- 
tion Manager for Forhans, has been ap- 
pointed to a similar position with Grove 
Laboratories, Inc. (Formerly Paris Medi- 
cine Co.) manufacturers of Grove’s Bromo 
Laxative Quinine, those little brown tab- 
lets you take when you want to kill a cold. 
Inasmuch as Grove Laboratories has just 
completed one of the most modern and 
efficient plants in the trade Harry will 
have a swell job. Speaking for the pro- 
duction men of the trade, the Department 
wishes you luck, Harry. 
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ROSS oixtMent Mitts 


FOR MILLING TOOTH PASTE, SHAVING CREAMS, OINTMENTS, LIPSTICK, ETC. 





Ross No. 18 Water Cooled, 8’’ Laboratory 


Hopper or Ointment Mill 


Used extensively for grinding 
Tooth Paste, Shaving Cream, Oint- 
ments, Lipstick Masses, and many 
other materials. 

Built in a number of sizes and can 


be furnished for either pulley drive 
or direct motor drive. 








, i : 
a 
Fig IISOA 


Our new Model Laboratory Flat Stone 
Mill is designed for laboratory use for grinding 


small experimental or trial batches. 





No. 9 Size 8” Motcr Driven Mill 


No. 52 Size 414” x 10” Roller Mill 

Used for the milling of Ointment 
Bases containing insoluble chemicals. 
Also used for milling Lipstick, Eye 
Shadow and Mascara Bases where it is 
necessary to obtain extremely fine dis- 
persion of color. 

Built in a number of sizes especially 


Ne alen 2 = © ‘ ee 
Can also be furnished in large commercial adaptable where large production is 


sizes. 


required. 


CHARLES ROSS & SON COMPANY 


83 EMERSON PLACE 


Write for new Catalog 


BROOKLYN, N. Y. 




















NEW !! a MOTOR DRIVEN 


Clipless Tube 


Paste and Cream Rotary Pumps 


Mixers Centrifugal Pumps 
Portable Electric Filling, Closing and Clipping 
Mixers Machines, hand and automatic 


Bottle Fillers 
Powder Fillers 


183 VARICK STREET 
WaAlker 5-6892 


Powder Mixers and Sifters 
Jacketed Kettles 
Ointment Mills Glass Enameled Tanks 


GEORGE G. RODGERS CO. 


NEW YORK CITY 


Closer 


Our new No. 5A Di- 
rect Motor-driven 
Clipless Tube Closer 
has a capacity of 
up to 40 tubes per 
minute and our 
No. 8A Direct Motor- 
driven Tube and 
Jar Filler up to 50 
tubes per minute. 
An exceptionally 


compact unit, occu- types. 


SUSPENSIONS: Milk of magnesia, liquid face 
powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 


SOLUTIONS: Cough medicines, proprietaries, 


mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


pying a minimum of 
space. Foot pedal, 
not shown, supplied 
with each motor- 
driven machine. This 
makes the most eco- 
nomical and efficient 
complete filling and 
closing unit on the 
market today. Send 
for Catalogue No. 5 
which also contains 
specifications on: 


Improve your EMULSIONS 


and SUSPENSIONS 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 


The Manton-Gaulin Homo- 








Established 1890 








genizer is more effective and 
less expensive than a colloid 
mill. Sizes are available from 
twelve to several hundred 
gallons per hour. SEND 
FOR CATALOG. 


The Manton-Gaulin 
Manufacturing Co., Inc. 








EVERETT :: MASS. 
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the story of quality than the appearance 
of the product itself. 


through a Kiefer Filter—is more inviting and desirable. 


Kiefer Filters are made in filtermasse types—paper sheet—cloth 

pad—and in all sizes. You can easily obtain just the filter to 
suit your product and plant conditions. Install a Kiefer Filter 
and remove every trace of cloud and sediment. 


WRITE FOR CATALOG 


A. J. STERLING., 225 Broadway, Room 1209, New York 


An up-to-date and practical 
guide-book for manufacturers 
MANUFACTURERS’ 
PRACTICAL RECIPES 











By 
LEWIS JAMESON 


in all industries, including 


Pharmaceutical and Toilet Preparations 


Preparations—for the Hair—Shampoos and Hair Soaps—Massage 
Lotions—Mouth Washes—Perfume Compounds—for Hair Washes— 
Brilliantine Perfumes—Hair Oil Perfumes—Compound Perfumes for 
Pomades—Dentifrice Essence—Essences for Skin Creams—Shampoos 
—Shampoo Powders—Brilliantines and Lustralines—Hair Oils—Hair 
Pomades—Depilatory Preparations—Shaving Specialties—Titanium 
Oxide Toilet Powders—Face and Skin Powders—Dental Goods— 
Antiseptic Mouth Washes—Foaming Dentifrices—Mouth Wash 
Essences—Dentifrice Creams—Tooth Pastes—Tooth Powders—Tooth 
Soaps—Mouth Wash Tablets—Toilet Creams—Lotions, Ete.—Vege- 
table Milks—Preparations for the Hands—Vanishing Creams—Cold 
Creams—Chemists’ Sweets. 





f__________} 
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THE DRUG and COSMETIC INDUSTRY 
101 West 31st St. Book Dept. New York City 
= 


WORCESTER, MASS. 


Makers of Complete line of automatic and 
semi-automatic labelers, 
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ical features, developed by manufac- 
turing experience of morethan 35 years. 


MODEL-:S: IMPROVED 
| WORLD 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle orjar. Many exclusive mechan- 


Economic Machinery Company 


Gprakty first in your product! And ys 
nothing tells more convincingly LE 


clean, clear, sparkling product—given a real filtration <S3 





P. JORGENSEN T. C. KELLY M. CG. FLNN 
311 California St. 222 W. Adams St. 10 HighJSt. 
San Francisco Chicago Boston 
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‘New England Agitators. 


They are trouble free. “’New England” Agitators—drives, 
stirrers, and accessories—are designed and built as 4 unit 
for your particular job. 

They do a better mixing job—and better mixing has helped 
the sale of many medicines, tonics, and lotions as it may 
help the sale of your 
product. 

They reduce production 
costs by doing better mix- 
ing in less time and by 
doing away with costly 
shutdowns due to agitator 
failures. 

NEW BULLETIN 341 is 


now ready for mailing. 
Write for a copy. 


NEW ENGLAND 
TANK & TOWER CO. 


MAIN OFFICE & WORKS - EVERETT, MASS. 
NEW YORK OFFICE - SO CHURCH ST. 








No. 2 Rotary 
Tablet Machine 


ARTHUR COLTON COMPANY 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton | 
machines. | 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 


The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of | 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


New and Improved! | 


2620 East Jefferson Ave. 


Detroit, Michigan 
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PERFUMERS’ SHELF 


Eau de Cologne 


Eau de Colognes are again coming back 


into popularity and regaining a place once 
more on “my lady’s dressing table.” One 
of the first and most popular was the fam- 
ous and well-known Eau de Cologne, 47-11 
which has enjoyed increasing popularity 
throughout the years and from the won- 
derful progress made by this popular prod- 
uct other developments have been made 
along this line which have been variations 
of this popular type of odor. 

The first thing which the perfumer must 
consider in making his Eau de Cologne is 
the quality of the materials used. It is 
absolutely necessary that the finest quality 
ingredients be obtained and carefully 
blended to produce the desired blend. Let 
us first consider oil of bergamot which is a 
necessary adjunct to this material. Some 
of the types of bergamot on the market at 
the present time are not satisfactory and 
the user of this material should carefully 
examine various samples before incor- 
porating same in his mixture. If the cost 
of the item will permit. it is recommended 
that a selected bergamot be purchased or 
else a fine bergamot terpeneless be selected 
to incorporate with the other items. Such 
materials as rosemary, lemon grass _re- 
distilled, citrol, lavender flowers, lemon, 
orange, neroli, and tincture of musk go to 
make up the balance of the ingredients 
used and where a new type of odor is re- 
quired, this can be advantageously 
changed by the use of an ambergris syn- 
thetic or other ambre note to produce the 
Eau de Cologne ambre type. The finished 
product should have as its first qualifica- 
tion an exceedingly refreshing character, 
should not be too strong in perfume in- 
gredients, and not as decidedly lasting as 
perfume. It should also contain a small 
amount of fixative to prevent any decom- 
position of the citrus oils present and if 
first class products are not used in its 
manufacture there is a decided danger 
that a breaking down process will take 
place and the Eau de Cologne will spoil on 
long standing. It is expected that there 
will be a decided increase in the popularity 
of Eau de Cologne in the United States as 
has been the case in the leading European 
countries in the past and every perfumer 
should consider this as a new item which 
will be a new and valuable adjunct to his 
line. 


Sachets 

It has recently been noticed that sachets 
are beginning to gain an important place 
on the perfume counter, and naturally the 
average manufacturer is considering add- 
ing this to his line of merchandise. In per- 
fuming sachets, the method followed is 
closely resembling that of perfuming face 
powder in that the selection of the aroma- 
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tics, essential oils, and flower products 
used are practically the same. 

The old type of sachet used in the past 
contain mostly kaolin as a base but since 
the sachet pillow has come into popularity 
it is necessary to use a medium to carry 
the perfume which will not sift through 
the satin covering. One of the best 
methods of doing this is to melt down 
paraflin wax and, just before the solidifica- 
tion point is reached, to add the necessary 
amount of perfume. For example, one 
pound of perfume oil to six pounds of 
paraflin wax. The wax is then finally 
shredded and placed in the center of the 
cotton filler and it will be found that by 
this method, the perfume odor can be held 
indefinitely without losing its aroma. Orris 
root has also been used in this connection 
but has its disadvantages in that it tends 
to become wormy and also has an allergic 
action on certain individuals. Also where 
orris root is used the quantity of fixative 
required in the perfume oil must be in- 
creased since it has been found that its 
fixative value is not as great as that of the 
paraffin wax. It will also be found in orris 
root that it works exceptionally well with 
violet odor but where, for example, gar- 
denia or sweet pea is used as a perfume, 
the odor of the orris root tends to detract 
from the odor of the sweet pea. 

Should the popularity of sachet con- 
tinue to increase there no doubt will be 
new developments along this line which 
will be of interest to every manufacturer 
of this product. Now that the Christmas 


Season is here, the popular odors which 
seem to be most in demand are those of 
the flowery types such as gardenia, sweet 
pea, lilly of the valley and various flowery 
types of odors. The heavier types which 
have come into prominence are those of 
the Russian Leather types and Crepe de 
Chine types. Shalimar and Chanel types 
are still ruling favorites and have lost 
none of their recent popularity. 


Terpinyl Esters 

Terpinyl butyrate imparts a rich and 
very pleasant fragrance to a lilac or 
muguet composition, even though it re- 
sembles somewhat the odor of lavender. 
Good results attend its use in certain types 
of rose and fancy bouquets. 

The unpleasant scent of valerian is 
suggested by the comparatively little 
known terpinyl valerianate. Nevertheless, 
fine effects can be accomplished with it in 
conjunction with artificial ambers and oil 
of vetivert or vetivert acetate. Methyl 
nonylacetaldehyde and oil of sweet orange 
are also useful for b-ending with it. 

The cinnamate is another very ‘nt \rest- 
ing ester of terpineol. It diffuses a soft 
fresh odor that resembles lilac and is very 
lasting. It is useful in lilac and muguet 
compositions and in contrast with ter- 
pineol itself possesses fixative properties. 
It can be used in suitable combinations for 
perfuming face powder, while terpineol 
itself is strongly inclined to develop a 
musty odor in face powder and in conse- 
quence thereof is little used for this 


purpose. 





























@ So Dae pe eliteas 





“Is this true oil of Gardenia?” 
“I picked the flowers myself” 
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“Time Changes and We With Time 
But Not in Ways of Friendship” 


Christmas is a sort of stopping place where fellow travelers 
pause to forget the long weary miles that lie behind and to 
remember the faith and loyalty of friends who have made 
their way most pleasant. 


In past years we rejoiced in a prosperity; the result of the 
loyalty and good will of our friends in the industry. 


And even when sterner times came we found that those friends 
were not merely of the fair weather type. 


At this joyful Christmas season, we thank you for that loyalty 
and ask the privilege of serving you better and more faithfully 
in the happy years to come. 


In remembrance of our past pleasant relations, accept our 
sincere good wishes for your well deserved success during the 
coming years. 


“The Charm of Christmas Lies 
in the Thought That We Live 
in the Memory of Our Friends” 


COMPAGNIE PARENTO, INC. 
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THE COMPOUNDERS’ CORNER 


Deodorizing Depilatories 

Depilatories which are themselves in- 
odorous develop an odor on the skin when 
used. This is because of the fact that they 
are applied in the form of a paste, the cake 
from the dried paste being removed with 
the hair, and the surface of the skin then 
being washed with water. The water 
which is applied to the skin produces sul- 
furetted hydrogen by hydrolysis with the 
sulfur compound which practically all 
depilatories contain, or by the action of 
the carbon dioxide in the water and in the 
atmosphere. The user of a depilatory 
can not cover this objectionable odor with 
perfume. 

If instead of using plain water to wash 
the skin, the user puts in the water such 
substances as interact with the sulfide to 
give insoluble and inodorous compounds, 
the odor will not occur. These substances 
can be mineral, organic, or organo-metal- 
lic, excellent results being obtained with 
salts of metals such as cadium, antimony, 
manganese, or zinc. At the same time 
there may be added a basic salt, a car- 
bonate, or a soluble or insoluble base, or 
any substance capable of neutralizing the 
small quantity of acid liberated by the 
precipitation of sulfide from sulfuretted 
hydrogen. As an example, a mixture of 
75% zine sulfate and 25% zinc oxide may 
be used. In addition to reacting with the 
acid formed, zinc oxide has a considerable 
absorbent property which reenforces the 
action of the salt. In fact, zinc oxide 
alone can fix sulfuretted hydrogen as zinc 
sulfide. 

Sulfites or bisulfites which precipitate 
sulfur, may be used, and a further varia- 
tion is the addition to the water of any 
suitable oxidizing agent such as hydrogen 
peroxide, barium peroxide, potassium per- 
manganate, hypochlorites, or any other 
agent readily yielding oxygen. At the 
same time other substances may be in- 
cluded with the above for their emollient 
action on the skin—glycerin, stearates, 
etc. 


Sunburn Preventives 

There is now available for inspection at 
the British Patent Office Complete Specifi- 
cation No. 9795/34 of the I. G. Farb., 
A.G., which describes an invention for the 
preparation of products which give pro- 
tection against sunburn. Products which 
have a strong absorption capacity for the 
ultra-violet rays, but which permit to pass 
those rays which are beneficial and which 
produce a pleasing tan, have been dis- 
covered. It has been found that, par- 
ticularly useful are organic bodies of the 
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following general formula: R-X=C-R, 
in which R denotes an aromatic nucleus, 
and X denotes either nitrogen or a methine 
group. 

By the application of these bodies, the 
formation of erythemas is avoided without 
the skins being prevented from growing 
brown. Besides this, the bodies employed 
according to the present invention are 
efficient in extremely thin layers as are 
formed for example by rubbing a solution, 
or liquid or salve-like dispersion thereof, on 
to the skin in contradistinction to the 
relatively thick layers of protective salves 
hitherto used. For these purposes the 
bodies employed should be colorless or 
practically colorless and must be non- 
poisonous, that is, they must neither 
poison nor irritate either the unbroken 
skin or wounds. 

As film-forming substances suitable for 
use as vehicles for the bodies described 
above the usual bases of skin creams or 
ointments are employed as, for example, 
purified wool fat or lard, aliphatic alcohols 
of high molecular weight, petroleum jelly, 
paraffin oil, vegetable oils or fats, either 
alone or in combination with each other 
and/or with water and/or glycerin. In 
most cases a content of the preparations of 
from about 2 to about 5 per cent. by 
weight of the absorptive bodies is suffi- 
cient. 

The following examples illustrate the 
invention:—Example 1: 2.5 grams of 
phenylbenzimidazole sulphonic acid sod- 
ium salt are dissolved in 4 ccs. of distilled 
water, and about 95 grams of a homogen- 
ous mixture of 10 parts by weight of wheat 
starch, 2 parts by weight of pulverized 
tragacanth, 15 parts by weight of water, 5 
parts by weight of ethyl alcohol, and 100 
parts by weight of glycerin are added. If 
the thin liquid preparation is rubbed on to 
the skin in a layer of about 0.03 mm. 

thickness a tan coloration of the skin with- 
out the formation of an aching erythema 
is attained after an irradiation by the sun 
which, without the application of the 
preparation, leads to a_ highly aching 
erythema after the same period of irradia- 
tion. The same valuable effect is ob- 
tained even if the thickness of the protec- 
tive layer be reduced to 0.01 mm. or be 
experimentally increased to 0.1 mm. 

Example 2: 3 grams of 2-(para-tolyl)- 
benzimidazole are dissolved in 97 parts of 
purified anhydrous wool fat. The effect of 
the preparation is the same as that of the 
preparation described in example 1. 

Example 3: 2.5 grams of 2-(para- 
methoxyphenyl)-benzimidazole are dis- 
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solved in 97.5 grams of purified anhydrous 
wool-fat. The effect of the preparation is 
the same as that of the preparation de- 
scribed in exampie 2. 

Instead of the particularly efficient ben- . 
zimidazoles, the following bodies may be 
used :-— 

Stilbene. 

a-phenylcinnamic nitrile. 

a-phenylfurfuracrylic nitrile. 

2-phenylindole. 

2-phenylbenzimidazole. 

2-(p-dimethylaminopheny])-benzimida- 

zole. 

2-phenylbenzoxazole. 

2-(o-hydroxypheny]l)-benzoxazole. 

Acetyl-dihydrothiotoluidine-m onosul- 

phonic acid. 

2-phenylquinoline. 

2-phenylquinoline-4-carboxylic ethyl- 

ester. 

3-phenylcoumarin. 

2.3 diphenylquinoxaline. 

2-acetyl-3-bromo-indazole. 

N-acetylcarbazole. 

a-carboxethylbenzotetronic acid. 

2-acetylaminocarbazole. 
2-thiobenzimidazole and indazole-2-ace- 
tic acid. 


New-Type Cream 

Recently we were told of what is de- 
scribed as a real scientific advance in cos- 
metics. This consists of two creams which 
would have to be used together and there- 
fore sold in some manner of double jar. 
One of the creams is an anhydrous cream 
which has been irradiated. That is, it is 
a lanolin or petrolatum base cream which 
has subjected to ultra-violet light. It 
seems that when this cream is irradiated, 
peroxididic salts are formed, which, when 
they come into contact with water, give up 
nascent oxygen. So the process of using 
this discovery consists of rubbing on this 
cream and the cold cream which comes 
with it at the same time. The nascent 
oxygen is said to be a marvellous correc- 
tive for blackheads, enlarged pores, and 
all sorts of skin troubles. 


New Color Analyzer 

A new instrument for analyzing colors 
according to their psychological attributes 
of hue, saturation, and brilliance is being 
offered by Bausch & Lomb. It is called 
the HSB Analyzer, and is designed for use 
with the standard Munsell color discs, 
based on the Munsell system of color 
nomenclature. Special advantages of the 
instrument are: Coorelation with psy- 
chological response; numerical values for 
all three attributes of color; possibility of 
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56 PAGES of authoritative information on the use of Tri- 
ethanolamine in the formulation of Leather Polishes, Cold 
Creams, Cutting Oils, Orchard Sprays and other products in 
the Insecticide, Textile, Cosmetic and Pharmaceutical indus- 
tries. The subject matter has been brought up to date 
and new data added since the last edition. The 


coupon or your letterhead will bring you a copy. ised aliiiiaiaiii tesa teaetaa 


@ In addition to Triethanolamine, Carbide and Carbon Chemi- 
cals Corporation also offers many other Amines, Alcohols, Alde- 
hydes, Esters, Ethers, Chlorhydrocarbons, Glycols, Ketones and other 


organic chemicals. 


CARBIDE AND CARBON CHEMICALS CORPORATION Name...... Leela ae: 8 eave erent eRserels She Misio eee se =e 
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Carbide and Carbon Chemicals Corporation 
8. 12-34 


Gentlemen: 






Please send me the new Edition of “Emulsions”. 


Producers of Synthetic Organic Chemicals 
30 East 42nd Street, New York, N. Y. NNN cnt acresmnaumndiangunaiteiagecian | 
Unit of Union Carbide UCC and Carbon Corporation 
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reconstructing and reviewing any color 
from numerical data; color matching is 
done in total—not by sections of the 
spectrum. 
Ethyanolamines 

Although much has been accomplished 
with triethanolamine since its compara- 
tively recent discovery, practically no de- 
velopment of monoethanolamine and di- 
ethanolamine have been reported in the 
manufacture of drugs and cosmetics. We 
that ex- 
perimented with at the present time and 
that the product holds forth much promise 
in the manufacture of wave-set lotions as 
A new book 
on these interesting organic chemicals, as 


hear diethanolamine is being 


well as in other preparations. 


well as on the many other interesting 
chemicals which are manufactured by 
Carbide & Carbon Chemicals Corp. has 
just been issued. We suggest that you 
write for one to the company at 30 East 
42st., New York, as they tell us they will 
be pleased to answer all requests. 
Chalk Information 

Of particular interest to makers of 
tooth pastes and tooth powders is a new 
monograph on precipitated chalk being 
distributed by H. J. Baker & Bro., New 
York, distributors of Sturge’s chalk. The 
monograph gives information on the phy- 
sical forms of calcium carbonate; mixing 
chalk of different densities; sensitivity of 
precipitated chalk to handling; settlement 
tests; a study of pastes. If you want a 
copy drop a card to Baker at 271 Madison 
ave., New York. 


Removing Cosmetics 


A solid cream for removing cosmetics 
consists of white ceresin 20.0, white vase- 
line 30.0, white vaseline oil 40.0 and min- 
eral oil 10.0. To adjust for differences in 
temperature, the mixture must contain a 
larger proportion of the liquid ingre- 
dients in winter and must be more solid in 
summer. A recent commercial emulsion 
has hydronated arachis oil as its base; 
another mixture consists of coco oil, palm 
kernel oil, vaseline and ceresin. 

Recipes recommended by Winter are the 
following: (1) yellow petrolatum 400 g., 
cocoa butter 400 g. and 200 g. of pale 
ceresin. (2) mineral oil 300 g., cocoa butter 


150 g., tallow 100 g, lard 50 g., pale 
ceresin 350 g. and petrolatum 100 g. (3) 
yellow wax 350 g., mineral oil 700 g., 


paraffin 50/52° 200 g. 4 (4) lard 600 g., 
spermaceti 200 g., mineral oil 50 g. and 
tincture of benzoin 50 g. (5) stearine 
140 g., mineral oil 300 g., white ceresin 


200 g., fresh, neutral soap 30 g., water 


g., 
1,100 g., borax 5 g. and ammonia (0.970) 
60 g. First prepare a stearine soap from 


the ammonia and the stearine, add the 
neutral soap and then add the melted 
fats to the homogeneous cream. 

H. Bohm suggests mixtures or emul- 
sions of soaps and alkali bicarbonates to 
remove cosmetics quickly in the cold with- 
out harming the skin. Saponify cocoa 
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butter, castor oil, almond oil, sesame oil 
or mixtures of these with alkalies and add 
10% of sodium bicarbonate. To use, the 
paste is rubbed on the skin with water and 
then washed off with water. 


Chemicals in Skin Cosmetics 
Ichthyol CozH3gS830g(NH4) is obtained 


by the dry distillation of bituminous shale 


from the Tyrol and contains 10% of 


The 
saturated with ammonia after sulfonation 
and is sold as a water soluble product. 


organic sulfur. crude product is 
5 


Ichthyol-Ammonium, the ichthyol of com- 
merce, dissolves in alcohol, ether, glycerin, 
etc. It forms a clear, dark yellow to dark 
brown syrupy liquid. 

It is also sold in the form of salves, 
creams, solutions, soaps, and plasters for 
bite, 
pruritus, acne, eczema, inflammation, 
herpes, etc. 


burns, migraine, frost chilblains, 
It is a good antiseptic. 

Other organic substances treated with 
sulfur are recommended as ichthyol sub- 
stitutes. Some of these substances are 
sulfonated lanolin, sulfonated carbohy- 
drate (Pyonin), and sulfonated ethereal 
oils, e. g., Thiopinol made from pine oil 
distillates and sulfur. 

Ichthoform is formed from formaldehyde 
and ichthyolsulfonic acid. It is a black 
brown odorless powder insoluble in the 
usual solvents. It is an antiseptic used as 
an addition to dusting powder for treating 
morbid skin conditions. 

Keratin is a horn substance obtained 
from horn chips by treatment with pepsin. 
Ten parts of raw material are extracted 
for five to seven days with a mixture of 
twenty parts of ether and fifty parts of 
alcohol. The washed with 
alcohol, with warm water and finally with 


residue is 


a mixture of one part of pepsin, five parts 
of 25% hydrochloric acid, and 994 parts of 
water at 40° for one day. The residue is 
washed and dried and refluxed for thirty 
hours with 100 parts of glacial acetic acid. 
The solution is filtered through glass wool, 
evaporated to a syrup, and dried on glass 
plates at 60-70°. 

ing intestinal pills. 


Keratin is used for cov- 


Certain types of keratin are used inter- 
nally to overcome loss of hair; certain 
degradation products are used in skin 
creams. 

Lecithin consists of a_ glycerinophos- 
phoric acid esterfied through its hydroxyl 
group with palmitic, stearic or oleic acid 
and containing choline in its phosphoric 


residue. Various types of lecithin exist 


containing different fatty acids in the 
molecule. Baryta water breaks down 
lecithin into choline, fatty acid, and 


glycerinophosphoric acid. The phospha- 
tide has recently been prepared in crystal- 
line form. 

Lecithin is a brown-yellow, hygroscopic, 
wax-like mass which darkens under the 
influence of light and is unstable. Solu- 
tions are more stable, especially those in 
methyl alcohol. It is obtained from egg 
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yellow and nerve substances, although it is 
present in all cells. 

Cephalin (C42Hg2NPOj3) is found pre- 
dominantly in the brain and in the nerve 
lipoids, and is more than half of the ligroin 
extract of white substance. It does not 
but contain chol- 
amine, insoluble in alcohol. Plant lecithin, 
which is always contaminated by oil, con- 


Egg yolk contains 11-12% 


contain choline, does 


tains choline. 
of lecithin. 

Lecithin is a good emulsifier; when used 
in large quantity it makes the cream more 
consistent. Plant lecithins are less easily 
soluble than animal varieties. Lecithin is 
particularly recommended for use in nour- 
ishing creams, since it plays an important 
part in all plant and animal vital processes. 
Plant lecithin is used as an addition to 
toilet soaps (2-5%). Large quantities of 
lecithin or long continued use of cream 
makes the skin somewhat dry In creams 
it is best to use pure egg lecithin, nerve 
lecithin or lecithin pro emulsione. Leci- 
thin ingredients soluble in water and dilute 
alcohol are specially interesting for cos- 
metic purposes. As an example, mix one 
liter of buttermilk with six grams of am- 
monia solution and add soda liquor until 
the mixture begins gradually to clear. In 
general, 2 grams of 16° liquor are suffi- 
cient. On standing twenty-four hours 
longer the liquid becomes clear. Clarifica- 
tion can be accelerated by heating to 40°. 
Now slake 1.5 grams of quick lime with 
water, stir the powder with 20 grams of” 
and slowly add the slurry to the 
clarified liquid. Filter the thick deposit. 
Evaporate below 40° in vacus to 20 grams. 
Add 50% alcohol and again evaporate be- 
low 40°. The thick residue, weighing 5 
grams, is weakly alkaline and easily soluble: 
in water or dilute alcohol. 

Naphthols CygH7OH, alpha, occurs in: 
either as glistening needles or a white, 
crystalline powder, slightly soluble in: 
water, easily soluble in alcohol, ether and 
fatty oils. It is a strong antiseptic and 
anti-ferment, about 50% stronger than 
beta naphthol. 


water, 


Beta naphthol occurs in colorless crys- 
talline leaflets soluble in alcohol, ether, 
chloroform, benzol, fatty oils. It is slight- 
ly soluble in cold water, much more so in 
hot water. It is a good antiseptic and is 
used externally in place of tar for itching, 
psoriasis, eczema and other skin ailments. 

Dilute solutions are keratoplastic, con- 
centrated solutions keratolytic; acids pro- 
mote acitivity while bases weaken it. Used 
for treating falling hair, pimples, etc. 
Tetrahydro-beta-naphthol is also a good 
disinfectant. The naphthols form oily 
compounds with camphor, menthol or 
thymol which are also useful in cosmetics. 


Naphthols are poisonous and _ easily 
absorbed. 
Naphthol- and naphthylamine sulfonic 


acids absorb ultra-violet rays even when 
highly diluted. The 2-naphthol-6, 8- 
disulfonic acid is mentioned in German 
patent 379,699. 
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Non-Beverage 


Denatured Alcohol, 
Alcohol, >. Taxpaid and 


all formulae Taxfree 


EMPIRE DISTILLING CORPORATION 


Executive Offices: 347 Madison Avenue, New York 
Distillery: 82nd Street and Bartram Avenue, Philadelphia 
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Insist Upon the Genuine 


Russian White Oil 


Food and Drugs Administration States That 
Russian Oils Must Come From Russian Crude. 


Russian U.S. P. White Mineral Oils, made by only a very few European 
refiners, are refined from no other than GENUINE Russian Crude. Our 
suppliers, Oelwerke Julius Schindler, have had large contracts for many 
years with the Russian Naphtha Syndicate and ship the crude on their 
own tank steamers from Batum (Black Sea) to their Hamburg refinery. 

* * * * 


The designation ‘*Russian Oil’? cannot be applied rightfully to oil of any 
other than Russian origin. This is confirmed by a recent statement from 
the Food and Drugs Administration which states that: 

“The public generally understands the term ‘*Russian’”’ as applied to 
mineral oils as having a geographic significance. Under these circum- 
stances, the use of the term ‘‘Russian’”’ in connection with mineral oils 
coming from wells elsewhere than in Russia, or in territory that was 
formerly included in Russia, would be misleading and therefore violative 
of the Federal Food and Drugs Act.”’ 

* * * * 

By purchasing oils made by reliable, old-established European refiners, 
you are assured of receiving GENUINE Imported Russian Oils. . . . Our 
“FLAG BRAND” oils (viscosities up to 345°) are known for their unexcelled 
quality and high degree of purity. 


S. SCHWABACHER & CO., Inc. 


59 PEARL STREET NEW YORK CITY 
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ADVANCING THERAPY 


Mineral Oil and Vitamin A 


During recent years there have been 
statements made that the use of mineral 
oil as a laxative caused the vitamin A 
taken into the body to be destroyed or 
absorbed and carried away so that no 
benefit was received from the vitamin and 
vitamin A deficiency might result. Now 
comes the Journal of the A. M. A. in an 
editorial to tell the facts about this matter. 
The Journal tells of the work of Dutcher 
and his associates who fed to animals 
quantities of liquid petrolatum together 
with butter fat, carotene, cod liver oil 
and an extremely potent concentrate of 
cod liver oil. When cod liver and mineral 
were given together, utilization of vitamin 
A was inhibited, but increasing doses of 
cod liver oil gave favorable results. The 
potent concentrate was well utilized de- 
spite the mineral oil. Absorption of 
vitamin A in butter was retarded by 
mineral oil, as was absorption of vitamin A 
supplied by carotene Examination of the 
feces proved that the carotene was not 
destroyed by the mineral oil, but merely 
passed through. Therefore, mineral oil, 
when taken at the same time as vitamin A 
products are taken, prevent absorption 
of the vitamin But the usual practice of 
taking mineral oil apart from meals vir- 
tually eliminates the danger of loss of 
vitamin. 


Antiseptic in the Nose 

Nasal mucus contains an enzyme known 
as lysozyme, which is a powerful anti- 
septic, according to A. Hitling in the 
Archives of Otolaryngology. The fact that 
an enzyme was present in the mucus was 
originally discovered by Fleming in 1922, 
but now it has been identified. During 
periods of infection it is necessary to re- 
enforce this antiseptic with external 
products. 


Barbiturate Substitute 

In nervous cases F. E. Chidester in the 
Medical World, suggests a substitute for 
barbiturates the depression of 
thyroid function will be avoided, and so 
that sodium salicylate preparations will 
not have to be used. The substitute is an 
old, but little used preparation formulated 
by C. W. Chidester in 1890: and con- 
sisting of acetanilid 214 gr.; sodium bi- 
carbonate 21% gr.; caffeine 14 gr.; fl. ertr. 
gelsemium 14 minim. In this preparation 
caffeine stimulates the thyroid, gelsemium 
eases the pain, sodium bicarbonate off- 
sets excess iodine. There is no depression 
following its use. 


sO as 


Prostate Gland Treatment 

Operations for enlarged prostate glands 
may soon be things of the past if re- 
searches now under way in Cleveland 
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materialize. Dr. D. R. McCullagh, Dr. 
Eugene Cutuly, and Dr. Benjamin Stim- 
mel are now working with a new male sex 
hormone called “inhibin,” which slows up 
the action of pituitary gland, which in 
turn seems to have an effect upon the 
thyroid and prostate glands. Inhibin has 
greatly decreased the size of the prostate 
in rats. Inhibin also depressed the 
pituitary gland of female rats. Dr. Mc- 
Cullagh expresses the hope that product 
will be of considerable therapeutic value 
in treatment of enlarged prostates. 


Cancer Discovery 

Digging into life processes with the 
thought of discovering the cause of cancer, 
Dr. Francis Carter Wood, director of the 
Cancer Research Institute, Columbia 
University, recently described a discovery 
made by Dr. J. W. Cook, British chemist. 
Following the discoveries that many sub- 
stances have varying effects upon life 
processes, some good some bad, Dr. Cook 
set out to find whether or not harmless 
substances might become perverted. He 
knew of the various actions of the sterol 
group such as cholesterol, ergosterol, bile 
acids, vitamins A and D, the female sex 
hormone, and various coal tar products. 
Dr. Cook took a bile acid from the body 
and subjected it to oxidation, dehydra- 
tion, and the removal of hydrogen and 
carbon dioxide, since all these things are 
known to happen in the body. Thus the 
bile acid (deoxycholic acid) was changed 
to methyl cholanthrene, a substance 
which will produce cancer in rats. Thus 


the conclusion is arrived at that cancer 
is caused by the perversion of some of 
natural substances which occur in the 
body, and a means of discovering all these 
perverted substances, detecting them in 
the body, and preventing such perversion 
might easily be the answer to cancer. 


Pyrethrum Ointment 

While the major use of pyrethrum’ 
flowers has been the killing of insects, this 
botanical has medicinal uses and shortly 
we intend to present an article on this 
subject. As an indication of these uses, 
however, we note the Upsher-Smith Co., 
Minneapolis, is now offering a Pyrethrum 
Ointment which is said to be an effective 
non-irritating scabicide. It is indicated in 
scabies, having been proven as effective 
as sulfur without causing irritation or 
dermatitis. In the packaging section of 
this issue we show a picture of this product. 


Cod Liver Oil Ointment 

Following up the recent information 
from Europe regarding the value of cod 
liver oil ointments in the treatment of 
burns, upon which we recently published 
abstracts, The E. L. Patch Co., Boston, is 
now offering “‘Gadoment”’, an ointment 
for burns containing 70% cod liver oil, 
0.375% phenol, in a wax base. It is sup- 
plied in tubes and pound jars. 


Colloidal Clay Products 

The definite swing to colloidal kaolin in 
cases of intestinal toxemia is bringing new 
products on the market. One was re- 
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T. L. Pure White Beeswax 


Extra Quality, is prepared from the high- 
est and most costly grade of crude bees- 
wax, carefully selected at its source and 
again, on arrival at the T. L. factory, 
examined piece by piece. It is 100°) pure 


and higher than U. S. P. standards. 


‘LbEFSWAX 


Pioneer Brand Pure Refined 


Yellow Beeswax 
Extra Quality, 100% PURE and higher 
than U. S. P. Standard. Made from the 
same high grade crude beeswax as the 


T. L. Brand, excepting that it is not 





bleached white. Because of its natural 


The high melting point and character of light yellow color it is especially adapted 


T. L. PURE WHITE BEESWAX imparts 


to the product a very high emulsion 


for lemon creams and like preparations. 


THEODOR LEONHARD 
WAX CO., Inc. Established 1852 


HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 92-1444 
Western Distributor: A.C. DRURY & CO. 
219 E. North Water St., Chicago, Illinois 


Pacific Coast Representative: A LBERT ALBEK 
515 So. Fairfax Ave., Los Angeles, Cal. 


value. This property enables the cream 
manufacturer to use less beeswax in the 
preparation of the cream with the 
assurance that the emulsion is perma- 


nent. 


T. L. WHITE BEESWAX has been the 
standard of quality for over eighty-one 
years. Its constant uniformity gives the 


best results in making cold cream. 


Over 81 years of continuous business in the United States of America 





























HENNA 
QUINCE SEED 
TRAGACANTH 

KARAYA 


ARABIC 
ETC. 


WHOLE 
GRANULATED 
POWDERED 


{ 800 BOTANICALS 
| UNDER ONE ROOF 


An organization devoted exclusively to material of botanical origin, and complete, we believe, in 
every department of that industry. Purchases are made in every part of the world; products are 
laboratory-tested and controlled; milling and manufacturing are processed with over 300 units of 
modern machinery—to which is added an earnest desire to serve our customers to the utmost of our 
ability. May we include you among them? 








Write for Price List and Manual — Samples if desired. 


S. B. PENICK & COMPANY 


132 NASSAU STREET ... Branches in Principal Cities . . . NEW YORK 
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cently offered by Wyeth of Philadelphia 
called Kao-Magma. Another is offered by 
Merrell of Cincinnati called Karacin and 
containing colloidal kaolin suspended in a 
mineral oil emulsion, and also containing 
a special form of Soricin—a detoxifying 
of the ricinoleate type which was prigi- 
nated by Merrell. Patch of Boston is 
also on the market with Emulsion of 
Kaolin with Mineral Oil, a product con- 
taining 12% kaolin, 40% mineral oil, 
emulsified with Irish moss. 


Patch Offers Halibut Oil 


Patch, of Boston, justly famous for 
many years for their cod liver oil, has now 
joined the ranks of those offering halibut 
liver oil. Patch’s product is a plain oil 
supplied in amber bottles containing 60 
capsules of 3 minim size. 


Pyrethrum for Dogs 

Powdered pyrethrum in doses of 200 mg. 
containing 0.8° % of pyrethrin was 95.14% 
effective in removing ascaridia in dogs, 
according to R. E. Rebrassier in the 
Journal of the American Veterinary Medi- 
cal Association. 


Abortion Preventive 

Cortulin, a standard of the 
hormone of the corpus luteum in oil is 
offered by Reed & Carnrick. This product 
is for treatment of habitual and threatened 
abortion, and is injected intramuscularly. 
The 
rabbits. 


solution 


product is assayed on castrated 


New Calcium Preparation 

An interesting development in treat- 
ment for calcium deficiency is the product 
of Burroughs Wellcome & Co.,—**Hypo- 
loid’”’ calcium levulinate solutions. This is 
a calcium salt of levulinic acid which is 
derived from levulose. It contains 13.1% 
of calcium, is 30°; soluble in water at room 
temperature, and is said to have none of 
the irritant or toxic properties common to 
other calcium salts now in use. 


New Analgesic 

For rheumatism neuralgia, headache, 
toothache colds, coughs, A. Wander, of 
London, is offering an interesting product 
which is tablets composed of calcium 
acetylsalicylate 734 gr., with colloidal 
hydroxide of aluminum 6 gr. 


Bromsalizol 

Bromsalizol, a recent product of Hyn- 
son, Westcott & Dunning, is Monobromo- 
salicyl-alcohol, 5 gr. is indicated in cases of 
gastro-intestinal discomfort, in high blood 
pressure, spasmic dysmenorrhea, in spasm 
of the urinary bladder and of the ureters 
in urological cases. 


New Medicines Abroad 


Androstine Ampoules A contain water- 
soluble testis extract 100 mg. and water 
to make 1.7 cc. Ampoules B contain 
50 mg. lipoid soluble testis extract and 
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oil of sesame to make 1.7 cc. Lozenges 
contain testis extract, bolus alba, gelatine, 
Ciba. 


contains 


talc, sugar and starch. 
Calcio-Coramine “Bi-di- 

ethylamid. pyridinum-beta-carbonic. calcii 

sulfocyanid. 400 mg., Tritic. amyl., Mar- 

Ciba. 

Percainal salve contains alpha-butyl- 


ant. amyl., Tale. 


oxycinchoninic. diethylethylenumdia mid. 


(Percainum bas.) 1 gr. p.c., alumin. 
formicic. solut., hamamelid. aqua, adeps 
lanae, oleum hydrogen Ciba. 


Capsules Grandjean. Formula: San- 
tali essent. 75 mg., Gurgunic. balsam. 75 
mg., Pro capsul. gelatin. una. Laboratoire 
du Dr. O. Dubois. 

Compressed Veino-Dops. Formula: 
Aesculi extract. 20 mg., Hamamelid. 
extr. 50 mg., Berberidis vulg. extr. 50 mg., 
Viburni prunif. 20 mg., Cupressi semperv. 
extr. 50 mg., Amylum, Pro pilul. una 
Talco, Acac. gum., Laccae gum., Saccharo, 
Papaveris rubro, Fer. subcarbonic., Car- 
bon. terra obducta. 
Same manufacturer. 


animal, Umbriae 


Regenerative Elixir. Formula: Pisci- 
diae tinctura, Cupressi semperyv. tinctura, 
Aesculi tinctura, Viburni tinctura, Hy- 
drastis tinctura, Grenache aureum vinum. 
Same manufacturer. 
Hemaquinase. Formula: Cinchonae 
calisay. cort., Cinchonae huanuco cort., 
Colae semen, Cinnamom. cort., Aurant. 
cort., Cacao pulv _percolatio  spiritus., 
Aqua, Glycerine. Same manufacturer. 
Formula: Zin- 
cum sulfuricum 90 mg., Resorcinum 2.25 
mg., Alcoolatur. vulneraria, Aqua q.s. pro 
100 g. 
Karsine A 
Tritici farina, Orizae farina, Solani amy- 


Injection Grandjean. 


Same manufacturer. 
with cacao. Formula: 
lum, Cacao vanillinum, Tricalnium phos- 
phoricum, Calcium carbonicum, Saccha- 
rum. Same manufacturer. 

Karsine B without aromatics. For- 
mula: Tritici farina, Orizae farina, Lentis 
farina, Solani amylum Natrii chloridum, 
Tricalcium phosphoricum, Calcium car- 
bonicum, Saccharum. Same manufacturer. 

Depurative Pills. Formula: Magnes. 
hyposulfuros. 50 mg., Arctii extract. 60 
mg., Sarsparill. extr. 20 mg., Gavaci cort. 
extr. 20 mg., Gentianae pulv. 20 mg., 
Glveyrrhiz. pulv. pro pilul. una Sacchar. 
lactis, Amylo, Talco, Siliceae terra praecip., 
Virde metra obducta. Same manufacturer. 

Hematic Pills. Formula: Ferros. sub- 
sarbonic. 85 mg., Mangan. sulfuric. 21 
mg., Rhei pulvy. 42 mg., Cinnamomicort. 
puly., Gentian. extract. 25 mg., Pro pilul. 
una Talco., Amylo, Laccae gum, Saccharo, 
Fusco novo et roseo novo obducta. Same 
manufacturer. 

Sedative Pills. Formula: 
extract. 50 mg., Valeriani extract. hydro- 
alcoholic. 20 mg., Grataegi extr. 10 mg., 
Hyoscyami extr. 5 mg., Belladonna extr. 
2.5 mg., Monochloralantipyrinum 50 mg., 
Glycyrrhiz. pulv. pro pilul. una Talco., 
Acac. gum., Amylo, Zinci oxyd. 10 mg., 


Passiflorae 
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Laccae gum., Sacchar. lact. obducta. 
Same manufacturer. 

Poudre Dops alcalinophosphatee. 
Formula: Natr. bicarbonicum, Cale. 


glycerinophosphoric., Magnes. glycerino- 


phosphoric., Magnes. hydroxyd., Cale. 
(tri) phosphoric., Cale. carbonic. Same 
manufacturer. 

Hematic Powder with cinchona. 
Formula: Cinchona Huanuco, Cinchona 
Calisaya. Same manufacturer. 

Krameria Powder. Formula: Kra- 
meriae triandrae puly., Aluminii kalii 
sulfas. Same manufacturer. 


Laxenia, laxative and purgative powder. 
Formula: Sennae folium spiritu extrac- 
tum, Sulfur lotum, Glycyrrhiz. pulvis., 


Foeniuli pulvis, Saccharum. Same 
manufacturer. 

Sedative Syrup. Formula: Codein. 
3.5 mg., Bromoform. 7 mg., Aconiti 


tinct. 7 mg., Lobeliae tinct. 5 mg., Dro- 
serae tinct., Laurocerasi aqua 500 mg., 
Carmin. liquid., Sirup. simpl. q.s. pro 
cochlear. jusculi. Same manufacturer. 

Formula: Io- 
pro 


Depurative Solution. 
dum 4.2 mg., Kalii iodidum, Aqua q s. 
cochlear. jusculi. Same manufacturer. 

Sedative Alkalinoborated Solution. 
Formula: Natrium boricum, Natrium bi- 
carbonicum, Kalium bromidum, Aquh. 
Same manufacturer. 

Desitin Ointment, for wounds and 
burns, eczema, hemorrhoids, ulcers, con- 
tains cod liver oil, soft paraffin, hydrous 
lanolin, zinc oxide, talc, chlorine organ- 
Packed in tubes 


Coates & 


ically combined 0.03%. 
containing 114 and 3 ozs. 
Cooper, Ltd., London. 
Digilanid contains the crystalline active 
principles of Digitalis lanata; 1 g_ is 
equivalent to 400 frog units or 3 cat units. 
It is used to replace digitalis in acute 
cardiac insufficiency, mitral disease and 
auricular fibrillation. Dose: Solution, 
14 mil thrice daily; tablets, one thrice 
daily; ampoules (4 mils)—each mil con- 
tains 0.2 mg.,—3 to 4 mils by intravenous 
injection in 24 hours. Packages: Solution, 
bottle of 10 mils, 100 mils; tablets, 20, 
200; ampoules, box of 3, 6, 30. Sandoz 





London. 

Ferrodic. A chocolate flavored prepa- 
ration of ferrous phosphate in granular 
form containing 1.75% of iron in the fer- 
Hematinic. 


Products. 


rous state. Action and uses: 
Indicated in anemias with low color index, 
debility, tuberculoses neurasthenia, Con- 
tainers of 8 oz. and 1 Ib. Allen & Han- 
burys, Ltd. London. 

Sciatigo, to alley painful symptoms in 
acute and chronic articular rheumatism, 
arthritis deformans, fibrositis, lumbago, 
myalgic conditions. Dragees 
contain 0.3 g. of phenylquinoline car- 
boxylic acid, hexamethylenetetramine, gly- 
cocoll. Packed in tins of 40 dragees. Dose: 
Two dragees, twice daily, after a light 
meal, or about an hour after a heavy meal. 
Treatment continued for 2-3 weeks. Coates 
& Cooper, Ltd., London. 


sciatica, 
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GELATIN PEARLS 


We contemplate the manufacture of soft gellatin pearls containing 
cod liver oil. We understand that this is a difficult problem and 
would appreciate very much any advice you can give us in regard to 
it. Boston. 

The manufacture of gelatin globules is by no means an easy 
proposition. It is one of those processes which requires consider- 
able empirical skill. In other words, success in the operation 
depends entirely upon getting the gelatin right and tempering the 
sheets in the proper way. In making these globules the first step 
is to develop a formula for the sheet which will be flexible and 
which will not harden or split. Edible gelatin of the highest 
quality must be used exclusively. This is mixed with a small 
amount of acacia to give it toughness and some glycerin to keep it 
from drying out and hardening. The gelatin is washed and put 
into a mixing kettle containing a slow-moving agitator and the 
water, acacia and glycerin are added, heat is turned on, the gela- 
tin is mixed for the proper length of time, a certain quantity is 
then strained into the tank of a machine called a “‘leaf-making 
machine.” This machine consists of a tank set upon a slide. It 
has a gauge to regulate the thickness of the sheet. Metal plates 
are pushed through the slide from the rear of the machine by one 
operator. At the opposite end of the machine another operator 
removes the metal plates on which a layer of gelatin has been 
deposited and places them on a rack. This rack is transferred 
to a drying closet where it is allowed to stand for a certain length 
of time. The racks are then removed from the drying closet and 
taken to the press. To make the globules, it will be necessary to 
have an upper and lower mold. A gelatin sheet is removed from 
a plate and placed on the lower half of the mold. The cod liver 
oil is then poured on, another sheet is placed over the oil and 
gently worked around until any air entrapped between the leaves 
is removed. The upper half of the mold is placed over this and 
the mold is slid into the press. It is then taken out and the ‘‘net”’ 
containing the gobules is removed. This is stretched at the 
corners so that the globules will fall into a box and the net is 
thrown into another box. The globules are washed with a suit- 
able solvent to remove all traces of oil. Such a set-up will require 
a press, a set of molds, a drying closet, tray racks, a mixing 
cabinet and a leaf-machine. Beyond this, we are unable to give 
you further advice because the fine points of the operation you 
will have to learn by experience. Among these fine points, you 
will discover that gelatin loses its elasticity when it is cooked 
too long. You will also find many little tricks while you are 
experimenting and we suspect that before you are finished you 
will have had your share of headaches. 


FOOT LOTION 


Your department gave us some definitely valuable assistance on a 


former occasion so we are taking the liberty, as subscribers to the 


Drug and Cosmetic Industry, of coming to you again for advice. 
We should like very much to have your suggestions for a liquid de- 
odorizing astringent preparation with a cooling effect for use on the 


feet. The preparation should be inexpensive to manufacture and 


easy to use. Comanche, Tec. 

We suggest that you try the following formula: alum 2 parts, 
tannic acid 1/4 parts, salicylic acid 14 part, formaldehyde .3 
parts, menthol .1 part, alcohol 15 parts, water to 100 parts. 


MISCELLANY 


As a subscriber of the drug and cosmetic industry, we wish to take 
the liberty to ask you the favor of answering us, in brief, a few ques- 
tions regarding the manufacture of cosmetics. Soapless shampoos: 
What percentage sulphonated castor oil do you recommend in their 
manufacture? How is it possible to get tincture of benzoin into a 


672 The Drug and Cosmetic Industry 





READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


lotion without clouding it? Filtration takes out quite a percentage 
of it. Can benzoic acid be used in place of tincture benzoin? Does 
the use of alcohol in emulsions not break up the same? What chem- 
ical can be used to de-foam triethanolamine and other emulsions? 
We are making a cream containing petrolatum, white war, ceresin, 
mineral oil, a little lanolin borax and water and some oil yellow for 
tinting. After standing, this cream darkens on the surface and it 
becomes unsightly. What could be the cause of this? Long Island 
City. 

Soapless shampoos may contain 20 to 50% anhydrous sul- 
phonated castor oil. The usual practice is to buy anhydrous sul- 
phonated oil or a prepared base and to cut it with water. Tinc- 
ture of benzoin should be handled in the following way:—The 
alcohol and other ingredients of the lotion, excepting the water 
and glycerine, are first mixed, then the water is added very 
slowly while agitation is being carried on. Sometimes the reverse 
procedure is followed and the benzoin added to the water below 
the surface of the batch. Benzoic cannot be used in place of the 
tincture of benzoin. Alcohol in small quantities does not break 
up ordinary emulsions. If the emulsions to which you refer are 
properly made, they should not be foamy. Under other condi- 
tions, it may be necessary to add some of the lower alipatic 
alcohols in the Cg, Cio range. The bubbles on the surface of 
your cream are probably due to pouring at an excessively high 
temperature and also an excess of borax. In creams of this kind, 
the borax content should be less than 1%. The darkening is due 
to the use of an oil soluble color. You should use an insoluble 
color and grind it in. 


PERMANENT WAVE SOLUTION 


We have been manufacturing a permanent wave solution for 
several years but we have had lately complaints that it takes the skin 
off the hands, so I would like your comments on the following 
formula: Shreveport, La. 

An inspection of your formula reveals that the ammonia solu- 
tion is too strong. It is a customary practice to use a less con- 
centrated solution. Inasmuch as it is possible that the use of 
weaker ammonia may impair the effectiveness of your solution, 
we recommend some trials before you select a different grade. 


BUST CREAM 


In a previous issue of your valuable magazine, we discovered a 
formula for a cream for developing the bust. It contained the follow- 
ing ingredients: Lanolin 20 parts, coconut oil 10 parts, stearin 10 
parts, olive oil 120 parts, lecithin 4 parts, cholesterin 2 parts, water 
60 parts, para hydroxy benzoate .4 parts, sodium benzoate 1 part. 

The first six ingredients of this formula are melted. The 
preservatives are dissolved in the water which has been heated 
to 5 or 10 degrees above the temperature of the melted fats. The 
fats are agitated rapidly and the water added just fast enough so 
that the fats will take it all up. When all the water has been 
incorporated, continue mixing until the temperature drops to a 
point where the cream will be easy to pour. 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


ETCETERA 


In a certain formula for a vanishing type of rouge cetyl alcohol 
and sodium lauryl sulphonate are specified. Will you be good 
enough to advise the purpose of both of these ingredients? 

In Chilson’s Modern Cosmetics it is stated that when preserva- 
tives are employed they should not be overheated or they will lose their 
action. Inasmuch as we are not familiar with chemistry of cos- 
metics, it will be appreciated if you will tell us how to incorporate 
a powdered preservative into a cosmetic formula upon which we are 
working. Evanston. 

The purpose of the cetyl alcohol and the sodium lauryl sul- 
phonate are to lower the surface tension of the rouge and to aid 
the penetration of the coloring matter into the skin. In regard 
to your question on preservatives, Mr. Chilson was referring to 
volatile preservatives such as formaldehyde. Non-volatile 
preservatives are usually dissolved in the water. Most of them 
are readily soluble and heat doesn’t affect them. 


MOUTH WASH POWDER 


We are interested in manufacturing a powdered mouth-wash 
concentrate. Will you give us your recommendations? Savannah. 
We suggest that you use a combination of sodium perborate, 
salt, bicarbonate of soda, and a small percentage of sodium 
2AG ; . T > 
sesquicarbonate. There are many types of mouth-wash powders 
on the market, some also contain a small percentage of sodium 


lauryl sulfonate, boric acid, borax, etc. 


TOOTH PASTE 

We are having quite some difficulty in overcoming the formation 
of lumps in our toothpaste. We are using a Tragacanth and 
karaya gum solution in equal parts. We rub down the gums with 
glycerine and then we gradually add water under continuous stirring. 
We don’t like to add an extra operation by milling. Akron. 

We advise you to increase the tragacanth to 2/3, using only 1/3 
of karaya gum. After rubbing down the gums with about 8 times 
their weight of glycerine to a perfectly smooth paste, add the 
necessary amount of water quickly at once with rapid stirring. 
With this method, we feel sure you’ll be able to overcome your 
difficulty. 


TABLETS 


We are enclosing the formula of our medicated tablet for com- 
parison. We are having trouble in keeping the granulation from 
sticking to the punches. The tablet also does not dissolve satisfac- 
torily. Des Moines. 

Salol and acetanilid do not dissolve. According to your 
formula you only use 10% dried starch. We advise you to 
increase this amount to 15%. The starch absorbes the moisture, 
swells and breaks the tablet. The extra amount of starch will 
also keep the granulation from sticking to the punches. 
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HOMOGENIZING 


We are interested in the manufacture of cold cream on a large 
scale and we would like very much to homogenize it but we don’t want 
to buy a homogenizer until we know whether cream can be homo- 
genized and also how to go about it. St. Louis. 

Creams of all kinds can be homogenized when they are hot. 
Evidently you are afraid that the cream will solidify in the 
homogenizer and plug it up. The way to handle this product is 
to pump some boiling water through the homogenizer before you 
use it, then pump your cream through while it is still in the liquid 
state, let us say a temperature of 115 degrees F. Then after the 
batch has been finished, the homogenizer should be cleaned out 
with boiling water or else a solvent of some sort. You can also 
make creams continuously with the homogenizer by having a 
small mixing valve or proportioning device attached to the feed 
of the pump. This proportioning device is set so that it will 
admit only a certain amount of the water phase and also the oil 
phase. The two are blended and shot through the homogenizer. 
Inasmuch as such a set-up requires fairly large production, it is 
usually more satisfactory to emulsify the cream first before it is 
pumped through the homogenizer. Although a standard model 
has not yet been made available, information has reached us that 
one of the best known companies in the field is planning to intro- 
duce a steam jacketed homogenizer to handle problems of this 


kind. 


FLUFFING 


We are interested in a method of concentrating drug extracts 
which will save us the trouble of digging them out of the pan when 
they have dried. Any help you can give us in this connection will be 
sincerely appreciated. Chicago. 

There are several ways of making powdered extracts. In the 
old days, the extract was run down in an open pan after it had 
been removed from an atmospheric still. Later on, manufactur- 
ers began to use vacuum stills, in which the percolate was run 
down until it reached the form of a thick mass, which would still 
flow. This mass was transformed either to an evaporating pan 
fitted with an agitator or else it was spread out on trays and 
allowed to dry in a shelf dryer, then the hard extract mass was 
broken up, milled and sifted. The most recent and possibly the 
most efficient method for many kinds of drugs is called “‘fluffing.” 
This requires a vacuum still fitted with an agitator. The per- 
colate is concentrated until it is seen from an inspection of the 
condenser that no more alcohol is coming over. The steam on 
the still is continued for a few minutes and the agitator is stopped, 
and at the same time a very high vacuum is drawn on the still. 
This causes the extract to swell up like sponge. The high vacuum 
is maintained for some time until the still is cold, then the 
vacuum is broken and the mass collapses in the form of a dry, 
more or less uniform, powder, it can then be dumped out of the 
still very easily and is ready for granulation or further milling, as 


required. 


SLIGHTLY MIXED UP 


We are interested in marketing preparations containing hormones 
which will increase serual intercourse between husband and wife. 
Should these products contain pituitary hormone, thyroid hormone, 
or both? Should they also coniain the male or female sex hormone? 
Should we put out one product for men and one for women? New 
Orleans. 

In the first place we believe that you are a little misinformed 
on this subject. The pituitary and thyroid hormones are being 
used for both male and females to produce fertility in either sex 
where barrenness has previously existed. In the second place, 
we doubt that it would be wise to offer a preparation of this kind 
for general use until our knowledge of the effects of hormones is 
much further advanced. Thirdly, it would be rather unfortunate 
for the sale of your product if in attempting to create an aphro- 
disiac effect, you actually increased fertility. 
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Manufacturers of 


Bismuth Subcarbonate Codeine Alkaloid 


Opium Gum 
Bismuth Subgallate Codeine Phosphate (Gran. and Powd.) 

. ; : Potassium Iodide 
Bismuth Subnitrate Codeine Sulphate (Cryst.Gran.and Powd.) 
and other Bismuth Salts Iodine Resublimed 

; s Quinine Sulphate 
Brucine Alkaloid lodoform and other Quinine Salts 
Brucine Sulphate Menthol-Y Strychnine Alkaloid 
All Salts of Morphine Alkaloid 


Strychnine Sulphate 
Morphine Sulphate Thymol Iodide 


Specify N. Y. Q. on your orders 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


oS RRR ee AE mM 


Cinchona Alkaloids 











ST. LOUIS DEPOT, 403 NORTH FIRST ST., ST. LOUIS, MO. 
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RAW MATERIAL MARKETS 


Essential Oils 


Although business in this market slowed 
down perceptibly during the past month 
the absence of a sustained demand failed 
to be reflected in the price structure. This 
gave encouragement to importers who 
pointed out this fact as indicating the 
structural position of the market as a 
whole and the likelyhood of an advancing 
tendency upon the resumption of more 
normal buying once the holiday and inven- 
tory periods are out of the way. Foreign 
oils have for the most part continued 
quite firm, the position of the dollar in 
foreign exchange acting as a check on any 
possible weakness. 

Essential oil import statistics for the 
first 9 months of 1934 show the tendency 
for the declared value per pound of these 
Taw materials to increase. While values 
for nearly all classes enumerated in the 
accompanying table are up, the quantity 
imported in a number of instances was 
down. 


United States Imports of Essential Oils 
January-September, 1933 and 1934 


1933 
Pounds Value 
Cassia and Cinnamon. 310,000 $146,662 
Geranium....... ators 83,560 291,127 
Otto of Rose (ounces).......- 26,302 154,250 
Bergamot. : 50,175 54,814 
Citronella and lemongrass . .. 1,249,453 432,017 
Lavender and ipvioanie lavender.. 150,753 174,519 
Lemon. e 208,147 113,964 
Orange. . ak hue n wees 129,061 92,783 
Sandalwood................ 1,772 8,609 
MR atc ovale Mo rebates 30, 983 160,012 
All others. . 2,067,481 551,042 
Total Value 1933 $2,179, 799 
1934 
Pounds Value 

Cassia and Cinnamon. 243,342 $159,580 
Geranium.... 104,414 499,906 
Otto of Rose (ounces) . 19,808 156,234 
Bergamot. ia 56,473 76,116 
Citronella and lemongras ass. ... 1,559,363 543,022 
vg and 7 lavender.. 170,007 402,127 
Lemon.. maee alee 164,620 117,286 
Orange. . 113, 809 117,953 
Sandalw: ood. Pa meee 883 

MM Nese Rye UE ches sicer 39, api 203,691 
All others . 2,188,155 953,106 


Total Value 1934 3,299,904 

CITRONELLA—During the month of 
September the exports from Java have 
amounted to 131 tons, making a total for 
the period from January to September of 
1,256 tons. 

The recent fall in the price of citronella 
oil has again placed it in the limelight, 
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FRENCH LAVENDER OIL DISTILLERY 


according to an article published in the 
““Economische Weekblad.’’ Available data 
concerning the planted area of sereh-grass 
stocks of 
this oil are insufficient, and the exact ex- 
tent to which the ethereal oils may be sub- 
stituted one for the other is not known. 
The world production of all ethereal oils 
may be estimated at 20,000 to 22,000 tons 
annually. The aggregate production of 
citronella oil in Java and Ceylon, the two 
leading producers, amounted to about 
2,200 tons, or 10 per cent in 1933. In 
addition French Indochina, India, Malaya, 
and Madagascar bring small amounts into 


production, consumption, and 


Production of citronella oil in 
French Indochina has been increasing dur- 
ing the past few years, but it is doubtful if 


the market. 


it will survive the present price decrease. 
The export figures for Java citronella oil 
for a 


series of years show a changing 


picture: 

Metric Metric 
Year tons Year tons 
DNase otk oe sen 18 76 1926 1,180 
Sere 135 ee 1,050 
RNG he 5 toe ce ae 430 1928. 1,141 
ee 230 1 Set 879 
(yarn | 1930. 818 
ND <. <a/0.y caer 1931 893 
1 Se 535 1032 996 
1925.. 935 1933 1,527 


By 1995, a re had been a pane rise 
in the exports. Price of the product began 
to advance in 1923, as a result of which a 
rapid development of the area planted took 
place. But the price fell again to a hither- 


to unknown level, with a reduction of the 
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area planted and a consequent fall in pro- 
duction. In 1923, relatively good prices 
led to the development and extension of 
the planted area and exports went up in 
1933 to 1,527 tons. 

The price of Java citronella oil is affected 
by that of competing products, especially 
the Ceylon oil. Quotations in London 
usually place a better price on the Java oil, 
as a result of its higher geraniol content. 
Only occasionally has the Java product 
been priced lower than the Ceylon. 


LEMONGRASS—T here were some 
stocks on spot that had a first cost that 
permitted shading when orders were in 
sight. The price therefore widened in 
range from 85c to $1.25 as to seller and 
quantity. 

Imports of lemongrass and citronella for 
the period JanuarySeptember, 1934 
amounted to 170,007 pounds valued at 
$402,127 as compared to 1,249,453 pounds 
valued at $432,017 for the same period of 
1933. 


CANANGA—Imports of cananga oil 
into the United States for the first 8 
months of 1934 were more than one-half 
as much again as for a like period of 1933. 
There was also a substantial increase in 
the declared import value per pound as 
shown in the following table: 

First 8 months 


1933 1934 
Pounds Value Pounds Value 
bo 7) Ene $39,563 pe eee $76,748 
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CREOSOTE GUAIACOL 
CREOSOTE CARBONATE GUAIACOL CARBONATE 
POTASSIUM GUAIACOL SULPHONATE 


Acetyl Salicylic Acid Benzoate of}Soda Formaldehyde 

Salicylic Acid Benzoic Acid Para Formaldehyde 
Sodium Salicylate Benzaldehyde Hexamethylenetetramine 
Methyl Salicylate Benzyl Chloride Bromides Silver Salts 
Minor Salicylates Glycerophosphates 
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CAMPHOR OIL—Although approx- 
imately 78,000 pounds more of camphor 
oil were imported into the United States 
during the first 8 months of 1934 then for 
the like period of 1933, the average value 
per pound approximately doubled. 


1934 (8 mos.) 1933 (8 mos. 
Pounds Value Pounds Value 
S10. G97: <2 $89,593 948,733..... $49,563 


BERGAMOT 
of from $1.45 to $1.65 per pound as to 


Moved up to the basis 
seller. Very little business was passing in 
the spot market but the foreign market 
continued steady and sellers there were 
not inclined to shade in response to bids. 

Imports for the period January-Septem- 
ber, 1934 


valued at $76,116 as compared to 50,175 


amounted to 56,473 pounds 
pounds valued at $54,814 for the similar 
period of 1933. 

Investigations carried out in Sicily with 
a view to extending the sales outlets for 
that it 
likely to be found of considerable value in 


bergamot oil have indicated is 


surgical practice as an antiseptic and de- 
to Trade 


Journal and Engineer. The oil also pos- 


odorizer, according Chemical 
sesses properties which might lead to its 


said that a stable emulsion of the oil in 


employment in internal medicine. is 
water can be prepared, and that this emul- 
sion possesses a_ bactericidal efficiency, 
greater than that of phenol; while, as com- 
pared with iodine, it has the advantage of 


being without irritant action on the skin. 


ANISE—Spot eased off somewhat. 
U.S.P. oil was lowest at 


with the range as to seller up to 45c per 


10c per pound 


pound. 

Imports of anise oil in the first 8 months 
of 1934 amounted to only 98,000 pounds, 
as against 140,000 pounds for a like period 
of 1933. However, the value increased 
from $30,800 to $31,900. 


CASSIA market still 
subject to the competition that in recent 
months kept back the full advance that 
was said to be likely because of the import 


The spot was 


position and other factors envolyed. Some 
material purchased before firm undertones 
developed is still being offered at levels 


15 Essential Oils—Weighted Index 
1926 Average Prices Equal 100 


1927 1928 1929 1930 1931 





TYPICAL STILL AND BOILER HOUSE FOR DISTILLATION OF OIL 


warranted by the 


be 


present cost to replace. 


below what would 

Imports of oil of cassia, (cinnamon) into 
the United States during the first 8 months 
of 1934 amounted to 213,500 pounds val- 
ued at $148,000, as against 253,500 pounds 
valued at $114,700 for the equal period of 
1933. 


and 1933 were 321.800 pounds valued at 


Imports for the calendar years 1932 


$156,000 and 396,800 pounds valued at 
S187, 700. 


MACE 


to the basis of from 31.25 to 


Market advanced 5c per pound 
$1.35 per 


pound. 


PEPPERMINT of the 
easy tendency was noted in this oil during 
The market is said to be 
On 


Continuation 


the past month. 
firmer at the lower levels, however. 
spot the price range was from 33.20 to 
$3.55 per pound for natural oil and from 
$3.45 to 33.90 for redistilled. 


certain factors in the spot market that 


There were 


took the view the true statistical position 


warranted higher prices than are now 


prevailing. 


LINALOE 
States during the first 8 months of 1934 
88,000 


Imports into the United 


were approximately pounds, as 
against 104,000 pounds for the same period 
of 1933. While quantity imports decreased 
approximately 16,000 pounds, the average 


declared import value rose from approx- 





100 


OF JUNIPER 


a pound to about $1.50 a 
34. 


Of 
Oo 


imately 
pound in 19 


GERANIUM 


ably 


30urbon oil is consider- 
firmer for shipment. Spot prices 
range from $5.50 to 56.50 per pound ac- 
cording to quantity, but some dealers are 
looking forward to a further upward move- 
ment in the market here because of the 
strength abroad. 

Imports into the United States during 
the first 8 months of 1934 amounted to 
92.440 at 5440,000, as 


against 78,700 pounds valued at $281,600 


pounds valued 


for an equivalent period of 1933. Imports 
during the calendar years 1932 and 1933 
amounted to 143,000 pounds valued at 
455,000 and 126,000 pounds valued at 
5488,000. 


° 


WORMSEED—Lower on the basis of 
from $2.10 to $2.25 per pound as to seller. 
Price views were mixed because of absence 


of a normal flow of demand. 


WORMWOOD— Declined 


month because of arrival of new stocks. 


during the 


The range was from $2.90 to $3.80 per 


pound as to quantity and seller. 


ALMOND OIL—Imports into the 
United States for the first 8 months of 1934 
were approximately 3,300 pounds less than 
for the equivalent period of 1933 amount- 
ing to 8,598 pounds valued at $18,179 as 
compared to 11,896 pounds valued at $23, 
795 for the same period of 1933. 


25 Cosmetic Raw Materials—Unweighted Index 
1926 Average Prices Equal 100 
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TRAGACANTH 


QUINCE SEED 


HENNA 


MEARE 


WE DO OUR PART 


W. BENKERT & CO. 


INCORPORATED 
Crude Drugs « Cosmetic Crudes 
100 Gold Street New York City 


Other Offices: DETROIT—CHICAGO—ST. LOUIS 


McKesson 
PRODUCTS V4 








e “Quality Since 1833 ie 











DRUGS 
CHEMICALS 


ESSENTIAL OILS e RAW MATERIALS 


COD LIVER OIL, Medicinal and Poultry 

CITRIC ACID, Crystal and Granular 

BENZOIC ACID, U.S. P. Powdered 

AGAR AGAR NO. 1 

ALKALIES 

CHLOROFORM, U.S. P. and Technical 
CAMPHOR, Japanese, all sizes 

MENTHOL 

QUININE AND SALTS 

BENZOATE SODA, U.S. P. Powdered andGranular 


VANILIN 


Ask us for quotations when in the market to pur- 
chase; either spot material or on contract basis. 


McKESSON & ROBBINS; 


Incorporated 


NEW YORK e« BRIDGEPORT « MONTREAL 














IN:\:Yo) a mn OPT: 
DRUGS AND 
CHEMICALS 





Ephedrine Alkaloid N. N. R. 
Ephedrine Sulphate N. N. R. 
Ephedrine Hydrochloride N.N.R. 





For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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COLORS— 


CERTIFIED : TECHNICAL 
Also 
Cosmetic Colors 


DR. STHAMERS SAPONINE 
The perfect foam producer 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. Lieber & Co., Inc. 

389 Washington St., New York, Tel.: WAlker 5-0210, 0211 

are known for their absolute Purity, 


Leeben Colors Strength, Uniformity, and Solubility 
























eee 


S with American 


Uyntnetic 














ISERMANN 
LYMAR 


An odor of outstanding freshness, with a final note of ingra- 
tiating and persistent sweetness. For Perfume, $22.00 per lb. 
For Powder, (Lymar F. P.), $12.50 per Ib. For Cream, 


$11.00 per |b. 





Samples on request 


Van Dyk & Co. 


Incorporated 1904 
Pioneer American Manufacturers of 
Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 
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STONE ROOT 


Botanicals 


Demand took on a seasonable quality 
with most dealers reporting activity in 
such items as horehound, arnica flowers, 
wahoo bark, calendula flowers, henbane 
leaves, dandelion root, golden seal, da- 
miana, etc. All these items were difficult 
to replace in the primary markets save at 
prices that represented a considerable ad- 
vance over previous levels. Local stocks 
of most items, especially damiana, were 
very conservative and far less than would 
be representative of a normal supply. 
There were no new developments in the 
foreign market although recent cables con- 
tinued to confirm the opinion of dealers as 
to the underlying strength of botanicals 
that have their origin in foreign lands. 

Exports of American crude drugs with 
the exception of ginseng were less for the 
first 9 months of 1934 than for a like 
period of 1933. The declared value per 
pound was up. From January to Septem- 
ber, 1933 exports of drugs, herbs, leaves, 
roots, and crude ginseng amounted to 99,- 
032 pounds valued at $318,207 as com- 
pared to 154,746 pounds valued at $705,- 


855 for the same period of 1934. Exports 
of other crude vegetable drugs amounted 
to 3,472,942 pounds valued at $318,470 
and 2,520,288 pounds valued at $327,175 
for the corresponding periods. 

CHAMOMILE FLOWERS—A mod- 
erate amount of business was being tran- 
sacted in Hungarian flowers at prices that 
ranged from 29c to 32c per pound as to 
quantity. The chamomile flower import 
trade for the first 8 months of 1934 was 
notable for having increased nearly two 
and a half times in both quantity and 
value. During the first 8 months of 1934 
total imports amounted to 198,260 pounds 
valued at $21,251 as compared to 79,479 
pounds valued at $8,433 for the same 
period in 1933. Total imports for 1933 
amounted to 123,877 pounds valued at 
$14,217 as compared to 141,619 pounds 
valued at $16,615 for 1932. 

PYRETHRUM—Imports of this item 
used extensively by manufacturers of in- 
secticides have been well maintained this 
year. An increase of 10 per cent in quan- 
tity and 68 per cent in value during the 
first nine months of this year was noted 
as compared to the corresponding period 
of 1933. The total amounted to 7,196,600 
pounds, valued at $1,410,400, against 6,- 
530,500 pounds, valued at $849,730 for the 
first nine months of 1933. Pyrethrum im- 
ports into the United States originate 
almost entirely from Japan and account 
for approximately 90 per cent of the total 
production there. 

GINSENG—tThe foreign demand for 
ginseng, the most important crude drug 
exported from the United States, has in- 
creased sharply since the beginning of 
1934, according to the United States De- 
partment of Commerce. This develop- 
ment is due in large part to devaluation of 
the American dollar. Exports during the 
first three quarters of the current year 
totalled 154,750 pounds, valued at $705,- 
850, compared with 99,000 pounds, valued 
at $318 200 for the corresponding period 
last year. 

DAMIANA—This item was character- 
ized by the sharpest advance of any of the 
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Prices 


As usual for the last month of the 
year, the price indexes declined in De- 
cember. The fifty commodity index 
fell from the previous 67.5 to 67.0. 

Two changes of some magnitude 
were responsible for the recession in the 
index of medicinal chemicals from 75.0 
to 74.7. Menthol was reduced 5 cents 
to $3.30; cream of tartar fell from the 
18!4 cent quotation of the last 3 
months to 174% cents, the lowest since 
September 1933. 

Botanicals were generally lower, the 
index declining to 67.7 in December 
from 68.3 in the previous month. Bella- 
donna decline to 16 cents, lowest for a 
year; buchu dropped 3 cents more of 
its recent advance to be quoted at 30 
cents; ipecac dropped 10 cents to 70 
cents; rhubarb was off one cent to 24 
cents; digitalis, on the other hand, 
strengthened and recovered one cent, 
now being quoted at 32 cents. 

Of eight price changes in the essential 
oil index, six were decreases and the 
index dropped to 52.1. Anise dropped 
to 42 cents; bergamot declined from 
$1.50 to $1.45, lowest since July 1933; 
bois de rose was higher at $1.25; 
citronella also rose to 37 cents; oil of 
cloves declined to 91 cents, the lowest 
since September 1933; eucalyptus de- 
clined one cent to 27 cents; lime oil 
dropped to $9.00, lowest since 1927; 
peppermint continued to sag away 
from its recent high, now being quoted 
at $3.20. 

Only 2 price changes occurred in the 
cosmetic raw materials, these being 
sufficient to lower the unweighted index 
to 73.7. Balsam Peru was reduced 
from $2.85 to $2.20 while menthol de- 
clined to $3.30. 











botanicals in the current market. There is 
said to be some material still available at 
from 55c to 60c per pound but conditions 
are such that the single holder at this 
level is expected shortly to revise prices 
upward in accordance with other opinions 
held here. There is said to be not more 
than three holders of the limited stocks 
available in New York with price opinions 
ranging as high as from 70c to 75c per 
pound. 

Damiana is collected mostly in Southern 
California and Mexico. The drought last 
summer was reported as so severe as to 
destroy most of the plants so that collec- 
tions have been very small. Certain fac- 
tors have taken quite a pessimistic attitude 
as regards the future of this item as they 
say reports from the producing sections 
indicate that the damage to the plants has 
been so severe as to make it doubtful that 
they will grow again next season. The 
plantsare perennial, the leaves merely being 
stripped from them and they are depended 
upon for reproduction. With the replace- 
ment market doubtful and at lest far 
away it is most likely that the trend in 
price will be toward still higher levels. 
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A-A BRAND 
inest Medicinal Quality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 
For animal and poultry feeding 













































































THE WILSON LABORATORIES 
Highest vitamin potency 
; VS Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 
4221 So. Western Ave., Chicago, Ill. 4 — 
: a BRODR. AARSAETHER “ 
: lee ] AALESUND , NORWAY 
a al 
= 816 First Ave., New York 
fe 24 Oregon Ave., Philadelphia P. R. 0 REVER Inc. 
| . ole epresentative tn the Unttec tates 
a 869 Folsom St., San Francisco 12 EAST 12th STREET 
a 1807 E. 9th St., Los Angeles NEW YORK, N. Y. 
826 Clark Ave., St. Louis | CHICAGO PHILADELPHIA KANSAS CITY 
= BALTIMORE ST. LOUIS CINCINNATI 
3 LOS “ANGELES SAN FRANCISCO DETROIT 
jor eae ee) eee ac jee qamEBnEaENS 
1 7 0 0 0 Founded 1854 
beaielit FEZANDIE & SPERRLE, Inc. 
*8 a wi “ue | a fe ii i se , : _ 1r eric holly 205 Fulton Street, New York City 
SUNBLEACHED BEESWAX Colors ein tens A such a 
€ , s 
incensed =e LIPSTICKS PERFUMES 
Vite f ee : : : : ROUGES LOTIONS 
a ala te eva.gen? aia FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SMITH & NICHOLS, INC. SOAPS Ete. 
Bleacheries: Sunbleachers for 73 years 121 Maiden Lane ° 
Carlstadt, N. J. New York Your inquiries are invited 
GUMS 
Arabic, Tragacanth, Karaya GERANIOL 
Powdered in our own mills under 
laboratory control for Soap 
VISCO GUMS In various grades to meet every 
for wave set solutions requirement as to price. 
SULPHONATED OILS 
for Soapless Shampoos A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
P ’ si \X J 
Jacques WoL F& Co. Business Established in 1869 
PASSAIC. N. J. 
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VANILLA BEANS—The past month 
was notable for the fact that an easier ship- 
ment market developed in Bourbon beans. 
Prices for shipment were down 4 francs 
but no price revision was made in the spot 
market. Reports of this development in- 
dicated that buying was poor in the prin- 
cipal world markets, especially Germany— 
usually a large consumer. Exchange in 
Germany and the poor credit conditions 
prevailing made it difficult to do business 
there. Evidently French shippers are 
anxious to make a good showing by the 
end of the year and are offering a little 
It is 


generally believed, however, that as soon 


more freely with this idea in view. 


as a definite tonnage is moved there would 
immediately be a recurrence to the strong 
position that has prevailed for some time 
now. The statistical position is just as 
strong an influence on prices as heretofore 
and there has been no new developments 
along this line that would indicate that the 
present easier price position in the primary 
market would be the start of a prolonged 
easier tendency. 

Forecasts regarding the next crop of 
Bourbon beans runs between 325-375 tons 
which is considered a short crop in view of 
average production during the last ten 
years. A normal production is said to be 
from 500 to 600 tons. 

Stocks of Mexican beans from the last 
crop are very limited with no new goods in 
The outlook 
favored a production from the 1934-35 
crop of 160,000 pounds both whole and 


view until May-June 1935. 


cuts. This is materially larger than 1933- 


34 production. As to quality of the crop 
much depends on the weather during the 


curing season. 


TONKA BEANS 


basis of from $3.00 to $3.25 per pound be- 


Declined sharply to 
cause of the fact stocks are increasing 
steadily. Demand was light and new 
crop stocks gave a generally easier tone to 
the spot market. 

ALTHEA in the first 8 
months of 1934 were about 60 per cent 
greater than for the like period of 1933. 
the the declared 
value per pound was proportionately much 
greater. For the first 8 months of 1934 
the United States imported 303,861 pounds, 
valued at $49,459 as compared to 285,559 
pounds valued at $33,893 for the same 
period of 1933. 


Imports 


However, increase in 


BALSAM PERU—More material was 
available on spot with the result that a 
sharp drop in price to the basis of from 
$2.20 to $2.60 took place in the spot mar- 
ket. The Department of Agriculture had 
previously been holding up shipments be- 
cause of quality considerations but releases 
are now going through more regularly. 

Imports of all crude balsams for the 
period from January to September, 1934, 
amounted to 310,000 pounds valued at 
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GATHERING CASSIA FLOWERS IN 


$79,000 as compared with 248,000 pounds 
valued at 569,000 for the same period of 
1933. 


VIANNA—Small flake declined to basis 
of from 40e¢ to 45¢ per pound. Large flake 
sold at from 95c to 31.00 with the spot 
market still on the easy side. 


ARNICA—Market was 15c to 1l6c per 
pound being a further rise in price in line 
with the recent steady accession of 


strength under the influence of light spot 
stocks. 
DIGITALIS strong 
but the 
goods bought when the replacement mar- 


Fundamentally 
presence of competition from 
ket was much lower prevented this item 


from truly reflecting its true position. 


Prices ranged from 32c¢ to 35c per pound 
with reports that it is only a matter of 
time when digitalis would advance to 
levels in keeping with the replacement 


price. 


ALOES 


aire indicate that because of low prices 


Reports from Aruba and Bon- 


offered for Curacao aloes, only about 40 
Cut- 


ting and boiling has now been completed, 


per cent of the crop was harvested. 


and it is estimated that carry-over and 
1934 crop do not exceed 6,500 cases of 125 
pounds each. 

Up until the third week in September, 
prices remained at $0.10 per pound, c.i-f. 
New York, but during the latter part of 
the month offers were made for aloes at 
$0.12, $0.13 and $0.14 per pound, c.if. 
New York. 
ing stock is not generally known, but it is 
understood that at least one is holding for 


The attitude of dealers hold- 


higher prices. It is said that there are 
some 500 cases in the hands of a dealer at 
the time of this report. (Consul Russell 


M. Brooks, Curacao. ) 


GOLDEN SEAL ROOT—Movement 
was upward with increased demand from 
manufacturing consumers and continued 
strength in the primary market. Prices 
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THE GRASSE REGION OF FRANCE 


ranged from $1.10 to $1.15 per pound 
being an advance of 10c during the month. 


HOREHOUND— Active demand from 
producers of cough remedies strengthened 
the position to the extent that a fractional 


advance was noted. This item sold on 


Q 


spot at from 8!4c to 9c per pound. 

PAPAIN—There was no substantial cut 
in import costs but the presence of com- 
petition in the spot market resulted in a 
further decline to the basis of from $3.25 
to $3.50 per pound. 


MALVA—Leaves were higher at from 
13c to [4c per pound and seemed to gain in 
strength with the increase in consumer 


demand. 


SANTONIN 
are quoting at from $30 to $35 per pound 
as to quantity, with demand here for the 


Domestic manufacturers 


most part being well taken care of from 
American sources. 

Santonin imports into the United States 
during the first 8 months of 1934 amounted 
to 708 pounds, valued at $30,349; or an 
average declared value of approximately 
The 
import value per pound during 
equaled $48. per pound. 

It is stated in the market here that 
negotiations between the Russian pro- 


declared 


1933 


$43 per pound. average 


ducer and the other European manufac- 
turers for the purpose of fixing a world 
price are going forward abroad. Market 
gossip has it that the price would be fixed 
at about $65 per pound. This contrasts 
with the market price of from $30 to $35 
per pound for domestic santonin. 


MENTHOL—A slightly easier tone has 
developed in the spot market with prices 
now ranging from $3.30 to $3.40 per 
pound. Little new business is being en- 
tered by factors here, the tendency being 
to await further developments from Japan. 

Total imports of menthol during the 
period January-September, 1934 amounted 
to 371,000 pounds valued at $719,000. 
This compares with 219,000 pounds valued 
at $454,000 for the similar period of 1933. 
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SHEFFIELD TUBES 


Since there is little or no difference between the cost of 
ordinary collapsible tubes and those made by the recently 
perfected ‘‘SheHield Process,’’ there is small excuse for 
using inferior containers. 
More and more buyers are switching to Sheffield Tubes 
as more and more manufacturers discover the advantages 
derived from using a tube that has overcome the difficul- 
ties known in the past. The special machinery necessary 
for the ‘Sheffield Process’ is designed and built by the 
New England Collapsible Tube Company and is used ex- 
clusively by them. 
Further information and estimates upon request. 
NEW ENGLAND COLLAPSIBLE TUBE CO. 

New York New London Chicago 

500 Fifth Ave. Conn. 3132 S. Cenal St. 











Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 
HONEYSUCKLE FLEURIE 

Zan Price: $20.00 per lb. Trial ounce $1.35 | 

AN ODOR REMARKABLY TRUE | 

VW TO THE FRAGRANCE OF THE | 

FLOWER. | 
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gpwin SEEBACH @ | 


920 Broadway, New York 
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PEEK 
& VWVELSOR 


INCORPORATED 


100 COLD STREET ---nEwW VORK 


ESTABLISHED 1840 


WAREHOUSE 
AND MILLS... 
JERSEY CITY, N.J. 
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—=\ SEYDEL CHEMICAL CO. 
VDI Jersey City, N. J. 
Phone—Bergen 3-7047 


WE SUGGEST . 
SODIUM BENZYL SUCCINATE...in cough preparations 


in colic remedies 





in dysmenorrhea remedie 
RESORCINOL MONOACETATE..in hair tonics 
BENZOCAINE BENZOATE........... in burn ointments 


in skin ointments 














“Pattinsons” 


MAGNESIA 





Schofield-Donald Company, Inc. 
154 NASSAU STREET NEW YORK CITY 

















Specialists in the Manufacture of 


Purified 


Cosmetic Colors 


H. Kohnstamm & Co., Inc. 
83-93 Park Place New York 
Established 1851 
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BENZOL PRODUCTS COMPANY 


237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 


BENZOCAINE 


CHLORBUTANOL 
— 























| ae Published! 


AN INTRODUCTION TO DERMATOLOG Y | 
by | 
RICHARD L. SUTTON M.D., Sc. D., LL. D., F.R.S. (Edin.) | 


Professor of Diseases of the Skin, University of Kansas School of Medicine | 
and 


RICHARD L, SUTTON, Jr., A.M., M.D. 


| 

Visiting Dermatologist to the Kansas City poneaeene Hospital | 
565 pages, 514 x 814, 183 Illustrations 

Price, Cloth, $5.00 | 

} 

| 

| 


This book was written expressly for the use of the 
general medical man and the student. 


THE DRUG AND COSMETIC —— 
| 101 West 31st Street Book Dept. New York City | 
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YELLOW DOCK 


Fine Chemicals 


Although the very few price changes in 
the fine chemical market were, for the 
most part, downward revisions, the mar- 
ket as a whole presented steady under- 
tones. Import and production costs con- 
tinue high giving enough support to a 
market that was lacking in consumer buy- 
ing to warrant the maintenance of prices 
in the list as a whole. Certain seasonable 
items such as cod liver oil, halibut liver 
oil and alcohol were in expansive demand 
but the approach of the inventory season 
resulted in a somewhat dull demand for 
many other chemicals. 

The Industrial Alcohol Industry’s Code, 
supplementary to the Chemical Manufac- 
turing Industry Code is now effective 
according to an announcement made re- 

cently by the code authority. 1t is known 
as Code 275-Supplement No. 3. 

A Sica of $25,000 for the period of 
September 1 to June 16, 1935, and a rate 
of assessment of $0.0004 per wine gallon of 
net sales to the trade during the calendar 
year 1934 of each and every product of the 
industry have been approved by NRA. 

The open price provisions of the code in 
conjunction with similar provisions 
adopted by the Hardwood Distillation In- 
dustry Code in amendment to the last 


named code became effective November 8. 


15 Botanicals—W eighted Index 
1926 Average Prices Equal 100 


1932 1933 1934 


1927 1928 1929 1930 1931 


MERCURIALS—The early part of the 
month saw a revision in the price of the 
most important hard mercurials. This 
was due to the somewhat lower raw ma- 
terial price and the presence of a rather 
competitive market. The new and lower 
schedules are as follows: 

In lots of 50 pounds or over: 


Calomels oni coe. aceon $1.11 per lb. 


CEN ot eens Sty a Be eS 
CEVSteca sy cordon tose i: ea 
Red Precipitate, U S.P. IX te! Se 


Mercury Oxide Yellow, 

| J Ao] i ee ee 15a" 
White Precipitate, powd... 1.36 “ “ 

All prices are basis for bulk, prompt 
shipment only. There are no contracts 
being entered. 

CREAM OF TARTAR—A further re- 
duction was noted in this item placing it at 
levels that were not reached since Septem- 
ber, 1933. The movement came as the 
result of competition which has been keen 
in all tartar products for some time. 
Powder or granular material in 5 barrel 
lots or over sold at 1714c per pound. Less 
than 5 barrels was quoted at 1714c 
Crystals were 4c per pound above these 
levels. Quotations were f.o.b. New York 
for prompt shipment only. No contracts 
were being entered. 

COD LIVER OIL- 


ing in keeping with the seasonal demand 


Sales were expand- 





STAR ROOT-HELONIAS 


and with the gain in business has come a 
stronger position and an upward tendency 
in local values. The price rangeis now 
from $26 to $28 per pound as to seller and 
quantity. 

The table below gives total production 
of cod liver oil during the period January 
to August 1934 with comparisons: 

Steam refined 


January- Cod liver oils 


August Gallons 
WG ei ous cectekonsticwdsiaceis age 
(Fee Si rgek iat tess at eh a 2,048,136 
WO cack dvvcneursdctecsaeusscs. | ee 
WR es i.wircuntannsgeceaccsvccce,. jee 
{sees 2,149,921 


The followi ing table suai exports of 
cod liver oil during the period January to 
August, 1934 with comparisons: 


January- Steamed medicinal Raw medicinal 
August gallons gallons 
Po re 1,763,340 121,560 
1933.. nar 1,773,390 86,010 
1) re 1,650,690 76,920 
1931. eee * 1 460.9 10 64,650 


The table below gives the total exports 
to the United States during the period 
January to August 1934, compared with 
figures for the corresponding period of 
previous years. The 1934 figures are ex- 
ports from all Norway, whereas the figures 
for the preceding years include exports 
from the ports of Bergen and Aalesund: 

Steamed, and raw 


medicinal cod liver 


January- oils, poultry and 
August veterinary ous 
gallons 
Wh cc cosa tays éecceeeeae aes 1,257,331 
WUE c ip vaivcuseeenvneneeesas 1,297,325 
Se ee per re emerre 986,071 


15 Medicinal Chemicals—W eighted Index 
1996 Average Prices Equal 100 


1927 1928 1929 1930 1931 


1932 1933 1934 
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PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EERMANN- STRAUSS CO., INC. 
St., New York 
“gy IT 'S A ese G—WE HAVE IT” 

















- 


Fine Aromatic 






Chemicals 


Perfume 


Raw Materials 


GENERAL DRUG CO. 


170 Varick Street New York 
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ESSENTIAL OILS, AROMATICS, 
PERFUME & FLAVORING MATERIALS 


The Duval line represents years of progres- 

sive experience and has an —- repute- 

tion throughout the trade for high quality 

products at a reasonable price. Phone or 

write and our representative will call. 
Deal with Duval—and be sure 


DAGNIE DUVAE— 


121-123 East 24th St. New York 











COSMETIC --- CERTIFIED --- 
VEGETABLE 





WE 00 OUR Pant 


COLORS 


CREAM FOR CREME NAIL POLISH 
Saponine—Chlorophyll 
INTERSTATE COLOR CO., INC 


7 Beekman Street New York City 














VEGETABLE LECITHIN 
Light yellow — minimum 3% Phosphorous 
For use in cosmetics and pharmaceutical preparations 


MENTHYL SALICYLATE 


Recommended for sun protecting creams and oils 


ASEPTOFORM 


An odorless and non-toxic mold 
and fermentation preventive 


XEROL 


An emulsifier for liquid creams, cold creams 
and shaving creams 

















oii 
5 ce NE 1 UNE R. W. GREEFF & CO., INC. 
\ = 10 40TH STREET NEW YORK 
Zamolim! | AGAR AGAR 
U. S. P. | 


Superior Quality 


Manufactured by 


AMERICAN LANOLIN | 
CORPORATION | 


Massachusetts 








| Lawrence sb 
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Powder, Cut and Shreds 


Direct Importers 


CONSUMERS IMPORT CO., Inc. 


| 
115 Broad Street New York, N. Y. | 
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Halibut Liver Oil 


(Continued from page 606) 


vitamin A relate to the resistance of experimental rats 
to injections of paratyphoid bacilli. In rats deprived of 
this vitamin the injected bacilli were much more de- 
structive than in the rats which were protected with 
abundant vitamin A. 

It is well known that reserves of vitamin A are stored 
in the liver—the average human liver substance being 
something like twenty-five times as potent as its own 
weight of cod liver oil. Report has recently been made 
of a large number of autopsies in which it is shown that 
chronic nephritis (Bright’s disease) is characterized by 
low vitamin A reserves in the liver: the same condition 
was, to a less well-marked extent, characteristic of 
bronchitis and pneumonia autopsies. It is also reported 
that vitamin A deficiency is followed by a diminished 
amount of esterase in the blood, esterase being the 
enzyme which splits or digests fatty substances. 

To quote Drummond and Hilditch already referred 
to: 

The symptoms of disordered metabolism that are associated 

with an inadequate supply of vitamin A in the diet can be 

readily recognized, but we are at present wholly ignorant of 
the manner in which the vitamin assists to maintain the 
normal functioning of some, or possibly all, of the body tissues. 

Are very potent preparations of vitamins A and D 
dangerous? It seems from our present knowledge of 
the subject that large doses of A are not dangerous. 
Emmett, Bird, Nielsen and Cannon’ fed rats 200 mg. 
per day, which contained 10,000 times the normal re- 
quirements of vitamin A and 400 times the require- 
ment of D, and noted no harmful effects either in 
growth, general appearance, or in autopsy of internal 
organs. On the contrary, the rats grew rapidly. Later 
work in which prodigious doses were given rats pro- 
duced toxic symptoms, but no such amounts would 
ever be considered for human medication. It should be 
pointed out, however, that indiscriminate dosing with 
extra large quantities of vitamin D is not without its 
attendant dangers. 

Halibut liver oil approaches very nearly the ideal 
natural concentrate of vitamins A and D. The need 
for such a concentrate is evident from the numerous 
preparations made by different processes, and now on 
the market as tablets, capsules, and the like. The 
reason for these concentrates is not that they are any 
more effectual than cod liver oil, but that larger quanti- 
ties can be administered without the necessity of 
swallowing so much of the oil; for cod liver oil, with all 
the refining processes, is still cod liver oil. The ad- 
vantages of the high potency are (1) It makes possible 
the administration of adequate quantities of vitamins A 
and D where a delicate stomach might not tolerate the 
necessary volume of cod liver oil; (2) it proves the 
means of giving large doses of the vitamins which would 
(3) it enables 
people who tend to stoutness or overweight to maintain 
normal metabolism and resistance to infection without 


be out of the question with cod liver oil; 
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the fattening effect of cod liver oil: and, (4) it is more 
convenient. One minim of potent halibut oil liver con- 
tains the vitamin A equivalent of three teaspoonfuls of 
a good standard cod liver oil. An elastic gelatin cap- 
sule, the size of a garden pea, of halibut liver oil may be 
equal to 414 teaspoonfuls of cod liver oil. This amount of 
cod liver oil i is more than the stomach usually will tol- 
erate with ease, so that the administration of large doses 
of vitamins A and D in this medium is impracticable. To 
make the comparison even more impressive, if cod liver 
oil is 100 times as potent as butter, and halibut liver 
oil is 80 times as potent as cod liver oil, then halibut . 
liver oil is 8,000 times as potent as butter. 

The world supply of halibut liver oil is not as large 
as that of cod liver oil. The United States and Cana- 
dian production of halibut is about 80,000,000 pounds 
annually, while that of cod including Newfoundland is 
about 1 billion 1 hundred million. The percentage of 
oil in halibut livers is also less than a third that of cod. 
This accounts for the relatively greater cost of halibut 
liver oil. The greater potency in large measure makes 
up for the much smaller volume, and halibut liver oil 
promises to take its place permanently in the drug trade. 

Because of its high concentration of vitamins and its 
mild taste, halibut liver oil lends itself nicely to prepa- 
rations, in combination with calcium lactate, diphos- 
phate, or glycerophosphate, or with malt, yeast or other 
rich sources of vitamin B,. 

While no definite official standards have been estab- 
lished for halibut liver oil, the New and Non-Official 
Remedies of the American Medical Association speci- 
fies not less than 32,000 units of A (45,000 new U.S.P. 
units) and 2,000 ADMA units of D (615 new U.S.P. 
units). This combination of minimum potencies has 
proved to be popular in three minim capsules. Each 
such capsule of the plain oil contains 7,700 new U.S.P. 
units of A and 105 new U.S.P. units of D. The forti- 
fied combination, that is becoming most popular is 
exactly the same ratio of A and D as specified for 
AMA cod liver oil, viz., 10 of A to one of D. Ifa 
halibut liver oil is fortified with natural D up to this 
proportion, and of such absolute potency that one 
minim of the fortified halibut liver oil is equal to one 
teaspoonful of AMA cod liver oil, then it should have 
55,100 A and 5510 D per gram. Each capsule of three 
minims of such an oil contains 9435 units of A and 943 
units of D, and is, of course, equivalent in both A and 
D to three teaspoonfuls of official cod liver oil. 
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aa Le tN ecramagg Somer Nae Joncentration of Cod Liver Oil Cor- 
related with Age of Cod. ae ak Vol. 132, 1933, p. 26-27. London. 

3. H. Steenbock and 8S. W. Kletzein, and J. G. Halpin. The Reaction of 
the Chicken to Irradiated E ceed and Irradiated Yeast as Contrasted with 
the Natural Vitamin D of Fish Liver Oils. Journal Biol. Chem. Vol. 97, July 
1932, p. 249-263. Many other papers to the same effect have recently appeared 
in the scientific and medical literature. 

}. Fat-soluble Vitamins and Nutrition. Nature, Vol. 132, p. 304, Aug. 26, 
“— anor Wisaush on the Vitamins. Nature, Vol. 131, p. 118-121, Jan. 
at M. oon M. Dennison, and V. Korenchevsky; Biochem. J. 26, 
we 5% Emmett, B. D. Bird, C. Nielsen, and H. J. Cannon. A Study of 


Halibut Liver Oil. Industrial & Engineering Chemistry. Vol. 24, 1932, p 
1073-1077. 
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Professional 


Service 








FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 


SPECIALISTS IN VITAMIN ASSAYS 


ForRMULATION AND STANDARDIZATION 
or MepIcINAL oR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 


GEO. W. HOOVER, ms, mb. 


Formerly Chief Drug Control 
U. S. Department of Agriculture 


Consultant 
DRUGS— MEDICINES—FOODS 
LABEL AND FORMULA 
REQUIREMENTS 


Insecticides, Fungicides, Caustic 
Poisons, Cosmetics and 
Toilet Articles 
Tel. Dist. 1169 Shoreham Bldg. 
WASHINGTON, D. C. 








Harris Research Institute 
Cosmetic and Consulting Chemists 
Specializing in Modern Formulas 
for 
Treatment line cosmetics 
Proprietary Remedies 
Beverages and Flavoring Extracts 
Compound Oils for soap, perfume 
creams and hair preparations 
20 years experience—Legal testimony, labels 
and packages designed, sales plans developed 
Laboratories 
1720 First Ave., Birmingham, Ala. 
TELEPHONE 7-1885 








H. A. Sen, Ph.D. E.B. Purt, Ph.C., B.Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foo Spices Drugs 

Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab's: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0437 









A 


Patents 
YOUR IDEAS 


| Z.H, POL ACHEK 
pe ROADWAY 
REGISTER YOUR 

TRADEMARK ey lea ed 
EG. PATENT ATTORNEY PROF ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 
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LAWALL & HARRISSON 


Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Santtarians 


Foop, Druc, anp Cosmetic PRoBLEMS— 
ComPLIANCE Wits OFFICIAL REQUIREMENTS— 
Meetinc New Anp ANTICIPATED COMPETITIONS 
wiTH IMPROVED AND NEw Propucts 


39 West 38th Street :: New York 








INDUSTRIAL MICROSCOPY 


PHOTOMICROGRAPHS 


Well finished pictures with maximum detail. 
Color transparencies. Reasonable rates. 
Cc. P. SHILLABER 


Tel. GRamercy 5-4492 


30 Irving Place New York 














Classified 





Machinery for Sale 





Guaranteed, good-as-new, Reconditioned Equip- 
ment for Cosmetic, Drug and Pharmaceutical in- 
dustries at great savings. Many brand new 
machines too. Tube fillers and Closers, Labelers, 
Rinsers, Filter Presses, Bottle Fillers, Mixers, Stills, 
Agitators, Kettles, and whatever you need. The 
unconditional FMC GUARANTY on every piece 
of equipment is your protection. FIRST MACHIN- 
ERY CORP., 419 Lafayette St., New York City, 
Surplus and Idle Equipment bought at good prices. 
SEND US YOUR INQUIRY. 





Complete line of Machinery rebuilt, guaranteed, for 
the Drug, Pharmaceutical and Cosmetic Fields, in- 
cluding Kettles, Mixers, Stills, Filter Presses, Tube 
Fillers and Closers, Labelers, Bottle Fillers, Rinsers, 
etc. Send for printed lists) CONSOLIDATED 
PRODUCTS COMPANY, INC., 20-21 Park 
Row, New York City. We pay cash for your Idle 
Equipment. 





FOR SALE—Rebuilt viscolizers and homogenizers, 
all sizes from 50 gal. to 800 gal. Write for prices. 
Address Otto Biefeld Co., Watertown, Wis. 


The Drug and Cosmetic Industry 


Classified 
Rates—All classifications $1.00 


an issue for 20 words or less; 
additional words 5c each. 


Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 
and be forwarded. 


THE DRUG & COSMETIC 
INDUSTRY 
101 West 31st St. New York 





Business Opportunities 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. Formu- 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 


Leading chemical house making raw material used 
by drug and cosmetic manufacturers desires repre- 
sentative residing in Memphis, Tenn. and familiar 
with trade of adjoining territory. Box 932, THE 
DRUG AND COSMETIC INDUSTRY. 


LET US BE YOUR FACTORY 
Manufacturing chemists. Pharmaceutical special- 


ties. Private formulas. Private labels. Southport 
Chemical Co., 261-B Greenwich St., New York. 








Machinery manufacturer would like agents to repre- 
sent him in drug and cosmetic centers. Applicants 
need not be machinery salesmen. This type of 
equipment requires the type of experience ordinarily 
possessed by representatives selling raw materials to 
drug and cosmetic manufacturers. Box 945, THE 


DRUG AND COSMETIC INDUSTRY. 





PHOTOGRAPHS WANTED: Botanicals, Essen- 
tial Oil plants and flowers, chemical raw materials 
used in production of pharmaceuticals, proprietary 
medicines and cosmetics. Pictures must show in- 
teresting details of collection, handling: and proc- 
essing. Cash paid for those acceptable. Address 
Editor, THE DRUG AND COSMETIC IN- 
DUSTRY. 





Situations Wanted 





CHEMIST desires position—Viennese Doctor 
Philosophy and Master Pharmacy. Many years 
experience in manufacture Medical-Chemical and 
Chemical-Pharmaceutical Preparations. Box 947, 
THE DRUG AND COSMETIC INDUSTRY. 





Experienced CHEMIST, specializing in manufac- 
turing of all kinds of cosmetics in small and large 
scale desires position as assistant in big firm or as 
general superintendent in smaller one. Box 949, 
THE DRUG AND COSMETIC INDUSTRY. 





CHEMIST—B. S. in chemistry, 4 years experience 
in cosmetics, toilet preparations, drugs. Age 27. 
Desires manufacturing or research position. Mod- 
erate salary to start. Box 946, THE DRUG AND 
COSMETIC INDUSTRY. 





Help Wanted 





Experienced PHARMACEUTICAL CHEMIST. 
We invite communications from pharmaceutical 
chemists who have been thoroughly trained and 
who have had at least five years practical and 
varied experience in industry, particularly with 
regard to the manufacture of tablets. We are in- 
terested in a laboratory man with exceptional tech- 
nical ability. In answering, please send a snapshot, 
and full personal details with regard to race, eau- 
cation, salary expected, practical experience and 
references. Box 948, THE DRUG AND COS- 
METIC INDUSTRY. 
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BP Lymout 


Raw Materials 
For Creams 


MINERAL OIL 
Plymouth Crystal ‘‘E”’ 


Refined to an exceptional degree of 
purity, more than meeting U.S.P. require- 
ments in this respect. Plymouth Crystal 
“E’’ Oil will make a fine, white cream 
which will not develop offensive pe- 
troleum or acrid odors after the cream is 
made. 


CIRINE WAX 


Especially produced for cosmetic manu- 
facturers, particularly for use_in creams. 
Again we stress, as in our Crystal ‘‘E”’ 

Oil, the freedom from paraffin or kero- 
sene odors. Melting point kept about 
same as Beeswax, so that in using it with 
Beeswax, lumpiness due to variation in 
melting point of waxes used is avoided. 


Guaranteed sunbleached and U.S.P. Our 
wax is selected by us principally for its 
emulsifying qualities. Also Refined Yel- 
low U 


PARAFFIN WAX 


All Fully refined and U.S.P. 


STEARIC ACID 


Saponified-Triple-pressed 

(Harkness & Cowing) 
This is ideally suse for vanishing 
creams, latherless shaves, etc. It is very 
white, practically odorless and has a par- 
ticularly low lodine Number, indicating 
extreme purity and reducing tendency of 
Caer as well as destruction of 
perfume. 


LANOLIN, ANnuyprous usp. 


This has a very fight color and is remark- 
ably free of offensive odors. 


SPERMACETI U.S.P 


A very white quality, containing no free 
oil and having a low lodine Number. 


PETROLATUMS U.S.P. 


All grades from Snow White to Amber. 


THOREPS 


An Oxy-cholesterin Absorption Base. 


PERFUME COMPOUNDS 


All types and characters. Let our Lab- 
oratory work with you on these. 





Imports and 


Plymouth Organic Laboratories, Inc. 
55 ANN STREET NEW YORK, N. Y. 
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DAUGHERTY ALBA WHITE PETROLATUM USP 


Our ALBA WHITE PETROLATUM USP is refined to a degree which removes it from comparison 
with the more common grades. 

Its melting point of 110/115° F. and its absence of color suggest its use in the finest pharmaceu- 
tical salves and cosmetic preparations where quality and color of the finished product are prime 










considerations. 














ORZOL PURITAN 





KAYDOL 










U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 
ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 








CARNATION KLEAROL 








“DAUGHERTY” BRAND (ALL USP GRADES) 
AMBER LILY WHITE 

EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 
ALSO CERTAIN SPECIAL GRADES 


















SONO-JELL—Base for liquefying cleansing creams, pomades, oint- 
ments, etc. 






TRI-OL—Base for soapless oil shampoos. 


DEO-BASE—A completely refined white mineral oil having the physi- 
cal characteristics of kerosene without kerosene odor. 


L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 






Refineries: Petrolia, Pa. and Franklin, Pa. 


New York Office Los Angeles Office Chicago Office 
88 Lexington Avenue 215 West 5th Street 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL CITIES 
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Drug Law Revision 
(Continued from page 602) 

f rey proceeding. This 

to tighten the part 


order to 
9) 


e) The pro. 
provision has been modified ( 
permitting an pi hc ct seizure in 
sufeguard this permission against its abuse; 
to modify the stipulation of court allowance of a 
representative sample of the product seized, where- 
by this allowance is made mandatory rather than 
discretionary in character; and (3) to provide the 
relief against unwarranted multiple seizure which I 
have already describec 

{) The —— publicity. As originally 
drawn the bill provided that the Secretary shall 
cause to be disseminated such information regard- 
ny drug as he deems necessary in the interests 
of public health and for the protection of the con- 
uinst fraud his provision has been 
to make this dissemination discretion- 


ision for a 


for 








sumer a 
modified (1) 


ary rather than mandatory in character; (2) to 
stipulate that such dissemination shall only be 
made where necessary to protect against danger to 
public health or fraud upon the consumer; and (3) 


further stipulate that no such information shall 
be disseminated regarding any brand of a drug be- 
fore rendition of final judgment in a proceeding 
under the act against it and except in cases involv- 
ing imminent danger to health or gross deception of 
the consumer 

pro factory 
provision has been modified (1) 
expressly authorizing a government inspection of 
methods and processes of manufacture; and (2) to 
limit the court remedy against the manufacturer's 
denial of an authorized factory inspection to cases 
where such inspection is reasonably requested by 


inspection Chis 
to delete the part 


g) The ision for 


the government. 
r exempting commercial dissem- 


1) he provision 
inators of a false advertisement by another This 
provision has been modified to exempt all such 
disseminators instead of a favored few. 

i) The provision exempting dealers. This pro- 


vision has been modified to add that no dealer shall 
be prosecuted under the revised act for having re- 
ceived a drug in interstate commerce and in good 
faith sold it, unless he refuses to furnish prescribed 
data requested by the government. It has been 
further modified to stipulate that no retail dealer 
shall be prosecuted under the revised act for the 
pcb lo other than by radio broadcast, of 
any advertisement offering for sale at his place of 
business any drug which is not distributed or sold 
In Interstate commerce 








j) The provision for individual liability of an 
officer or agent of a corporation convicted of violating 
the act. This provision has been modified to limit 


gent who personal lly 
constituting such 





such liability to the officer or 

ordered or 

violation. 
k) The 


did any of the acts 
provision regulating imports rhis pro- 
been revised to direct denial of admission 
of hat is forbidden or restricted in sale in 


the country in which it was produced or from which 








it was exported. 
1) The basic provision authorizing administra- 
tive regulations As originally drawn this bill 


Secretary of Agirculture to 
‘as he may deem neces- 


broadly authorized the 
prescribe such regulations 
sary” for his efficient enforcement of the revised 
act. Thus he was given a blank check of adminis- 
trative regulation subject to no express limitation 
other than his own personal discretion. The broad 
scope of this provision is clear when it is recalled 
the act is drawn in general terms its 
necessarily turns upon the regula- 
tions made by the Secretary for its enforcement 
And when to this provision is added that making 
the Secretary's administrative findings of fact con 
clusive, to which I have adverted, the administra- 
tive power under the revised act would have been 
elevated to the maximum height of a bureaucratic 
autocracy These are the two provisions of the 
original bill which provoked the severest objection. 
The objection was not to vesting authority of 
administrative regulation in the Secretary, for he 
must have such authority under the act. Rather 
the objection was to making the legal standard of 
its exercise his personal discretion instead of the 
impersonal fact of efficient enforcement of the act 
And it is no answer to say that in either case this 
administrative power must be reasonably exercised. 
For the provision remains in a form inherently 
wrong in principle and inviting its abuse. There- 
fore this provision was revised to authorize the 
Secretary to make administrative regulations ‘‘for 
the efficient enforcement”? of the act. And two 
advisory committees have been created, empowered 
to veto administrative regulations proposed by the 
Secretary. There is first the Committee on Public 
Health, consisting of five members designated by 
the President with a view to their distinguished 
scientific attainment and interest in public health 
and without regard to their political affiliation. No 
person who is a member of the Department of 
Agriculture or who has a financial interest in the 
manufacture, advertising or sale of any food, drug 
or cosmetic is eligible to serve on this committee. 
The committee is empowered to veto regulations 
authorized under the sections defining the adultera- 
tion and misbranding of drugs, if and to the extent 
such regulations are disapproved by it. Moreover 
the committee is authorized on its own motion or 
at the reyuest of the Secretary to advise him of its 
vieWs on any question concerning the enforcement 
of this act. There is next the Committee on Food 
Standards, consisting of seven members appointed 


that because 
administration 








by the President and having a prescribed repre- 
sentation 
Furthermore the Secretary is authorized to ap- 


point an advisory committee from the drug indus 
try, so from each other subject industry and 








al public, respectively, for the purposes of 
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consultation in formulating general administrative 


policies for the enforcement of the revised act. In 


addition a provision has been added expressly 
authorizing the United States District Court to 
review and enjoin any administrative regulation 


promulgated by the Secretary in pursuance of the 





aforesaid committee plan, which is alleged and 
found to be unreasonable, arbitrary, capricious, or 
not in accordance with law, and which is injuriously 


prejudicial to the petitioner 

m) The provision defining the d 
revised act. This provision has been 
make the revised effective 12 months, instead 
of 6 months, after the date of its approval. But itis 
stipulated that upon the approval of the revised 
act the Secretary shall have the authority to pro- 
ceed for the establishment of administrative regula- 
tions under the as therein prescribed to be 
effective on or after its effective date 

Notwithstanding improvement 
contains numerous yrovisions which are open to 
sound objection. The definitive provisions are in 
this category and also the administrative and en- 
forcement provisions to a considerable extent 

Che provision defining the adulteration of drugs 
is divided into 4 parts Phey ire: (a) the definition 
outlawing drugs dangerous to health; (b) the defini- 
tion outlawing official drugs which do not conform 
the 


ite of effect of the 
modified to 


act 


act 


its this bill still 


to the official standards therefor, subject to 

variation rule; (c) the definition outlawing non- 
official drugs which do not conform to their own 
privately declared standards; and (d) the definition 


outlawing either official or non-official drugs which 
have been to composition manipulation 
offensive to the purposes of the 

Chis definition of drug adulteration materially 
differs from the one in the present act in that the 
latter does not outlaw dangerous drugs or expressly 
recognize homoeopathic drugs or ain any in- 
Junction against the composition manipulation 
aforesaid. This revised definition is undoubtedly 
sound and subject only to three questions. The 
first is whether the definition is objectionable in any 
detail of it rhe second is whether the definition 
should be further extended. The third is whether 
the definition is right in policy and constitutional in 
law, in its provision for drug standards As to the 
lust question I will say now, what I have said before, 
that this provision is open to ya gh cpp chal- 
lenge. For it validates the private making of legal 
drug siandahe and their infinite extension in the 
future and it requires general compliance therewith 
subject to the drastic penalty of criminal prosecu- 
tion or product seizure, or both. This with the 
result that private bodies are empowered to make 
public law without public control and in the face 
of the explicit declaration in the Constitution of the 


subject 
act 


cont 








United States that all legislative powers shall be 
vested in the Congress. This ation would 
course be legally different if th indards were 
made subject to government as in the case 
of codes adopted under the Recovery t But 


ion in the 
appropriat 





raised this constitutional 
this bill, because 


not 
ration of 


have 


conside the 


place to settle that question is in the court where 
it will be eventually settled in any event 
Inasmuch as the plan of this revised definition is 





sound any objection to it must be found in its de- 
tails. Hence it is necess ury to state the four parts 
of this definition in detail. They are 

First: A drug is defined as adulterated if it is 
dangerous to health under the conditions of use 
prescribed in its labeling. And the only criticism 
of this is that it fails to make allowance for an 


actual or potential allergic injury 

Second: An official drug is declared adulterated 
and either if it fails to meet the official definition, 
manufacturing formula, and description with re- 
spect thereof or if it differs from the official standard 
of strength, quality or purity therefor determined 
by the official tests or methods of assay prescribed 
therfore. But it is provided that if official tests or 
methods of assay have not been prescribed for this 
drug or if they have been prescribed for this drug 
but are insufficient for determining whether the 
drug complies with such official standard therefor, 
the Secretary of Agriculture is authorized to bring 
this fact to the attention of the appropriate stand- 
ard body and if it fails within a reasonable time to 
prescribe sufficient tests or methods of assay for this 
drug then he may administratively do so, subject to 
approval by the Committee on Public Health 
previously described. And it is also provided that 
such a drug shall not be deemed adulterated even if 

does differ from the official standard of strength, 
quality or purity therefor determined by the official 
tests or methods of assay prescribed therefor, if its 
label bears, in juxtaposition with its name, a state- 
ment indicating wherein its actual strength, quality 





and purity differ from the official standard of 
strength, quality and purity therefor determined 
by the lawful tests or methods of assay therefor. 


[his definition of official drug adulteration differs 
from that in the present act in that the latter is 
extended (a) to include any drug which in any way 
purports to be an official drug, whereas the present 
definition reaches only drugs sold under or by an 
official name: (b) to give the same recognition to 





drugs recognized in the Homoeopathic Pharma- 
copoeia of the United States as is given to U.S.P. 
and N. F. drugs; (c) to declare an official drug 


adulterated if it fails to meet the official definition, 
manufacturing formula and description with respect 
thereof; and (d) to authorize the Secretary to ad- 
ministratively prescribe tests and methods of assay 
to the limited extent stated. Moreover the varia- 
tion rule is revised. The rule of the revised defini- 
tion requires a label statement of the difference be- 
tween the actual standard and the official standard, 
whereas the rule of the present definition simply 
requires a label statement of the actual standard. 
Chis revision of the definition of official drug 
adulteration is sound, subject to two formal objec- 
tions. The first objection is to the addition of the 
provision ge be that an official drug invariably 
conform to its official manufacturing formula. The 
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objection is that this is an unreasonable require- 
ment because it may be commercially impracticable 
or inadvisable or unnecessary for a manufacturer to 
comply with all the specifications of the manufac- 
turing procedure thus prescribed. The objection is 
also that this is an unnecessary requirement because 
all the public purposes of the definition are fully 
satisfied if the official drug complies with the official 
definition, description and standard of strength, 
quality and purity therefor, subject to the variation 
rule. In that event the integrity of the drug is 
assured in every true legal sense and any imma- 
terial deviation from the prescribed manufacturing 
procedure is essentially unimportant. 

The second objection is a very serious one. It is 
based upon the premise that the variation rule in 
this definition is or may be administratively con- 
strued to prohibit an official drug from deviating 
from its official standard in any particular other 
than that of strength. This objection is raised 
because apparently the essentially similar variation 
rule in the present act administratively con- 








is so 


strued. And I state this objection notwithst: ind- 
ing I do not agree to the premise upon which it is 
based. For the important consideration here is the 


administrative construction of this rule and not a, 
private one. 

Che objection is that if this definition is effective 
to permit only a strength variation in the manufac- 
ture of official drugs then it will prevent their 
improvement and a change in their composition 
which is constructive in purpose, justified in fact 
and wholly consistent with the purposes of the act 
to safeguard health and to prevent dec eption. \ 
change which the label plainly states. The objec- 
tion is that such a law will interfere with benefi- 
cent drug progress which the public is very deeply 
concerned to secure, will destroy valuable property 
rights, and will deprive the act of its necessary 
flexibility to satisfy the constructive aspirations of 
industry and the remedial requirements of the 
public. In short, that such a law will needlessly 
and unfairly injure pharmaceutical and chemic al 
manufacturers, the medical profession, and the 
consuming public alike. 

This variation rule was inserted in the present 
act for a very necessary and constructive practical 
purpose. It has always been industrially construed 
to permit any variation reasonably justified i in itself 
and reasonably related to the name of the drug and 
reasonably consistent with the aforesaid purposes 
of the act. And its preservation with that effect in 
the revised act is a matter of great trade, medical 
om public concern. Moreover the revised act will 

sontain a new provision directed to further safe- 
guard the composition integrity of an official drug, 
to which I will soon refer. 

Third: A non-official drug is declared adul- 
terated if its —, or strength differs from or if 
its purity or quality falls below that which it pur- 
ports or is re bse to possess. This is a much 
stronger definition than the present one which is 
limited to declare such a drug adulterated only if 
its strength or purity falls below its professed stand- 
ard or quality. Wherefore if its actual strength 
exceeds that declared, this definition does not apply. 
But the misbranding definition does apply. It is 
clear that this new definition is an appropriate revi- 
sion of the existing one. But it is only open to the 
formal criticism that it fails to add a provision 
expressly allowing reasonable variations from the 
declared standard. 

Fourth: An official or non-official drug is declared 
adulterated if any substance has been mixed or 
packed with it so as to reduce its quality or strength 
or if any substance has been substituted wholly or 
in part forit. This definition, is subject only to the 
objection that it should be expressly qualified to 
enjoin such an admixture or map seg only if and 
to the extent it is dangerous to public health or it 
works a dec eption. As it is now drawn the defini- 
tion literally prohibits any such admixture or sub- 
stitution whatever. Consequently it contradicts 
the variation rule. 

The third definitive provision is that defining 
drug misbranding. This definition is divided into 
two parts, namely, (a) the basic definition of mis- 
branding and (b) the particular definitions of mis- 
branding. ‘This definition is similar to that in the 
existing act to the extent of its basic definition. But 
it materially differs from the present definition in 
that the latter is extended (a) to include a state- 
ment interpretative of the basic definition with 
respect of effect representations; (b) to add numer- 

additional label and cage require- 








ous some packs 
ments; (c) to outlaw deceptive containers; (d) to 
specially regulate germicides, bacteric ides, disin- 


fectants and antiseptics. The fundamental result 
of this revision is to clarify the application of the 
revised act to therapeutic claims and to require 
more informative labels. 

The basic definition of drug misbranding is that a 
drug is misbranded if its labeling is false or mislead- 
ing in any particular. To this definition has been 
added the interpretative statement that any label- 
ing representation concerning any effect of a drug 
shall be deemed to be false, if it is not supported 
by substantial medical opinion or by demonstrable 
scientific facts. 

The particular definitions of misbranding are 
many and involve some highly scientific questions. 
I am able only to discuss a few. They are: 

a) The definition that a drug is misbranded if 
its labeling bears the name of any disease for which 
it is not a specific cure but is a palliative, and it 
fails to bear a plain and conspicuous statement, so 
placed as to be readily observable where such name 
oecurs, indicating that the drug is a palliative and 
the nature of its palliative action. In construing 
this definition it must be recalled that the drugs 
recognized as specific cures may be counted on the 
fingers of one he ind, wherefore drugs will be largely 
subject to this labeling requirement. The funda- 
mental objection to this requirement is that the 
nature of the palliative action of drugs is more or 
less unknown or open to scientific dispute or incap- 
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able of scientific proof The drug known as 

Aspirin” is a good example. For several theories 
have been suggested as to the nature of its palliative 
action and each of these theories presents the ques- 
tion of scientific proof. Consequently this require- 
ment is in effect to require what Is practically impos- 
And any such requirement is manifestly 
principle and public policy and unques- 
invalid in constitutional law loreover 
assuming that this scientific explanation could be 
made on the label of drugs, what is its practical 
value to the average consumer? He would pr 
ably not understand lt, and if he did, what Is its 
practical to him? 


sible 
wrong in 
tionably 


| consumption value 
b) The definition that a drug for internal human 
use is misbranded if its label fails to disclose the 
presence and quantity or proportion ot named nar 
cotic or hy pnotic substances 9 any other narcoti 
or hypnotic substance which is habit forming,’’ to 
gether with the statement Warning—May be 
habit forming.’”’ This definition is subject to objec 
tion to the extent that it requires such label dis- 
closure of “‘any other narcotic or hypnotic sub- 
stance which is habit forming.’ 1e objection is 
that (1) this requirement is indefinite and hence it 
must be clarified idministrative regulation; and 
2) such regulation is not subject to the usual safe- 
approval by the Committee on Publi: 


guards ol 
Health, etc 

c) The definition that an official drug is mis 
branded and therefore unlawful if it is not packaged 
as Officially prescribed. This requirement is sub- 
ject to the objection that it is more or less commer 
cially impracticable, in the case of Dulk 
sales 


certain 
d) The definition that a drug is misbranded if 
its container is so filled as to mislead the purchaser 
This definition is subject to the objection that it 
does not permit a reasonable variation prescribed 
by administrative regulation Such a 

may occur in the filling process because of 
mechanical error beyond reasonable contr 

best manufacturing practice Or it may develon 
after the container been filled because 
natural condition beyond the manufacturer's con 
trol. 

The fourth definitive provision is that defining 
false drug advertising. This definition is 
divided into two parts, namely, (a) the basic defini- 
the yn ot se advertising and (b) a suppleme nt 

“palliative” definition of such advertising Phis 
definition is not in the present act and therefore the 
latter is extended accordingly. 

It is unnecessary for me 
because its basic definition of false drug advertising 
is identical to the basic definition of drug misbrand- 
ing, which I have previously reviewed. And I have 
said that it is a sound definition. Also because the 
supplemental ‘‘palliative’’ definition of false drug 
advertising is identical to the similar definition of 
drug misbranding, which I have also previously 
reviewed And I have said that this definition is 
fundamentally wrong 


has 


also 


to discuss this definition 


rhis brings me to the administrative and enforce- 
ment provisions which still remain open to sound 
objection. 

a) The p ithorizing government factory 
inspection. This provision authorizes the 
ment to make a factory inspection, upon reasonable 
request by it and upon permission by the manu- 
facturer. But it then stipulates that the remedy for 
the manufacturer’s denial of this permission is a 
court injunction temporarily or permanently 
straining interstate commerce in his drug or 
delivery after receipt in such commerce. The ob 
jection is to this remedy and that it is unreasonably 
drastic in itself and not appropriately related to the 
offense. 


ovision a 


govern 


There is no objection to a provision for reason- 
able Tactory Inspection or to an adequate remedy Lor 
a refusal to permit such inspection. Such a provi- 
sion is clearly a proper part of the revised act and 
such a remedy is a nceessary part of it 
equally clear that the proper remedy is one appro- 
priately related to the offense. And the offense is a 
refusal to permit the inspection, and not the ship- 
ment of an adulterated or misbranded drug. In so 
far as this section is concerned the drug of the 
manufacturer who refuses to permit this inspection 
may comply with the act in every respect lhere- 
fore the proper remedy here is an injunction against 
such refusal or a penalty for it, or both. Certainly 
it is not an injunction outlawing a drug which fully 
complies with the act and which the public is con- 
cerned to have. Precisely the same situation is pre- 
sented by the provision against false advertising. A 
violation of that provision is subject to the remedy 
of a drastic penalty and this remedy is not extended 
in the 


Jt it 
but It is 


to an Injunction against interstate commerce 
drug falsely advertised For the very good 
that such drug may itself fully comply with the act 
and the penalty should be adjusted to the offense of 
I may add that the act elsewhere 
interstate Com 


reason 


false advertising. 
ample remedy against 
merce in an adulterated or misbranded drug. 
a drug may be driven from the market by se 


contains an 
zure Or 
its shipment may be punished by criminal prosecu 
tion 

this provi 


against 


amending 
inserted 
dise 


Moreover in so 
safeguard should be 
involving an unwarranted 
lormula or a secret gp ing It is not 
punish the inspector for 
closure, ‘r it is made 
closure should not be required at all 
until and except to the extent it is demo 
necessary to effectuate the prohibitions 
against adulteration, misbranding and false 


tising 


losure 


misuse 
rhe fact is t 


uhiess 


b) The provisic regulating importatior 


provision is subject to several objections 
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that it is effective to prohibit the importat ion of any 
drug which is forbidden or restricted in sale in the 
country in which it was produced or from which it 
was exported rhe objection is that the right legal 
standard of drug importation is this act and not the 
law of the country of exportation 
also objectionable because 
properly or fairly belong to i 


The bill is 
provisions that 


rhe first provision is suggested from the 
point of the consuming public. It is a prov 
effective simply to require the name 
under the act of all products subject to it and intr 
duced in interstate commerce 

Che second provision would authorize the Secre 
tary of Agriculture to accept representative indus- 
trial action effective to secure due understanding 
of the act and due compliance with it. I have in 
mind the action of the joint contract committees 
which have established tolerances and methods of 
analysis for non-official drugs, generally used 
comply with the act. I also have in mind that the 
bill now authorizes the Secretary to accept indus- 
trial action for advertisement regulation 

rhe third is a provision effective to require a fair 
administ itive procedure with respect of 
taken under the act and their analysis and any re- 
sulting administrative hearing, preliminary to a 
criminal prosecution As the bill now stands it 
the details of administration in these im 
portant respects to be defined by regulation. And 
in doing so it follows the plan of the present act 
But the difficulty is that the procedure so pre- 
scribed by regulation may be unfair because of its 
inequitable or inadequate specifications. Whic 
precisely under the present act and 


reason for this suggestion of a remedial 


registration 


samples 


leaves 


the 


provision 


the case 

I can best make tion clear by illustra 
tion. The present regulations do not prescribe that 
the m tel turer shall receive a part of the official 
sample of his pro or that any part of the sample 
voluntarily given to him shall be representative in 
character. This part for check analysis in the event 
of a resulting administrative hearing, where such an 
analysis is essential to enable the manufacturer to 
defend himself at the hearing. As the regulations 
now stand the manufacturer receives a part of the 
official sample, when he requests it and if it is 
available. But this part may not be and it has not 
been available upon numerous oce And 
where available it may not be and it has not been 

truly representative part upon other occasions 

whi + event the manufacturer may be and has 
been left the position where he is hel Ipless at the 
resulting ‘dmoieenre hearing and unable di- 
rectly to meet its cha galnst Phis is so 
because the direct evidence upon that charge is the 
analysis of the sample which has not been available 
to him for his check analysis. 


this situa 


sions 


juire the 


Again: the present regulations do not re 
analysis 


government to publish the methods of 
used by it under the act, where they are not pre- 
scribed in the official publications or by the Asso- 
clation of Official have ultural Chemists. This is so 
notwithstanding the fact that the vast majority of 
drugs are not subject to an official method o 
prescribed und that the question 
such drug violates the act may 
hod used in its analysis. The result 
is that even if a manufacturer does receive a repre- 
sentative part of the official sample he may still be 
left in a defenseless position at the resulting ad- 
ministrative hearing, solely because he has not been 
informed of the government’s method of its 
analysis. And what I say here about the govern- 
ment’s methods of analysis can be also said to like 
effect about the tolerances allowed by the govern 
ment under the act with respect of non-official 
drugs 


analysis ) 
whether any 
upon the met 


tur! 


Such a state of administration is clearly offensive 
to the most elementary conception of justice and 
open to assured remedial correction Moreover 
having in mind that an administrative hearing is 
the first step in a criminal prosecution under the act 
this state of its administration is effective to de- 
prive the manufacturer of his constitutional right 
to be informed of the nature and cause of his accu 
sation in a criminal prosecution. I maintain that 
manufacturer should be placed in essentially the 
same position as the government, under the act, 
with respect of any sample of his product and any 
resulting administrative hearing. That is to say, 
he is fairly entitled to have the same amount of 
sample as the government; to have an equal op 
portunity to analyze this sample by the method 
used by the government and upon the basis of the 
tolerances recognized by the government; and to 
have as much time to prepare for the administrative 
hearing as the government. It is pertinent to note 
here that the bill expressly requires that 
give the manufacturer a representative 
his product seized. And it is even more important 
that the bill should require the government to give 
oft fis 


the cour 
sample of 


representative sample 


hearing preliminary to a 


the manufacturer a 
product subject to a 
criminal prosecution 
Che fourth is a provision for an administrative 
board of review. The provision is a strictly limited 
one And the limitations are these: (a) the board 
will be appointed by the President, whereby the 
integrity of its personnel will be assured; (b) the 
board will be empowered only to review an adminis- 
trative decision for a criminal prosecution, witl 
respect of a label or advertisement representation of 
yroduct value or effect ce) the board will be em 
»owered review such a decision only where, in 
Its opinion, the decision is prima facie open 
sufficient legal question to fairly justify this review; 
ind (d) its Judgment against the decision will be 
In turn to wee court review 


I 
1 


justified part 
SaAUSe OL 


his provision is a reasonable and 
he revised : self and especially bec 
the broad field of adverti 


ts extensic n into 
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ing. For it is in this field that representations 
product value or effect are principally made. And 
these representations present infinite questions 
construction of a general false advertising | 
which puzzle the best experts and are open to h 
est dif ference in answer. Therefore in plain just 
the manufacturer should be given an opportur 
to administratively correct an  administrat 
answer which he believes to be wrong and whicl 
pen to fair legal question by an impartial adm 
tration referee before he is dragged into a crimi 
prosecution and publicly branded as a false ad 
the basis of that answer. As the bill 1 
gives one administrative officer the 
power to administratively adjudge 
l all food, drug and cosmetic 
vertising in this country relating to interstate c 
merce. And I maintain that no man should 
given this t power except subject to some reas 
able plan of administrative review, which this 


tiser upon 
stands it 
ind final 


truth or falsity of 


Chis plan of administrative review has authorit 
tive precedent in the very bill under consideratio 
and also outside it rhe precedent in the bill is the 
advisory committee plan, which I have previously 
described. That plan creates impartial committees 
ippointed by the President and empowered to veto 
administrative regulations proposed by the Secre- 
tary and subject to committee disapproval fo 
cause Whereas this plan creates an impartial 
board appointed by the President and empowered 
to veto certain administrative decisions for er iminal 
prosecution made by the Secretary and subject t 
board disapproval for cause The two plans 
essentially the same in purpose, principle and public 
policy lhey are distinguished only in detail. And 
the committee plan is much stronger because it con- 
trols all of the important administrative regulations 
made under a revised act. The authority outside 
f the bill is the well-known Board of Tax Appeals. 


Phe government cannot 
idministrative board of review 
limitations upon its exercise manifestly preclude 
either its trade abuse or its public misuse. For it 
cannot be fairly said that the administration of the 
unduly delayed or estopped by an adminis- 
trative review ys SP atively undertaken because 
it is fairly justified in the circumstances. And this 
plan does not in any way effect the adininistrative 
power of the Secretary to enforce the act by seizure 
or Injunction or by a criminal prosecution with 
product adulteration or any labeling or 
representation other than that 


soundly object to this 


because the stated 


ict 1s 


respect ot 
idvertisement 
detined 
And manufacturers should this 
plan not only upon the basis of the stated purposes 
nd facts of it, but also upon the basis of the 
further facts that the administrative construction of 
the act is progressively more strict and that its 
criminal enforcement is progressively more severe. 
Moreover, even if this review results in sustaining 
the administrative decision in question the manu- 
facturer is left with his full and unimpaired day in 
court as now, with respect of a criminal prosecution 
For then as now the government must prove his 
violation of the act beyond a reasonable doubt and 
the manufacturer is free to offer any pertinent evi- 
dence in his defense. 


appraise review 


Che bill contains two provisions which seriously 
impair its required protection 
aus distinguished from industry. 


of the consuming 


public 
publ 


rhe first provision is that which wholly exempts 
publishers and other commercial disseminators of an 
dvertisement by another, from the penalties 
igainst false advertising The argument for the 
exemption is this: (a) the advertiser is the one who 
should advertising, 
inder the act; (b against false 
idvertising is adequately effectuated by holding the 
advertiser alone responsible under it; and (c) the 
disseminator of an advertisement by another may 
not be reasonably positioned to know 
advertisement he circulates is false 


be held responsibie tor his false 
the act’s declaration 


But the discussion of this broad exemption at 
and since the last committee hearing on the bill has 
disclosed that there is a real public need for its 
modification And the indicated modification is 
one effective to hold the disseminator responsible 
inder the act for his circulation of a false advertise- 
ment by another, if he knows that it is false. This 
modification is clearly sound from the public stand 
point; and it is reasonably fair to the disseminator. 
for it will make the act reach any disseminator who 
knowingly circulates a false advertisement by 
another. It will not affect the disseminator who 
unknowingly circulates a idvertisement by 
another. And to reach the disseminator under the 
act, the government must prove his guilty knowl 
edge. If it does so, then he is properly held subject 
‘the act 
broad exemption is open to the 
hat it leaves the public wholly 


additional objection t 
unprotected against a false advertisement insti- 
country, in Canada, 


tuted by some one outside the 
for example with respect of a product manulac- 
tured in the country. For in such a case the former 
is beyond the jurisdiction of the act and the dis- 
seminators ot his false advertisement are exemy yted 
t. Therefore the exemption hoe be 
rdified 


fa] 
talse 


Ities of 


to the pen: 


Moreover this 


according! 


The second weakening provision is that which 

exempts a dealer from the penalties of the 

iny product received by him in 

i and resold by him in good 

faith, unless he refuses to 

disclosures to the government 

Now it is clear that a dealer may or 
vhether the product bot 

ad resold by t 

hand he may 

held responsible accordingly under 


a positi 


wholly 
t, with respect ot 
commerce 
make certain BS rane 
upon its 1 
may not snow 
from another 
1 On the one 
know this, whereupon he should be 
the act 


»ther hand he may not bein On tot 


wh ereupon he should not be held responsib 
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